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Sories of the Week 


Passing each other on Peachtree 
© reet one morning, two Atlanta 
gontlemen exchanged greetings. 

“And how do you feel this mawin’, 
suh?” 

“Terrible, suh, like any S’uth’n 
gentleman should feel at this houah 
of the day.” 


Joe Blow was invited to an after- 
noon cocktail party during his stay in 
Atlantic City at the All-Industry Ex- 
position. Noting that he refrained 
from drinking, his host prompted: 

“You can take your choice of a 
fine assortment of cookies in the next 
room.” 

Hastily Joe replied: ‘“Uh-uh. 
Thanks just the same, but my wife 
is with me.” 


Notwithstanding the Bible’s ad- 
monition that it is easier for a camel 
to pass through the eye of a needle 
than for a rich man to get into 
Heaven, a money-loving financier 
made the grade. . 

St. Peter enrolled him, and started 
giving him the standard orientation 
lecture. 

“In Heaven things are different. A 
million years are like a minute on 
earth, and a million dollars are like 
a penny.” 

“Wonderful,” interrupted the finan- 


cier. “Howzabout trading me a 
million dollars for this one-cent 
piece?” 


“In a minute, sir.” 


Tired of being a fishing widow, 
Mrs. Krall accompanied her husband 
on his next trip to a northern lake. 
All she did was sit in the rowboat 
and keep quiet, but at least she was 
there. Idly dipping her hand into the 
water, she let out a yelp. A big fish 
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Return of Reg. W Seen If ‘Soft 
Credit’ Terms Get Far Out of Line 


LOS ANGELES—Growing concern 
on the part of many retailers and 
bankers over the gradual relaxation 
of instalment terms may bring pres- 
sure on Congress to restore credit 
controls. 

“Expert opinion in credit circles 
leans to the thought that the Federal 
Reserve Board is keeping a sharp eye 
on the ratio of instalment credit to 
national income. Should this ratio 
show any tendency to get out of line, 
then the board might be expected 
again to go into action against con- 
sumer credit,” predicted D. Z. Al- 
bright, vice president and manager 
of the consumer credit division of 
Security-First National Bank of Los 
Angeles, in addressing the California 
Bankers Association here. 

Dealers who handle consumer 
goods should be urged “to step up 
their efforts to train their sales 
people to get back to the time-proven 
practice of selling goods rather than 
terms,” he advised. 

He warned also that soft credit 
terms, while tending to bring more 
purchasers into the market and thus 
bolster a sagging economy, in the 
long run result in an unwise accu- 
mulation of debts. 

“The net result,” he said, “only 
postpones the normal adjustment in 
total purchasing power. Now that 
we are free of Regulation W, the 
pressure will grow to adopt soft 
credit terms. Under this sort of 
pressure, prudent lenders will not 
lose sight of the fact that only credit 


had bit her, she was sure. What’s 
more, her diamond ring was missing. 
She cried and cried, but Joe paid no 
attention and went right on ang- 
ling ... until he caught an enormous 
finned beauty. 

“Oh,” hoped wifie. “Maybe that’s 
the fish that grabbed my ring.” 

“Are you- kidding?” scathed 
Brother Krall. “Look, dear, miracles 
don’t happen nowadays.” 

That evening they had the big fish 
for dinner. Mrs. Joe ate her portion 
with relish, even if her heart was 
broken. 

Guess what: she crunched into a 
small hard object! 


P. S. It was a fishbone, of course. 


Rain had been forecast, and Mr. 
Cobbledick took an umbrella to the 
Office. 

An associate scrutinized that um- 
brella, found his initials on the 
handle, and trumpeted: 


“See here! This is my umbrella. 
You musta borrowed it and forgot to 
return it.” 


Embarrassed and crestfallen, Cob- 
bledick not only handed over the 
bumbershoot, but trudged over to a 
nearby department store and bought 
sic umbrellas. Never again, he said 
to himself, could anybody accuse him 
of carrying a stolen rainbreaker. 


That evening Cobbledick, with the 
half-dozen umbrellas under his arm, 
met his office nemesis at a bus stop. 


“Made a good haul today, I see,” 
his associate gulped. 


Nine times the life insurance pre- 
mums from Ezra Yoakel arrived 
Promptly at the company’s office. 
Then, without warning, the payments 
ceased. After 60 days had elapsed an 
inquiry was mailed to Ezra’s Tennes- 
See home. 

Came this reply: “Deer insherans 
Peopul. Sorry we caint pay Ezras 
insherans no more but we jist aint 
§ct the monney. Ezra went and died 
5 munts ago.” 

HIs FAMBLY 


Married with a flair in a big 
church wedding, Salesman Sam and 
his bride motored to the swankiest 
hotel in The Metropolis. 


(Concluded on Page 10, Column 1) 


UsAirco Offers 


New Warranty, 
Direct Sales Setup 


MINNEAPOLIS—Warranties from 
one to five years for both home and 
store type air conditioners, claimed 
to be “the most generous ever offered 
on a piece of air conditioning equip- 
ment” have been announced by A. A. 
Feinberg, president, United States 
Air Conditioning Corp. 

Feinberg also disclosed a direct- 
to-dealer merchandising program. 

“The one-year warranty,” Fein- 
berg said, “applies to the window 
room conditioner, the store condi- 
tioner, and the console room condi- 
tioner guaranteeing them to be free 
of defects in material and workman- 
ship under normal use and service. 

“Features of this warranty are the 
payment of shipping charges on re- 
turned parts and replacements, and 
the payment of service charges for 
the installation of replacement parts.” 

In addition to the one-year war- 
ranty, UsAirco warrants to the ori- 
ginal user that it will replace the 
hermetically sealed compressor with 
similar or interchangeable parts of 
the same capacity at any time dur- 
ing the four years following the first 
year general warranty period, if the 
sealed-in compressor does not operate 
in reasonable manner under normal 
use due to defects in factory work- 
manship or material of the compres- 
sor. 

Feinberg pointed out that the ob- 
ject of the direct-to-dealer program 
is to bring to the air conditioning 
dealer the benefits of a franchised 
association with the manufacturer. 
He explained: 

“Elimination of the usual distribu- 
tor means larger discounts to the 
dealer. Engineering and sales counsel 
will be supplied by the manufacturer 
through its field representatives. 

“Two methods of financing will 
ease the financial burden on the 
dealer. The first method allows the 
dealer to make a small down-pay- 


(Concluded on Page 4, Column 4) 


which is good for the borrower is in 
the long run good for the lender.” 

Already numerous small neighbor- 
hood dealers are becoming increas- 
ingly concerned over loose credit 
terms because they are in no posi- 
tion to compete with the terms 
offered by their big competitors, ac- 
cording to word received in trade 
and credit circles. 

Such advertised terms as “no down 
payment—24 months to pay” or the 
very nominal requirements of $5 or 
$10 down and iengthy terms on the 
‘balance as promoted by the large 
organizations and mail order houses 
often puts the small neighborhood 
dealer behind the eight-ball, he com- 
plains. 

He is not financially able to carry 
the paper himself, and banks and 
finance houses are becoming increas- 
ingly reluctant to buy it. Prolonged 


(Concluded on Back Page, Column 4) 


Illegal Discount Use 
Charged to Officials 
Of Nebraska Utility 


OMAHA, Neb.—The Omaha World- 
Herald, which has launched a fight 
against the retailing of home appli- 
ances by governmental agencies, has 
just announced that two directors of 
the Metropolitan Utilities District 
have purchased 41 gas stoves and 
refrigerators at cut-rate prices in the 
past few years. The appliances, sold 
at the 30% discount given MUD 
employes, were delivered to various 
homes throughout Omaha, according 
to the newspaper. 

One director of the publicly-owned 
MUD had nine stoves and 12 refrig- 
erators billed to his account at the 
reduced price in the past four years, 
according to the World-Herald state- 
ment, and only two were delivered to 
the director’s home. A second direc- 
tor reportedly has had 20 major ap- 
pliances billed to his account with 
the 30% discount in the past three 
years and none was delivered to his 
home. 

The MUD present policy was 
adopted by the board of directors 
in 1941 and provides that any em- 
ploye may buy an appliance from the 
public utility at 30% below retail 
price. The appliance is supposed to 
be for the employe’s own use or to 
be paid for by him and given as a 


gift. 
The newspaper noted that as a 


(Concluded on Back Page, Column 2) 


Selling Washer with No 
Serial Number Brings Fine 


DETROIT — In the first case 
brought to court involving the re- 
cently passed local ordinance prohibit- 
ing the sale of appliances from which 
the factory serial number has been 
removed, Henry H. Levett, president 
of Serlin’s appliance store, was 
found guilty and fined $10 and costs 
for selling an Easy washer on which 
there was no serial number. 

The complaint was filed against 
Levett by the local Better Business 
Bureau. The bureau testified that 
Levett had sold a discontinued 1949 
model Easy washer which carried a 
regular price of $149.95 to a bureau 
shopper for $179.95 and that the 
factory serial number was missing. 

Testimony brought out the fact 
that Serlin’s is not a franchised Easy 
dealership. 

Levett, in his own defense, told 


(Concluded on Page 4, Column 2) 


Army Outlines 
Reasons for 
Accepting Bid 


WASHINGTON, D. C.—Army 
specifications on water coolers have 
not been tailored to fit only Westing- 
house equipment though the Westing- 
house definition of water coolers is 
used, Army Officials testified recently 
before a House judiciary sub-commit- 
tee investigating monopoly. 

Army spokesmen repeatedly denied 


charges that Army specifications 
were so tailored or that the Army 
had done anything irregular in 


awarding a $100,000 contract for 
water coolers to Westinghouse; as 
charged by Orville C. Morrison, 
president of Sunroc Refrigeration Co. 
of Glen Riddle, Pa. 

Previously, Westinghouse had cate- 
gorically denied Morrison’s charges 
that the contract had been awarded 
to Westinghouse despite the fact that 
his company had bid from $40 to $60 
per unit under Westinghouse and 
that the Army specifications sounded 
as if they had been taken directly 
from Westinghouse sales literature. 

Westinghouse wrote to the com- 
mittee that it had been consulted on 
the specifications as had other water 
cooler manufacturers but that it had 
had no hand in drafting them. The 
letter added that the Army had 
previously heard Morrison’s charges 
and had found no basis for them. 

General E. M. Brannon, assistant 
judge advocate general, testified that 
several companies making water 


(Concluded on Back Page, Column 2) 


New Union Plans To 
Ask Wage Increase 


PHILADELPHIA — The _ Interna- 
tional Union of Electrical, Radio, 
and Machine Workers, CIO, came 
into being here last week and imme- 
diately growled menacingly at both 
the electrical manufacturers and its 
left-wing “enemy,” the United Elec- 
trical, Radio, and Machine Workers 
Union. 

The new CIO affiliate, set up to 
replace the expelled UE that was 
and is charged with being Com- 
munist dominated, claims to rep- 
resent at the present time some 
221,000 of the 375,000 electrical 
workers in the old UE-CIO. The UE 


‘denies this and also claims to repre- 


sent a majority of its former member- 
ship. 

At the IUE-CIO’s opening conven- 
tion session, James B. Carey, chair- 
man of the administrative commit- 
tee of the new union, let it be known 
that the IUE-CIO intends to demand 
9 to 25-cent per hour wage in- 
creases, a $100 per month employer- 
paid pension plan, and a long list 
of social insurance benefits for its 
members. 

Though these demands seek more 
than the auto and steel workers re- 
ceived, Carey stated that the IUE- 
CIO would not “resort to Alice in 
Wonderland tactics or demands,”’ but 
would be “hard-headed, realistic, and 
practical” in its approach to man- 
agement. 

Emil Rieve, a CIO vice president, 
vigorously denied that the new 
union or the CIO would be right- 
wing, but rather, would be “true radi- 
cals.” He asserted that the CIO in- 
tends to “work for a better Ameri- 
ca along the lines of the welfare 
state, even though its unions might 
be called worse than Communists 
before they achieve their goal.” 

The new union called upon the 
National Labor Relations Board to 


(Concluded on Page 4, Column 1) 


Models Shown 
By Deepfreeze 


2-Day Distributor Meeting 
Also Sees Ranges, Water 


Heaters In Expanded Line 


CHICAGO — Entry of Deepfreeze 
Div., Motor Products Corp., into the 
electric refrigerator, range, and 
water heater fields has been an- 
nounced by G. H. (Rock) Smith, vice 
president and general manager. 

Five models make up the refrig- 
erator line. They are a 7-cu. ft. model 
(F-7) priced at $209.95, a 9-cu. ft. 
standard model (F-9) priced at 
$259.95, a 9-cu. ft. deluxe model 
(W-9) priced at $339.95, an 11-cu. 
ft. standard model (F-11) priced at 
$299.95, and an ll-cu. ft. deluxe 
model (W-11) priced at $369.95. 

The range line consists of four 
models: a 20-in. apartment model, 
a 37-in. model, a 40-in. model, and 
the top-of-the-line model. They carry 


suggested list prices of $159.95, 
$189.95, $249.95, and $339.95, re- 
spectively. 


There are six models in the water 
heater line, four round ones and two 
table-top heaters. Capacities and 
prices of the round models are as 
follows: 31 gals., $114.95; 42 gals., 
$129.95; 66 gals., $166.95; 81 gals., 
$189.95. The table-top models have 
capacities of 30 and 40 gals. and 
are priced at $129.95 and $139.95. 

Addition of a new 16-cu. ft. home 
freezer to the Deepfreeze line was 
also announced. This gives the com- 
pany a line of six models. 

The new appliances were unveiled 
before 300 distributors attending the 
two-day 1950 Deepfreeze national 
sales conference at the Drake hotel 
here. The distributors were told that 
(Concluded on Back Page, Column 1) 


Refrigerator Sales 
Pass 3 Million Mark 


NEW YORK CITY—Just as in 
1948, world household refrigerator 
sales by 12 to 13 companies reporting 
to the National Electrical Manufac- 
turers Association passed the 3,000,- 
000-unit mark in September, figures 
released by the association revealed 
recently. 

However, this year’s nine-month 
total reached 3,083,951 units, slightly 
higher than last year’s. For the 
same period last year, the total was 
3,040,576 units. 

The difference between the two 
figures was more than made up by 
increased sales in the domestic mar- 
ket. Foreign sales for the first three 
quarters of this year numbered only 
112,641 as compared with 150,469 in 
1948. 

For the month of September alone, 
326,149 units were moved this year 
as compared with 358,524 last year. 
This total was better, however, than 
the 314,839 recorded for August. 
Much of the increase over August 

(Concluded on Page 4, Column 5) 


Automatic Firing To. 
Add Small Gemco Units 


ST. LOUIS — Automatic Firing 
Corp. has completed the deal for 
the acquisition of Gemco air condi- 
tioning division of the General Engi- 
neering & Mfg. Co. here, Hugo Wur- 
dack, president of Automatic Firing, 
announced recently. 

At the same time Wurdack stated 
that the plant and facilities of Gen- 
eral Engineering & Mfg. has been 
purchased by the Rafco Realty Co. 
and that Automatic Firing would 
occupy a major portion of it under 
lease. 

He added that the new ownership 
would continue to market the 3, 5, 
and 714-ton air conditioning units for 
stores and offices previously made 
by Gemco. “Very soon we plan to 
add %, %, and 1-ton capacity units 
for residences to the line,” he stated. 

Automatic Firing is an 18-year-old 
concern manufacturing gas and oil: 
conversion burners -and warm-air 
furnaces for domestic heating, 
domestic and commercial stokers, 
conversion burners and warm air 
furnaces for liquid petroleum, com- 
(Concluded on Back Page, Column 5) 
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AIR CONDITIONING & REFRIGERATION NEWS, DECEMBER 5, 1949 


Accent on Family Angle 


Utilities’ Drive To Spur Appliance Gift 
Purchases Benefits Utah-ldaho Dealers 


SALT LAKE CITY—Electrical ap- 
pliance dealers in the Utah-Idaho 
territory served by the Utah Power 
& Light Co. and the Western Colo- 
rado Power Co. are currently being 
helped to obtain their share of the 
Christmas gift business through an 
all-out promotional program  con- 
ducted by the utilities. 

The utilities have scheduled the 
heaviest radio advertising schedule 
of any advertiser in the territory to 
urge the public to buy “Electrical 
Gifts, of Course.” One message a 
day is going out over each of 19 
radio stations in Utah and Idaho. 


In addition the utilities are placing 
13 advertisements in all metropolitan 
dailies and 66 weekly newspapers, 
putting posters on 80 billboards on all 
main thoroughfares, scheduling car 
cards in every bus in Salt Lake City 
and Ogden, putting on two half-hour 
television shows twice weekly, and 
sending out direct-mail messages to 
their 144,000 customers. 

Typical of the radio announcements: 

“Christmas will be here before you 
know it, so... mind if I drop a hint? 
To make a real hit—with everyone 
on your list—give electrical gifts. Of 
course electrical gifts, for they’re the 
gifts with a thousand tomorrows. 
Gifts that give pleasure day after 
day—long after Christmas is gone 
and forgotten. 

“And this year you'll find a truly 
wonderful selection of electrical gifts 


for every member of the family. 

“Examples? For mother, an elec- 
tric hair drier, electric dishwasher, 
or new electric range. 

“For dad, an electric shaver, read- 
ing lamp, or sun lamp. For junior, 
an electric trouser presser or small 
radio. For sister, an electric clock 
or study lamp. 

“Yes, there’s something electrical 
for everyone on your Christmas list. 
So this year—for a merrier Christ- 
mas—buy electrical gifts.” 


Poll Shows Sales Training 
Is Still Big Requirement 


SPOKANE, Wash.—Two thirds of 
the appliance dealers in this area 
who participated in a recent five- 
minute poll conducted by the Inland 
Empire Electrical Dealers Association 
stated that they still do not have 
enough adequately trained salesmen 
to meet their requirements. 

Asked what they needed to fill 
their requirements, 88% of the deal- 
ers wanted salesmen with more will- 
ingness to seek out customers and 
follow through on sales. Sixty-two 
per cent wanted more training for 
existing personnel in fundamentals. 

Half of them indicated they needed 
more assistance by wholesalers in 
product training. 


Greater Standardization of Motors 
Seen Boon to Radio, Video Reception 


NEW YORK CITY — Radio and 
television reception will be less ad- 
versely affected by neighborhood 
domestic and commercial electrical 
devices when National Electrical 
Manufacturers Association sections 
and groups cooperating with the Fed- 
eral Communications Commission 
complete current considerations of 
standards and methods for the meas- 
urement of electro-magnetic noise 
resulting from radiation from motors 
and generators, switches, circuit 
breakers, control devices, lamps, and 
fluorescent signs. 

This is one of numerous steps be- 


Chart Helps Make Use of “Neighborhood Testimonials’ 


To use this chart the dealer 
merely enters the name, ad- 
dress, and phone number of 
each buyer of a Gibson model 
along with the type of appli- 
ance purchased. Next time a 
prospect needs convincing, the 
a_ neighbor 
listed on the chart, and her 
clinch the 


dealer can call 


testimonial helps 


® 


Wolverine Copper 
Refrigeration Tube 


is easy to work—maintains extremely long service 


—uniform in quality—always dry and clean— 


dependable. 


Wolverine *Trufin 


—the integral finned tube —will withstand vibra- 
tion and sudden changes in temperature. Avail- 


able in all popular sizes and fin spacings and in 


many alloys. 


The use of tubing has opened the way to new efficiencies in countless ways. 
Let our Customer Engineering Department tell you about some of them. Perhaps 
there’s a valuable idea here for you. There is no obligation in calling on us. 


WOLVERINE 


AND 


CALUMET 


*Registered U.S. Patent Office 


MANUFACTURERS 


_ Better Products 
_ Greater Efficiency 


Capilator 


— Wolverine capillary tube used for restriction 
purposes. Favored by a majority of refrigeration 


shapes, completely or partially closed—results in 


worthwhile economies over many other methods. 


TUBE 


HECLA 


'NCORPORATED 
SEAMLESS NON- 


or 


1413 CENTRAL AVENUE + 


rt 


and air conditioning equipment manufacturers. 


Spun End Tube 


—Provided with ends formed into variety of 


Tubular Parts 


—can very often be made better and cheaper— 
possess greater eye-appeal—when fabricated 
from Wolverine non-ferrous, seamless tube. 


CONSOLIDATED COPPER 


FERRO" Ss 


ower Costs | 


of 


DIVISION 


COMPANY 


TuUBGinG 


DETROIT 9, MICHIGAN 
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GREENVILLE, Mich.—A “satisfied 
users” chart has been developed by 
the Gibson Refrigerator Co. to act 
as a sales booster for its dealers, 
the company reported recently. 


The chart, intended to be hung on 
the dealer’s wall, is headed “Join 
the Satisfied Users of Gibson Appli- 
ances In Your Community.” Below 
a pictorial array of Gibson appli- 
ances, are a number of ruled spaces 
in which recent customers’ names, 
addresses, telephone numbers, and 
product purchased are written. 

When a new prospect for a Gibson 
appliance comes into the store, she 
is referred to this chart. From it 
she can find the name of someone 
she knows. A call to the customer 
will bring the “unbiased” opinion of 
a new Gibson appliance owner on 
how much she enjoys her home appli- 
ance. 

Such information is intended to 
help the dealer close a sale to the 
new prospect, at which time, her 
name is added to the chart. 


ing taken by the Motor and Gener: tor 
Section of Nema in developing sta .d- 
ards for performance. Nema stad. 
ards, which are adopted in the pu lic 
interest, are designed to elimir ate 
misunderstandings between the 
manufacturer and the purchaser ; nd, 
when taken advantage of by indus ry, 
have resulted in improved qualit; of 
electrical apparatus. 

A new 1949 edition of Nema M< tor 
and Generator Standards has ust 
been printed and copies can be se. 
cured at the association headquart :rs, 
155 East 44th St., New York Cty, 
That part of the 1945 edition relai ing 
to motors 200 hp. and smaller as 
been completely revised. 

Increasing use of electric moi‘ rs 
throughout industry and in hones, 
and the appearance of many mu 'tti- 
motor devices enlarges the need ‘or 
wider standardization activities siich 
as are evident in the reports of Nema 
groups. Examples are the establish. 
ment of further standards relaiing 
to fractional horsepower, single-phase 
oil burner motors; large power 
motors, synchronous and induction, 
and direct-current types for general 
industry application; and the com- 
pletion of standards for universal 
motors and parts. These latter are 
widely used in portable devices such 
as mixers, tools, etc. 

The standards activity also includes 
work with the Federal Specifications 
Board of the Bureau of Federal Sup- 
ply on proposed Federal Specifica- 
tions, and work with other associa- 
tions such as fan manufacturers, the 
dairy industry, and the automotive 
industry through the machine tool 
manufacturers, an example being the 
preparation of standards for coolant 
pump motors; also, the timely re- 
view of standards for performance of 
motors for domestic laundry equip- 
ment. 


Perry Walter Heads Sales for Electric Supply Co. 


ATLANTA—W. W. Crowe, presi- 
dent of the Electric Supply Co. here 
has announced the appointment of 
Perry Walter as sales manager of the 
major appliance and_ ventilating 


equipment department of the dis- 
tributorship. 

Walter was formerly associated with 
the major appliance department of 
the Westinghouse Electric Corp. 


onty COLDIN 


FROZEN FOOD DISPLAY CABINETS 
HAVE ALL THESE FEATURES! 


ah gente 
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MODEL 21TD-SC 


@ New streamlined design @ All steel welded cabinet @ One piece © ‘ain- 
less steel top @ Copper tubing soldered to rust resisting liner @ Evap« ator 
liner is watertight, corners are Pittsburgh seamed and soldered @ iolid 


rubber breaker strip @ One piece molded rubber frame and sta. iless 


steel top on rolling Thermopane doors. 


Can be disassembled in field 


@ Vita-Vision tri-dimensional pictures in superstructure @ Five year < >rvel 


warranty on hermetically sealed units @ Five year food spoilage on elf- 


contained and remote models. 


YOUR KEY TO BETTER REFRIGERATION 


_COLDIN CABINET CO., In 


2800 WEBSTER AVENUE, NEW YORK 58, N. ¥ 
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V nding Machines 

H. t, Cold Drink Dispenser 
A 

A 


.d Change-Maker Seen 
Annual Exposition 


TLANTIC CITY, N. J.—Several 
thc sand persons trooped through 
Co vention Hall here last week to 
fin. out what’s new in the $5 billion- 
a-y ar vending machine industry. 

"aey were attending the fourth 
exy osition of the National Automatic 
Me chandising Association, at which 
mo e than 130 manufacturers and 
suppliers of vending machines ex- 
hibited equipment. 

Among other things, visitors saw 
a machine that dispenses both hot 
anc cold drinks, a new ice cream 
vendor that serves five different 
flavors of ice cream sticks, a refrig- 
erated candy dispenser, and a new 
mechanical change-maker. 

The hot and cold drink machine 
will deliver refrigerated Coca-Cola 
or hot coffee and automatically 
makes change for a dime or quarter. 
The coffee can be had black, with 


Indoor Comfort Show Planned 
For January by Detroit Wholesaler 


DETROIT—The first annual Indoor 
Comfort Merchandise Show will be 
held at the Fort Shelby hotel on 
Jan. 10, 11, and 12, according to 
Al Frederick, general sales manager 
of Temp-matic Wholesalers, Inc., 
sponsors of the exposition. 

Heating, ventilating, and air condi- 
tioning dealers throughout southern 
Michigan are being invited to the 
event, where manufacturers will par- 
ticipate by exhibiting 1950 products. 

Dealers attending the show will 
attend a series of educational con- 
ferences on sales, engineering, and 
service problems, conducted by na- 
tionally known authorities on these 
subjects, according to Frederick. 
Personal consultations will be ar- 
ranged for dealers who have specific 
problems to discuss. 

According to Frederick, the Indoor 
Comfort Merchandise Show will be 
a “buying show.” 

“In the past it has been necessary 
for our dealers to travel great dis- 


tances to attend national trade 
shows, Frederick said, ‘‘and our pur- 
pose is to bring buyer and seller 
together right here in Detroit.” 


Manufacturers who will participate 
in the show include York-Heat, Inc., 
York, Pa.; Westinghouse Air Condi- 
tioning, Hyde Park, Mass.; Jackson 
& Church, Saginaw, Mich.; Viking 
Air Conditioning, Cleveland; Surface 
Combustion Corp., Toledo; Mitchell 
Room Coolers, Chicago; Security 
Water Heaters & Floor Furnaces; 
and Lo-Blast Power Gas Burners. 


The Indoor Comfort Merchandise 
Show will be open from 10 a.m. 
until midnight, and a buffet supper 
will be served each evening. Evening 
educational conferences, beginning at 
7 p.m. will be devoted to forced warm 
air heating on Tuesday, Jan. 10, to 
radiant heating on Wednesday, Jan. 
11, and to summer air conditioning 
on Thursday, Jan. 12. 

Wednesday has been designated as 
“Architects and Engineers Day.” 


Fort WorthGroup Sets Up 
Winter Conditioning 
Code for 1-Story Homes 


FORT WORTH, Tex.— The Fort 
Worth Air Conditioning Association, 
composed of contractors maintaining 
engineering staffs, recently an- 
nounced minimum standards for win- 
ter air conditioning in modern single 
story homes. 

The standards were drawn up by 
a committee of association members 
and adopted universally by the indus- 
try here. They have been announced 
to serve as a guide and benefit to 
the public. 

The committee reported that the 
capacity of the plant should be calcu- 
lated on standards set by the Ameri- 
can Society of Heating & Ventilating 
Engineers and should be of size suffi- 
cient to produce a temperature of 
75° at the thermostat location when 
the outside temperature is 5° and 
wind velocity not over 15 miles an 
hour. 

“The installation shall consist of 
a forced air furnace with a supply 


duct system of metal or incombusti- 
ble material and with sufficient out- 
lets in each room of the heated space 
to produce all of the specified con- 
tions. 

“The furnace shall bear the seal of 
the American Gas Association for 
forced air furnaces,” the Fort Worth 
committee’s recommendations con- 
tinued. 

Minimum standards also specify 
the correct method of installing air 
ducts in both unheated attics and 
under the floors. Maximum air veloci- 
ties in feet per minute in the ducts 
also were recommended. 


Constructing Pilot Plant To 
Produce Frozen Apple Juice 


STERLING JUNCTION, Mass.—A 
pilot plant for the production of 
frozen apple juice concentrate is be- 
ing constructed here for Apple Con- 
centrates, Inc. 

It is believed that the plant will 
help alleviate the excess apple prob- 
lem. This year, 132 million bushels 
were produced, compared with 88 
million bushels in 1948, according to 
reports. 


cream, or with cream and sugar. ¢ 
Rudd-Melikan, of Philadelphia, dis- 
played the machine. 

The ice cream vendor was shown 
by Fred Hebel Corp., of Franklin 
Park, Ill. The sticks are delivered in 
bags supplied by the plant. 

Also-Deree Co. of Chicago, ex- 
hibited the candy dispenser. It pre- 
vents chocolate confections from 
melting during hot weather. 

The mechanical change-maker, 
shown by National Rejectors, Inc., of 
St. Louis, can be attached to any 
machine, electric or non-electric. 


Dailey Sees Rise In Use 
Of Evaporative Condensers 


BROOKLYN—Next summer should 
see a decided upswing in the num- 
ber of evaporative condensers sold 
with packaged air conditioning units, 
according to James F. Dailey, presi- 
dent of the Typhoon Air Condition- 
ing Co., Inc., here. 

Last summer’s hot spell and the 
resulting nationwide droughts 
brought into sharp focus the prob- 
lem of supplying water for water- 
cooled condensers. More and more 
cities are restricting the use of city 
water for air conditioning as a pre- 
caution against low water supply, 
and even where there are no restric- 
tions, many users prefer the initial 
cost of the evaporative condensers to 
the steady drain of payments for 
high water consumption. 

“Even where the rates are com- 
paratively low,’’ Dailey points out, 
“an evaporative condenser will pay 
for itself long before it begins to 
show the effects of wear and tear. 
In other words, under normal cir- 
cumstances a user of air condition- 
ing is bound to save money in the 
long run by investing in an evapora- 
tive condenser.” 

In anticipation of next summer’s 
demand, Typhoon has extended its 
line of evaporative condensers. 


~~ 
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ARKIN TURRET HUMI-TEMP 


he acid test of any product is 
»erformance. That’s why you will 
nd Larkin products used so 
idely for so many different re- 
igeration and_ air-conditioning 
<>plications. Users know from 
, ast experience that they can count 
1 Larkin for top performance— 
“ay in, day out—year in, year out. 


anufacturers of the original Cross-Fin 
‘il — Humi-Temp Units — Evaporative 
id Air Cooled Condensers — Air 
nditioning Units and Coils —Direct Ex- 
insion Water Coolers — Steel Vacuum 
‘ate Coils — Heat Exchangers. 
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. RADIO MAKER 
TUNES IN” HIGH 
LOW TEMPERATU! 
Aircraft radio equipment 
operate under a wide 


2% 4, NY + 
PARE AAAS, 


” How’ FREON’ Adv 
ives you a helping hand 


ing 


For many years Kinetic Chem- 
icals, Inc. — manufacturers of 
“Freon” safe refrigerants—have 
sponsored advertising designed to 
give you a helping hand by stimu- 
lating greater interest in air con- 
ditioning and refrigeration. 

For example, ‘‘Freon”’ advertis- 
ing appears in every issue of ‘‘Mod- 
ern Industry”’. . . a nationally cir- 
culated publication read by well 
over 39,000 executives in almost 
every important industry. This 
campaign specifically tells how 
many different industries are now 
using air conditioning and refrig- 
eration. The advertisements, a few 
of which are pictured here, drama- 
tize ‘‘success stories.”” They show 
how someone cut costs . . . in- 


creased efficiency . . . or made a 
better product with the help of air 
conditioning or refrigeration. 
This advertising to industrial 
executives is but one of several 
“Freon” campaigns. Others are 
directed to architects and engi- 
neers . . . the frozen food industry 
... and, through commercials on 
the Du Pont Company’s popular 
radio show, “Cavalcade of Amer- 
ica,” fully 10,000,000 listenersfrom 
coast to coast have heard about 
“‘Freon’”’ safe refrigerants. In ad- 
dition, articles on ‘“‘Freon’”’ appear 
in the Du Pont Magazine with a 
circulation exceeding 130,000. 
All this advertising and pub- 
licity lends you a helping hand by 
increasing knowledge of the bene- 


fits of air conditioning and refrig- 
eration . . . and both by creating 
interest and by stimulating con- 
structive thinking. It is advertis- 
ing designed to help you by con- 
tributing to the steady growth of 
the entire industry. 
KINETIC CHEMICALS, INC. 


Tenth and Market Streets 
Wilmington 98, Delaware 


a 


REFRIGERANTS 


“Freon” is Kinetic’s registered trade-mark 
for its fluorinated hydrocarbon refrigerants. 
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Union Demands -- 


(Concluded from Page 1, Column 4) 


stage collective bargaining elections 
throughout the electrical industry as 
soon as possible. 

The UE, however, indicated that 
it would fight through the courts if 
necessary to prevent such elections 
from being held before March 15. It 
is currently conducting contract ne- 
gotiations with several large manu- 
facturers. 

Individual locals of several appli- 
ance manufacturers, such as Gen- 
eral Electric Co., Westinghouse Elec- 
tric Corp., Frigidaire division, Philco 
Corp., and Apex Electrical Mfg. Co., 
have already indicated that they de- 
sire to hook up with the CIO affiliate. 

Carey attacked the General Elec- 
tric Co. for its alleged failure to 
work for a quick vote at its plants. 
He asserted that the IUE-CIO might 
have to “engage in some educational 
activities to get G-E to stop traffick- 
ing with the enemy.” 

Carey also charged the UE with 
using the courts to interfere with 
the new union’s progress. He asked 
the members to ignore any court 
injunctions issued against them “by 
irresponsible, confused, and ignorant 
judges.” 

He expressed the opinion that no 
judge could penalize workers for 
“engaging in their patriotic effort 
of displacing Communists from con- 
trol of the American labor move- 
ment.” 


Suor Files Business Name 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for the Abbey Heating Co., 
1088 Niagara St., by Paul J. Suor. 


Serial Number. - 


(Concluded from Page 1, Column 3) 


Referee Oscar A. Riopelle, that he 
had not examined the washer when 
it came into his store and that all 
other Easy washers on his floor 
carried factory serial numbers. 

Robert R. Moore, divisional sales 
manager for the Easy Washing Ma- 
chine Co., testified at the hearing for 
the Bureau and said that in the last 
five years he had received letters 
from disgruntled customers who had 
been unable to get their Easy washers 
serviced because the serial number 
had been removed and they had not 
known about it. 

He asserted that he was interested 
in protecting these customers by pro- 
tecting franchised dealers. It was 
brought out at the hearing that 
Levett had not received his washers 
from the local Easy warehouse. 

Referee Riopelle, in fining Levett, 
pointed out that the intent of the 
ordinance is to protect consumers 
from losing the service guarantee 
provided by the manufacturer 
through the serial number. 

Violation of the ordinance carries 
a maximum fine of $500, imprison- 
ment for not more than 90 days, or 
both. 


Free Cider and Doughnuts 


NIAGARA FALLS, N. Y.— Levy 
Bros. appliance store came up with 
a new gimmick to lure traffic during 
the fall season. 

As a feature of its “Harvest-Time 
Festival,’ the store offered free 
cider and doughnuts to everyone 
visiting the store. The promotion was 
conducted for an entire week. 


September Household Refrigerator Sales Total 
326,149 Units; 9-Month Volume Is 3,083,951 


Summary for September and First Nine Months, 1949 


(Lacquer and Porcelain Exterior Cabinets) (Advertised Sizes) 
Complete Refrigerators Only 
Sales by Sizes—Units 


SEPTEMBER (12 Companies) 


Domestic 

(48 States Other 
Sizes and D. C.) Canadian Foreign Total 
1. Less than 4 cu. ft..... 69 2 71 
Se Serer 1,675 356 2,031 
BW Oy ass éeicscees sus see es ae 
Oe Oe Fee 655.885 5050855% 55,674 5,009 60,683 
ee es 8 cas So aeeeeos 102,149 3,463 105,612 
Se eS ere eer eerre 83,070 6,149 89,219 
7. 9 and 10 cu. ft. 55,565 1,407 56,972 
S 22 and 1 ch. TH .... 11,227 334 11,561 

o on Hh. ae uw .... tee oe 
Se ME 3Sh ir occeaneeRets 309,429 16,720 326,149 

FIRST NINE MONTHS (12-13 Companies) 
Domestic 

(48 States Other 
Sizes and D.C.) Canadian Foreign Total 
1. Less than 4 cu. ft..... 1,598 2 1,600 
ee oR Sa ae rr 18,573 1,787 20,360 
SS ere rr. ‘ sae: oe So 
Se Oe: cixvecuans ences 397,244 er 30,601 427,845 
3 & oh Sa ere 690,527 1 23,599 714,127 
S . 2 Sacre re 971,536 4 34,892 1,006,432 
7 9 end 10 ou. %. .... 757,873 2 18,219 776,094 
&. i end 18 ou. %. .... 133,924 3,533 137,457 
% 12 ou. 1% and Ww ..«. 35 oe 1 36 
a Renae rere 2,971,310 7 112,634 3,083,951 


Participating companies: Admiral Corp.; Avco Mfg. Corp.; The Coolerator 


Co.; Frigidaire Div., General Motors Corp.; General Electric Co.; 


Gibson 


Refrigerator Co.; Hotpoint, Inc.; International Harvester Co.; Kelvinator Div., 
Nash-Kelvinator Corp.; Norge Div., Borg-Warner Corp.; Sanitary Refrigerator 


Co.; Westinghouse Electric Corp.; 


Stoddard Mfg. Co. (out 5-1-49). 


Seeger Refrigerator Co. 


© 


4 
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Many manufacturers have powered their ma- 
chines and appliances with Wagner Motors 
because of their proven reputation for long life 
and dependability ... 
importance of being able to provide immediate 
motor service when needed. 

You can add a real selling point to your product 
by choosing Wagner Motors, too, and you'll 
save time, money, and worry because: 

1. Wagner Motors are backed by a liberal warranty. 


2. They are available in a wide range of types and 
sizes for every application. 


choose a Wagner Motor 


for long life, dependability and nationwide service 


3. Improved engineering features assure long life and 
efficient operation. 


4. They are immediately available from Wagner 
Branches in all principal cities. 


5. More than 450 Wagner Authorized Service Stations 
and Parts Distributors plus 25 Wagner-owned Service 
Branches provide on-the-spot service, replacement 
motors, or genuine repair parts. 


Regardless of what your motor requirements 
may be, Wagner can furnish a motor to fit your 
need. Bulletins on the complete line of Wagner 
Motors will be sent on request. 


and because they know the 


to operating speed 


Wagner Electric @rporation 


6441 PLYMOUTH AVE., ST. LOUIS 14, MO., U. S. A. 


Wagner Capacitor-start Motor 


For applications where start- 
ing loads are fairly heavy, 
but which can be brought up 


oa 


quickly. 


Consult Wagner Engineers on all Electric Motor Problems 


> 
oe 
ee 


(out 1-1-49); 


UsAirco Warranty -- 


(Concluded from Page’ 1, Column 2) 


ment for equipment shipped now, and 
pay the balance at the start of the 
next selling season, April 1. The 
second plan enables the dealer to sell 
his customers equipment on the in- 
stalment plan. UsAirco will handle 
this financing. 

“Dealers will be given protected 
territories in which to operate. Co- 
operative advertising will allow the 
dealer to engage in newspaper promo- 
tion at half the usual cost, the manu- 
facturer matching his funds dollar 
for dollar.” 

Feinberg emphasized that the 
manufacturer does not force the 
dealer to stock up heavily or set any 
arbitrary quota of sales. 


Perme Opens New Store 


CLEVELAND — Perme’s Home 
Equipment Sales Co., featuring a 
complete line of appliances, has 
opened a new store at 720 E. 152nd 
St., two doors from its old location. 


NEMA Sales - - 


(Concluded from Page 1, Column 5) | 


was accounted for by revived sa'eg 
abroad. In September, sales in fore zn 
countries amounted to 16,720 urts 
as compared with 7,217 in August. 

Approximately one third of ie 
September sales total was made in 
7-cu. ft. units, while 8-cu. ft. ur'ts 
accounted for another 28%. It las 
been normal this year for the 8-:y, 
ft. boxes to outsell all others. 

For the nine months, the 8-cu. ft. 
category is way out in front, follov eq 
by the 9 and 10-cu. ft. group, :nd 
then the 7-cu. ft. group. 


Summary of Householc 
Refrigerator Sales 
By States 


Summary for First Nine Months, 19:9 
Sales of Electric Household Refrigerators 
By Distributors and Dealers 


By States 
States Unit Sales 
MEE, -6cinedcindsasbeuesbuneeess 63,542 
MI ied oie oS-5baa ene deawked wien 15,019 
PEE 5. Sv.c8 ee aWaa seb easesececs 61,893 
CEE, an ouciigtennareetee uses 185,101 
GN, i wanvcscdvaeatakesseewes 32,272 
CRON, bobo 6444 oR 0000 a86 > 45 32,256 
SE: xe wietarecue estaussaeae a 6,147 
District of Columbia ........... 29,019 
Florida 63,646 
Georgia 73,680 
BE, ae ee ae ade ek RR OD 10,354 
pe rarer 142,509 
Indiana 79,440 
NN 55 5-546 4 00a doe Oe 62,827 
Kansas 38,635 
Kentucky 65,467 
Louisiana 72,921 
Are ve rrerrer see re ree 18,511 
Sree ey or rrr errr 39,683 
PEONOEE 6 bik n cde od endccvens 68,165 
Pere rr cree 101,181 
ES 24 sean Weue ea eaw ewan 56,658 
PE s5ach¥tKeee e554 des 47,015 
pT Rererrcrr re Creer re 101,696 
D5. 55.5-6:3'4.664690000500640% 11,531 
Do Rr Oe re ee 34,844 
PROVOGR  sccccce Diccvpeeesscecseas 8,114 
New Hampshire ......cccsccsees 11,022 
De MEY Sb adeseeducoseeeades 83,145 
'.. reer ree ree 11,928 
EC ox ve cinta hes ceaweEien 250,541 
BE GOON hick decccveteenee 86,524 
po ere ere ree errr rr 16,169 
LEP oor eee TTT eee ee 124,149 
ee ere 56,687 
REE. SeGeb ace sein eeehaeseee wks 30,773 
pp re ee 177,479 
SE MEd dceWekeedsieendundé 21,714 
BOG CRPGEEE 2s cccccsccseccess 40,455 
ee CE. A eb ekveantunesg eae 17,036 
TEC TT TT eee rer 100,795 
MEE” dectCACKACHdH REE Leca eS 216,083 
0 ERE SST eT Cere Tt. ee TT Cee 11,777 
ME, “Siattncsd-caksedndeenew cd 7,376 
PE  .psiekecuaarakaescap anne 55,856 
SRE OR Se ee 35,585 
We PRED bc csc aveassiccscse 51,902 
Pre rte Tre 61,148 
WEEE, soa 009050005000 S20ebeh 5,197 
‘Total United States ............ 2,990,467 


Participating companies: Admiral Corp.; 
Avco Mfg. Corp.; The Coolerator Co.; 
Frigidaire Div., General Motors Corp.; 
General Electric Co.; Gibson Refrigerator 
Co.; Hotpoint, Inc.; International Har- 
vester Co. (in 4-1-49); Kelvinator Div., 
Nash-Kelvinator Corp.; Norge Div., Borg- 
Warner Corp.; Westinghouse Electric 
Corp.; Stoddard Mfg. Co. (out 4-1-49). 
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LUBRICATOR COMPA 
5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 
Division of Amrnican Ranutor & 
Standard Sanitary conroration 


CANADIAN REPRESENTATIVE: RAILWAY 
& ENGINEERING SPECIALTIES, LTD.— 
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T-ade-Ins Sell Fast When Dealer Ad, Uses 
V/hite-on-Black Photos To Snag Attention 


3UFFALO—A_ highly unusual 

fc.m of newspaper advertising, in 
ich “white goods” refrigerators 
. photographed and shown against 
solid black background, is paying 
idends for E. W. Edwards & Son, 
eo dealership here. 
The concern has found that most 
p »ple “skim over” or do not read 
a oliance advertising at all, unless 
tly are in specific search for such 
space. With the white-on-black fea- 
ture, however, the advertisement is 
eosily the most outstanding feature 
or the page, and through interrogat- 
ine “typical homeowners” it has been 
found that nine out of 10 were 
familiar with the advertisements. 

The program was first developed 
around trade-in refrigerators. 

In the initial advertisement, photo- 
graphs of reconditioned refrigerators 
on sale in the used-appliance depart- 
ment of the store were spread across 
a 6-column by 20-in. advertisement. 
All of the boxes sold almost imme- 
diately, as customers who usually 
fear old-fashioned-appearing refriger- 
ators when responding to trade-in 
advertising, hastened down to the 
store to buy them. 

The system was used several times 


Wao a 


‘Working Model’ of Store 


Teaches College Students 
Merchandising Problems 


AKRON, Ohio—A complete retail 
store complete with display window, 
display counters, shelves, and mer- 
chandise, has been set up in a class- 
room at the University of Akron. 

The store, which is said to be the 
first of its kind in the country, will 
serve as a laboratory for students 
sales, and 
advertising. University officials hope 
that it may be the vehicle for the 
development of new techniques in 
advertising and sales display. 

The layout is claimed to be flexible 
enough to be altered into almost any 
type of retail operation, from mer- 
chandising automobile accessories to 
appliances. 

The idea was developed by Dr. 
Warren W. Leigh, head of the uni- 
versity’s commerce department. 

William O’Neill, president of the 
General Tire & Rubber Co., a speaker 
at the laboratory dedication cere- 
monies, stated, ‘‘Had such labora- 
tories been available in the past, 
industry would have been relieved of 
much of the basic training it is forced 
to give its sales people.” 


Survey Indicates More 
Firms Utilize Aptitude 
Tests To Pick Salesmen 


NEW YORK CITY—lIncreasing use 
of sales aptitude tests is revealed by 
the findings of Prof. J. Robert Hil- 
gert, Ph. D., associate professor of 
economics at Pennsylvania State 
college, following a survey of 200 
concerns which employ salesmen. 
The survey indicated that sales 
otitude tests are being used by 235 
anufacturing concerns today for 
‘ery 100 which used that method of 
*-lecting salesmen in 1940. 

“Based on the comments received 
om the responding companies, 
hich represent a cross-section of 
dustry,” Prof. Hilgert said, “this 
eat upsurge in the use of sales 
‘titude tests since the war is due 
imarily to three reasons: 

“1. Selling is becoming increas- 
sly difficult since the return of the 
yers’ market and better qualified 
‘es representatives are needed. 

‘2. There is growing recognition 
the importance of screening sales 
rsonnel because many salesmen are 
able to sell successfully under in- 
-asingly competitive conditions. 

3. The greater availability of 
‘re mature applicants, due to the 
iduation of GI’s from college, en- 
‘es sales executives to raise the 
tical scores of previously accept- 
le standards.” 


at & 


~~ anne Away - 


owmansville Appliances Files 


BUFFALO—A business name has 
en filed in the Erie County clerk’s 
“ice for Bowmansville Appliances, 
“cutzman Rd. and Genesee St., by 
John R. Schneider. 


~ 


for trade-in merchandising, and in- 
variably produced such excellent re- 
sults that it was decided to extend 
the same program to new appliances. 

For new refrigerator merchandis- 
ing, Edwards achieved an unusual 
appearance by photographing a long 
line of 25 refrigerators, standing in 
a straight row. The line includes four 
nationally-advertised brands which 
the firm is franchised to handle: 
Kelvinator, Admiral, Philco, and 
Monitor. 

The advertisement shows a row of 
refrigerators running diagonally from 
the lower right-hand corner of the 
advertisement to the center left. 
Copy, also printed in white on black, 
points out that no down payment is 
required and that there are 25 models 
to chose from. 

The store does all of its own 
refrigerator photographing, and will 
use advertisements which display 
step-by-step reconditioning, to move 
used refrigerators in the future. 


Massachusetts Town 
Begins Renovation of 


Home Ec Classrooms 


ATTLEBORO, Mass.—A program 
for the modern electrification of its 
schools, including the installation of 
modern electrical appliances in home 
economics classrooms, is currently 
being conducted on a long-term basis 
by the city administration here. 

To keep its costs to a minimum, 
the city has adopted the idea of 
renovating one school a year until all 
are brought up to date. The Finberg 
school was renovated this summer. 
It is the second school to be mod- 
ernized under the program. 

The need for modernizing the home 
economics department was empha- 
sized by the fact that students had 
been using old-fashioned gas ranges 
installed 20 years ago. There was 
no refrigerator in the department 
and the pupils had to carry water in 
dish pans from the one sink to zinc- 
covered tables for dishwashing. There 
was not the slightest resemblance to 
a home kitchen. 


When the modernization was com- 
plete, the department included two 
U-shaped kitchen layouts featuring 
both electric and gas ranges and con- 
tained plenty of electric outlets for 
the use of other appliances. 

In this particular school, the home 
economics department was laid out 
with the thought in mind that it 
may also have to serve as a cafeteria 
for elementary pupils. 


Adair To Handle Coolerator at 
Wholesale In Mid-South Area 


MEMPHIS, Tenn.— Adair Appli- 
ance & Supply Co., here, recently 
given the franchise for exclusive dis- 
tribution at wholesale in the mid- 
south wholesale trading area for the 
Coolerator Co., has completed its re- 
organization in order to serve the 
250 dealers in the area who handle 
Coolerator products. 


National Heating Incorporated 


COLUMBIA, S. C.—National Heat- 
ing & Appliance Co. of this city has 
been incorporated with capital stock 
of $50,000. W. S. Brown is president. 


Electric Cooking Promoted 
As ‘Modern Living’ Method 


BINGHAMTON, N. Y.—The New 
York State Electric & Gas Corp. 
staged an effective promotion on elec- 
tric ranges in a newspaper advertise- 
ment that played up the transition 
from old fashioned ice to electric 
refrigeration. 

The advertisement carried a car- 
toon showing men cutting ice from 
a pond in contrast with the modern 
refrigerator. 

Copy said: ‘For the same reasons 
you'll switch to modern electric 
cooking. The electric refrigerator 
took the effort out of keeping food 
fresh—a new electric range will take 
the effort out of preparing it. 

“You'll find that an up to date 
electric range has all the speed you 
can use... it’s clean... it’s safe 
... it’s automatic... it’s economical. 
See the speedy new electric ranges 
and electric water heaters at your 
dealers. 

“You are sure of the last word in 
modern equipment and you ave sure 
of the best bargain.” 
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dealer profit. 


Planned for Homemakers...Designed by Home Econdmists 


PROMOTED TO SELL! 


magazines ... network radio... backed by 
a tremendous program of local promotion 
prepared for dealers’ use in their own local- 
ities. No wonder International Harvester 
Refrigeration Dealers throughout the coun- 
try are looking to 1950 for the biggest 


Women dreamed them... Home economists 
planned them... the new 1950 International 
HarvesterRefrigerators. They're Femineered 
s.. engineered from the feminine point of 
view. And .. . they’re promoted for dealer 
profit with powerful advertising. 
Full-color pages in the leading national 


Listen to James Melton on “Harvest of Stars,”” NBC, Sunday Afternoons 


INTERNATIONAL HARVESTER COMPANY 
180 North Michigan Avenue 


profits they ever had! 


Chicago 1, Illinois 


THE NEW 1950 
INTERNATIONAL 
HARVESTER 


It’s new... it’s unique... it’s amazing! The unbelievable new — 
1950 International Harvester Model H-74 Refrigerator . . . the 
Biggest Little Refrigerator You Ever Saw! Made to satisfy 
increasing consumer demand ... planned and priced for top 


Now International Harvester Refrigeration Dealers every- 
where have a great new sales maker .. . price leader of the new 
and complete 1950 International Harvester Refrigerator line. 
New Harvester engineering has produced a refrigerator with 
full 7.4 cu. ft. capacity in a cabinet measuring only 5434 inches 
high, by 25 inches wide by 28% inches deep! 

Yes, here’s the ideal refrigerator for small homes and apart- 
ments. Streamlined . . . beautiful... with many unique features 
... and loaded with price appeal! Just introduced . . . widely 
heralded ...now on display at all International Harvester Refrig- 
eration Dealers. It’s the homemaker’s dream . . . a dealer's dream! 
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Blinking Tree Lights Tell Product Story 


Selling aids to brighten dealer windows during Christmas season have been prepared 


in a_ special 


merchandising package by 


Hotpoint, Inc. Displays include banners, 


artificial Christmas trees, and other materials. Tree lights go off and on with ornaments 


describing features of each product. 


Also included are cellophane wrappings for gift 


display. Hotpoint 1950 models shown are (I. to r.) automatic dishwasher, pushbutton 


range, combination 


refrigerator-freezer, 


and automatic clothes washer. 


] Extra Trade-In Allowance at Christmas 
* Encourages ‘Gift Refrigerator’ Sales 


DENVER — Offering the home- 
owner specially-arranged trade-in al- 
lowances which make a more attrac- 
tive price, is a system which has 
functioned well to increase Christmas 
gift refrigerator sales in past years 
for Home Furniture Co., Philco 
dealer here. 

Allowances during the period from 
Nov. 15 until Christmas Day were 


increased by an average of $10 to 
$15, and played up by means of 
newspaper advertising, direct mail 
and special sales calls by store sales- 
men. Most effective in increasing the 
number of Christmas gift purchases 
was the use of one column by 9-in. 
newspaper advertisements, headed 
simply “Christmas Trade-In Allow- 
ance—new Philco’ Refrigerators.” 


Christmas Promotions 


Getting Yuletide Spirit Into Advertisements and Store 
Displays Makes Real Difference In Business Volume 


Refrigerator Packaged 
2, in Cellophane Clinches 
Doubtful Prospects 


DENVER — Offering customers 
“something a little different’ in 
Christmas gift service helped People’s 
Furniture Co., here, to sell a long 
list of extra refrigerators during the 
last Christmas season. 

Using concentrated telephone fol- 
low-ups on all unsold prospects dur- 
ing November and December last 
year, People’s Furniture Co. guaran- 
teed to deliver each refrigerator 
bought as a Christmas gift on any 
specified date. As a “bonus” the 
dealership added “gift packaging” 
in the form of a huge sheet of bright- 
red cellophane. 

This handsome “package” natur- 
ally created a stir whenever the re- 
frigerators were delivered. Adver- 
tising the service, as well as dis- 
playing a pair of “deluxe-wrapped” 
refrigerators in the store windows 
caught the attention of passersby. 

The cellophane wraps, which cost 
the store about $3 for each refrig- 
erator delivered, were emphasized in 
telephone follow-ups of ‘‘on the fence” 
prospects. This method clinched many 
doubtful sales. 


SPECIFY 
EMERSON-ELECTRIC 
MOTORS 
FOR 
QUIET 
OPERATION 


HERMETIC 
MOTORS 
Ye to 10 H. P. 


A quiet operating mechanism is a 
sales advantage. It will pay you to 
consider the heart of your product 
—the motor—in the light of the 
enviable record Emerson-Electric 
Motors have established for quiet 
operation on scores of America’s 
most reputable products. 


The consistently quiet operation 
of Emerson-Electric Motors is a 
natural “by-product” of a 60-year- 
old tradition of precision manu- 
facturing . . . enforced by literally 


MOTORS - FANS ——=—"——=--_ APPLIANCES 


THE EMERSON ELECTRIC MFG. CO., ST. LOUIS 21, MO. 


EMERSON 7:5 ELECTRIC 


aS 


hundreds of exacting tests and in- 
spections at every stage of produc- 
tion... and backed by unsurpassed 
research and designing facilities, 
plus experience. 


In addition to the advantage of 
quiet power, Emerson-Electric 
Motors give your products greater 
dependability, longer life and re- 
quire less servicing. Your inquiry 
is invited on a complete line of 
NEMA standard or special purpose 
motors, 1/20 to 5 h.p. 


Words in greeting are mad: of 
tubing which, hooked up to 
condensing unit on shelf be ow, 
becomes frosted, thus adcing 
an attention-getting, functi: nal 
this 


display to wholeso er's 


counter area. 
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NORFOLK, Va.—A “Merry Christ- 
mas” sign that was in keeping with 
both the season and the nature of 
the company’s business was created 
for the 1948 holidays by Noland Co., 
Inc., here, wholesaler of refrigeration 
and industrial supplies. 

On Dec. 15 last year the Noland 
Co. installed a ‘Merry Christmas” 
sign over its city sales counter, the 


‘Merry Christmas’ Spelled Out with Frosted 
° Tubing Brightens Up Wholesaler’s Display 


sign consisting of soft copper tubing 
mounted on plywood which had been 
painted a dark green. A Par %-hp. 
condensing unit was hooked up to 
the tubing—and the result was a 
beautifully frosted “Merry Christ- 
mas” sign. , 

The sign, in continuous operation 
until Dec. 30, required defrosting only 
twice in two weeks. 
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DENVER—One sure way in which 
the appliance retailer can depend 
upon swelling his Christmas gift sales 
volume is through “appealing to the 
children,’”’ according to A. K. Friend, 
head of Friend’s Appliance Co., here. 

Each year Friend stages a “Puppet 
Show” in his ultra-modern appliance 
showroom with free ice cream for 
the children, many specialty acts, 
and other surprises. Invitations are 
sent out to the entire list of children 
in neighboring elementary and 
junior high schools, asking’ the 
parents to come along, too. 

The puppet show lasts over an 
hour, and is followed by distribution 
of handsomely-wrapped novelty gifts 
for the children. Frequently, while 
the youngsters are enjoying the show, 
parents wander through the store’s 


display of refrigerators, ranges, 
washing machines, etc. Friend 
points out. 


“This gives us chance to suggest 
to a husband that he surprise his 
wife with a new model kitchen, a 
complete model electric laundry, etc.,”’ 
Friend said. “Sometimes we suggest 


Parents Who Bring Children to Dealer's 
* Puppet Show Linger To Buy Appliances, Too 


KENNY FRIEND Presents 
! é 
gin wt 


Grand Opening 
Gift to Yeu 
3 shows daily 


Snowbound in Utah—Show Starts 
TUESDAY 


Dec. 7th Until Dec. 11th 
2:30 P.M.-4:00 P.M.-7:30 P.M. 


The Famous 
Johnny Faust Puppeteers 


MEADOW GOLD 
F R Fe iCE CREAM 
FOR THE KIDDIES 


VISIT US IN OUR NEW MODERN ENLARGED STORE 


FRIEND'S APPLIANCE CO. 


“The House of Service” 


52 BROADWAY RAce S207 
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to parents that they ‘give themse!ves 
a gift’.” 


5 Holiday}Buying Spirit Provides Opportunity 
* To Re-Use Old Prospect Lists Effectively 


SALT LAKE CITY—One way in 
which the appliance retailer can 
realize an added volume of appliance 
sales during the Christmas season 
is to re-use old lists of prospects 
who have not been sold previously, 
an appliance retailer here has found. 

Under the plan, which has been 
in force for several years, this 
western appliance dealership does 
not discard prospect names and 
addresses—even though repeated 
calls by outside salesmen and bom- 


bardment by direct mail, have 
brought no results. 
If the prospect list indicates 


clearly that the homeowner still needs 
a new refrigerator, home freezer, 
etc., a new attempt is made to sell 
him. And even though no sale de- 
velops, the prospect’s card is filed 
away for the next Christmas season. 

As this system has been used in 
the past, the old prospect list is 
brought out, around Nov. 1, corrected, 
and distributed among the salesmen. 
Instructions are to recontact the 
prospects and suggest to the husband 
that he buy a new appliance as a 


“surprise’’ Christmas gift for the 
entire family. 

The Salt Lake City firm gene ally 
promises to deliver promptly— ‘ven 
on Christmas Eve, in some © ses. 
To insure this, the dealership n ain- 
tains a crew on hand for install: tion 
of dishwashers, model laundry e: uip- 
ment, and other products so ‘hat 
there will be no delays past the 
Christmas season. 

Through several years of pra ‘tic 
ing this stunt, the company has f und 
that it can sell at least two oi: of 
every 10 prospects who were preé- 
viously unsold. And that by off: ing 
budget-payment terms, arrange t0 
fit the homeowner’s income, sal 3 of 
$500 and up come more easily. 

“One of our most important fea- 
tures,” it was explained, “is de) ver 
ing the appliance on Christmas %vé- 
We rent extra trucks and kee 4! 
extra crew on duty in order to ¢ uTy 
in the appliance at the exact mo: ient 
when members of the family are un 
wrapping their gifts. Needless to say, 
this creates a lot of attention, 2” 
brings us additional customers.” 
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fh =mA Section To Push 
E rly Installations 
C+ Electric Ranges 


JEW YORK CITY—WNew and 
yi orous selling campaigns, in step 
w -h present-day conditions, have been 
a) »roved by the Electric Range Sec- 
ti. a of Nema for the coming year, 
w'-h schedules in selected trade pub- 
licitions covering the following im- 
pe tant fields: architects and build- 
er:; home economists, school boards, 
sc 1001 management officials, and 
el-ctrical appliance dealers and dis- 
tr vutors. 

V. F. Ogden, manager of products, 
Hotpoint, Inc., has been elected chair- 
man of the Electric Range Section. 
The section approved a 1950 adver- 
tising campaign on electric ranges to 
be conducted at the trade level, con- 
tinuing the series of successful pro- 
grams that the section has sponsored 
over the years. G. L. Rees, Gibson 
range sales manager, is vice chair- 
man of the section. 

It is felt that these new campaigns 
will be particularly valuable and pro- 
ductive to the industry in view of 
the continued large volume of new 
home construction. Copy to be used 
in the building field is based upon 
testimonials from builders, and de- 
velops the theme that the ideal time 
to install an electric range is during 
construction. 

Campaigns in the home economics 
fiela will lay particular stress upon 
the needs of students for instruction 
in modern electric cooking on the 
kind of electric ranges they now 
have in their own homes. 

Appliance dealers and distributors 
will be reminded, among other things, 
of the need for adequate wiring in 
their stores so as to effect “live” 
demonstration of connected electric 
ranges, right on their selling floors. 


Christmas Ad Aimed at 
Men Stresses Idea of 
Family Gift 


HOUSTON, Tex.— Clever display 
newspaper advertisements, headed 
with the slogan “For Men Only” have 
proven particularly effective in sell- 
ing “Christmas Gift” refrigerators 
at Joske’s department store here 
during the past two years. 

Under the plan, from Nov. 1 until 
Christmas, Joske’s makes a serious 
effort to sell the husband the idea of 
purchasing a new refrigerator ‘as 
a gift for the entire family.’’ The 
advertisement points out that a new 
deluxe refrigerator with frozen foods 
compartment, butter softener, and 
frozen food section, is a “gift which 
keeps on giving.” 

Each promotion is headed: “This 
Ad for Men Only!”, with the sugges- 
tion: “Give the family a deluxe 
Christmas gift. Immediate delivery 
for early shoppers!”. Throughout the 
seven-column, half-page spread which 
was used during the 1948 Christmas 
season were home freezers, a 9-cu. ft. 
refrigerator, and similar models. 

“Christmas is the season when we 
can sell the better priced lines with 
little resistance,” Joske’s indicated. 


Sears President Sees 
Firm Appliance Prices 


OMAHA, Neb.—Prices on such ap- 
puances as refrigerators, ranges, and 
\ ashing machines should remain firm 

roughout this year, with perhaps a 

‘ght increase early in 1950, stated 

B. McConnell, president of Sears, 
ebuck & Co., who visited the 
naha stores recently with nine 

‘er company executives. 

The chain executive said _ that 

ce levels on appliances handled 

Sears now are about 10% below a 
. ar ago. 


Pressure Gauges 
Dial Thermometers 


*The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 


JAS. P. MARSH. CORP. 
DEPT. D., SKOKIE, ILLINOIS 
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G, 1; THE FINEST FIRST AGAIN IN ’5Q! 


AND TESTED PLANS 
TO START NEW , 


Seeability in All 
Freezer Models 


Gisson has the proved 
plans that sell freezers readily, 
and the Gibson 1950 line is first 
with the features and the prices 
that mean VOLU ME. 


Put yourself into that picture, 


Proved Promotions and 
Selling Plans for Big 
Volume Sales 


make 1950 start paying out early 


for you! Be first with the Gibson 
FIRSTS! Get in touch now with 
your Gibson Distributor or direct- 
ly, get there before the rest, get 


set for a big year in freezers! 


Finger-touch Lids Hold —— —~ 
Where Placed 5-Year Protection Plan ( 


Safety for Foods and Children a 
Y) ... All Chests May be Locked 


Full Line—Chests and Upright; 
a Salesman’s Step-up 


Provision for Extra-Fast Freezing 


Most Beautiful Freezer Design in 
The Industry 


Model HF 719..7.08 Cu. Ft. Upright 
4 compartments, 3 shelves with extra freez- 
ing plate for faster freezing. Handsome new 
chrome hardware, generous Tilt Bin for stor- 


ing packaging materials. Famous Scotch Yoke 
: compressor. 
& Outside: 62” x 31” x 27%" deep. 

Inside: 41” x 2234” x 14” deep. 
| — Model HF 1590... 15.10 Cu. Ft. Chest 
; 525 lb. food capacity; separate freezing com- 

\ artment for 60 Ib. fast freeze, 4 glidin 
\ askets. 14 H.P. motor, Hermetically Seal 

X Compressor, fan cooled, 5-year Protection 

¢ Plan, $200 food coverage plan. 


\e MODELS FOR EVERY FAMILY IN YOUR SELLING AREA 


Model HF 1090.. 10.30 Cu. Ft. Chest 


Four Sliding baskets. 1/6 H.P. motor, Thrifty The Gibson 1950 line is complete now in sizes. 
Hermetically Sealed Compressor. Single Dial 

Positive Cold Control for either Storage or ‘ ° os 

Fast Freeze. Finger-touch lid, stays where types and step-up. Each freezer is dressed for 


placed, 5-year Protection Plan, $150 food P y P : 
coverage plan, market in a winning combination of features, 


Outside: 28” x 5456” x 4039”. 
Inside: 1976" = 40/6" x 1974". clinched by market-wise prices. Beat the others, 
Automatic interior light. 

8 


order now ! Copyright 1949, Gibson Refrigerator Co. 


GIBSON REFRIGERATOR COMPANY, GREENVILLE, MICHIGAN 
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Money End of Service Work 


ATLANTIC CITY, N. J.—“There is 
no further need to argue that any 
organization today is only as good 
as its records,” refrigeration service- 
men attending the twelfth annual 
meeting of the Refrigeration Service 
Engineers Society here were told by 
Edward Fogel, Philadelphia tax con- 
sultant. 

Discussing ‘“‘The Money End of the 
Service Business,” Fogel stressed the 
importance of maintaining adequate 
records for at least two reasons—so 
the firm or individual would know 
what his real costs were, and also 
because adequate records are essen- 
tial in determining income tax. 

“Basically,” he began, “there are 
two types of organizations perform- 
ing refrigeration service. Type A is 
the manufacturer who performs serv- 
ice after sales on guarantee and also 
to other than these customers. 

“The Type B organization is the 
working boss with one to perhaps 
20 men or the administrator who 
could have as many as 200 employes. 
This type organization is in the serv- 
ice business for profit. 

“Type A—the manufacturer who 
performs service—has already ac- 
quired property, building, machines, 
trucks, etc., and a staff of personnel. 
The man, Type A, has an established 
organization and thus has a distinct 
advantage because he’s already set 
to go on service,” Fogel declared. 

Among his problems are those of 
income, and here Fogel stated that 
“the Bureau of Internal Revenue 
wants every dime it can get right- 
fully, but no more. 

“Mr. B, whether he be a working 
boss with one worker or an adminis- 
trator with 200, has the same prob- 
lem. 


Corporation or Partnership? 


“Shall we have an individual pro- 
prietorship, or shall I form a partner- 
ship? Should I ‘marry’ a partner, 
because when you take in a partner 
you also take in his wife, or should 
it be a corporation?” 

All these questions face the in- 
dividual who is starting up a service 
business, Fogel emphasized. 

“A corporation,” he continued, “is 


advantages. 


Successful operation of a contracting firm, service shop, or 
dealership requires Sales ability and expert mechanical knowledge, 
but unless the operator also knows how to control the “money 
end of the business,’ he may lose his shirt despite these other 


This all-important factor of controlling costs through proper 
bookkeeping and record systems plus some aspects of the income 
tax problem are discussed in the following article, which reports 
a highly informative talk presented at the annual meeting of the 
Refrigeration Service Engineers Society in Atlantic City. 


a legal person. If we have a corpo- 
ration, it will pay us a salary, but 
the balance of profits remaining will 
be in a lower income tax bracket. 

“In a partnership, however, each 


. partner is taxed on his share of the 


distributable part of the net profits, 
which is also true of individuals.” 

The problem of deciding whether 
it would be better, taxwise at least, 
to form a partnership or to incorpo- 
rate usually has to he decided on the 
basis of the individual problem, he 
indicated. 


Counsel Needed To Help 
Weigh Complex Factors 


“You should get hold of a counsel- 
lor to decide which to be, because 
there are many factors, very numer- 
ous, that sway the choice,” Fogel 
advised. 

“Let us assume then that Mr. B 
is ready to start operating as an 
individual proprietor. He will buy or 
rent a store, a truck, and hire people. 
He has established expenditures and 
expenses. 

“You must remember that as soon 
as you acquire something it’s on its 
way to the junkyard—depreciation, 
in other words. Your truck, let us 
say, will have a useful life of four 
years. Assume, also, that you pay 
$2,400 for the truck. 

“We are able to ‘recover’ $600 a 
year or $50 a month on the truck. 
But how do you establish the ‘charge 
off’ on the truck? It is charged off 
on the books,’ Fogel explained, “as 
‘reserve for depreciation.’ 

“In three years the truck has a 
book value of $600. Suppose by this 


4 


wv 


time the truck is pretty bad and 
needs a new motor. The cost of the 
motor would be $300. 

“This would be a ‘delaying tactic’ 
that would be charged against the 
reserve for depreciation. Thus, the 
reserve fund, which had _ reached 
$1,800 in three years at $600 a year, 
would be down to $1,500 after the 
new motor had been installed. The 
book value of the truck would now 
be $600 plus $300, or $900. 

“Suppose we decided it would be 
better to buy a new truck instead of 
replacing the motor. After four 
years, the purchase of a new truck 
would save $180 in income tax a 
year.” 

[After the truck had been written 
off in four years, it would be neces- 
sary to pay income tax on the $600 
“saved” by not purchasing a new 
truck. At 30%, this would be $180 
annually. 


‘Bank System’ Is Simple 
Method of Auditing Books 


In the daily operation of a service 
business Fogel suggested that “all 
income be deposited in the bank with- 
out interruptions for expenditures. 
Let your bank help audit your books. 

“Cash a check on your bank ac- 
count for $100 to be used for petty 
expenses, and keep a record of your 
petty cash expenses. 

“Suppose you have $35 left out of 
this $100 at the end of the week. 
Summarize the type of expenditures 
for the week and then draw and 
cash a check for $65 to bring the 
petty cash back up to $100 for the 
following week. You will then have 
a clear and substantiated record of 
what you have done. 

“Checks are accepted by the Bu- 
reau of Internal Revenue as the most 
valid records of expenses,” Fogel de- 
clared. 

“Definite records are necessary 
when a man is hired,” he continued. 
“Form W4 shows such things as 
Social 
withholding. 

“Also without proper records, the 
service firm won’t know the cost of 
its jobs. Every job must have a 
cost sheet. Many say it can’t be done, 
but it is being done, and if you don’t 
allocate your costs, you're going to 
go broke. 

“Material must be controlled care- 
fully. And if adequate control of 
inventory is not maintained it will 
put you out of business,” he cau- 
tioned. 


Children Paid $10 Weekly 
To Check Inventory Cards 


“For the purpose of controlling 
inventory, one contractor I know set 
up a simple system of bins and bin 
cards that was handled by his chil- 
dren, a girl 16, and a boy, 15. 

“Remember that minor children 
don’t have to pay Social Security 
taxes. This contractor paid them 
each $10 a week for 48 weeks, and 
the combined total of $960 was 
charged off as expenses. But since 
each child earned less than $500 a 
year, they didn’t have to pay income 
tax and the father could rightfully 


Replace it right with Ranco 


Kanwco Dunc. 


COLUMBUS 1, OHIO 


--- and kept that way with 
Ranco ‘“‘All-Weather’’ Type O-1559 Controls 
Completely automatic defrosting—regardless of weather, 


load conditions or cold location of the compressor — helps 
maintain uniform relative humidity with Ranco ‘‘All-Weath- . 


Security number and tax , 
o— 


Adequate Records Help In Setting 
Service Charge, Figuring Income Tax 


claim $600 exemption for each,” 
Fogel said. 

Discussing next the all-important 
problem of “overhead,” Fogel empha- 
sized that “the lush times are over, 
and you have to watch costs very 
carefully now. 

“Let us assume that you have 
$5,000 a year overhead to cover rent, 
heat, light, power, and the other 
usual expenses. Salaries, say, total 
$10,000 a year. 

“Now suppose we sent a man out 
on a job that took eight hours, and 
he gets $1.50 per hour. That’s $12, 
and say there’s $4 for material, so 
we have a total of $16. 

“For every dollar of salary there’s 
50 cents of overhead. (The overhead, 
remember, was $5,000 compared with 
salaries totaling $10,000.) So in this 
instance there’s $6 of overhead (half 
of the $12 for labor) which brings 
the total cost of the job up to $22. 

“The serviceman has to decide 
what to charge the customer for the 
job, but it has to be over $22 if the 
firm is going to make a profit,” 
emphasized Fogel. 

“We must have the proper alloca- 
tion of labor, material, and overhead, 
both so the firm can make a profit, 
and because Uncle Sam steps in and 
demands his share.” 


The problem of “inventory turn- 


tying up $4,500 in inventory wun- 
necessarily ?” 

All of this, Fogel reiterated, serves 
to show that good records are esse»- 
tial for the successful operation of a 
service business. 

“Proper records also go a long w:y 
in substantiating your claims on :1- 
come tax. In case you keep io 
records, or they’re very poor, Unc e 
Sam can and sometimes does st-p 
in and set up his own records, aid 
you have to pay the bill he har js 
you.” 

Questioned as to whether an .- 
dividual operator is required by |: w 
to keep records, Fogel replied ti at 
“the Bureau of Internal Reverue 
can’t demand you to keep any patti- 
cular sort of records, but it des 
insist on adequate records of co-ts 
and income so a complete audit is 
not necessary. Otherwise, the bure.u 
will establish your costs and make 
you pay the deficiency.” 

Another serviceman commenied 
that he had “deducted the cost of 
his truck in one year, but the govern- 
ment won’t accept that. They keep 
billing me for $112 on my income 
tax. Is that right?” 

“The tax bureau is probably abso- 
lutely right in this case,” Fogel said, 
reminding the questioner that he, of 
course, didn’t have all the facts in 
the case. ‘“‘Remember, also, that 
depreciation ‘allowed or allowable’ 
must be taken each year, otherwise, 
you’ve lost it.” 


over” was also brought up by Fogel, 
who explained that it is “the average 
inventory per year divided into the 
cost of the merchandise. 

“Say that in the course of a year 
your merchandise cost you $54,000. 
At the beginning of the year suppose 
you had an inventory of $10,000 and 
at the end of the year an inventory 
of $8,000. Add the two together and 
divide the total ($18,000) by 2, which 
will equal $9,000, or your average 
inventory. 


Method of Freeing Money 
Tied Up In Inventory 


“Dividing the $54,000 spent during 
the year for merchandise by the 
$9,000 average inventory gives you 
an ‘inventory turnover’ of six times 
a year. On the basis of 300 work 
days in a year, this amounts to an 
inventory turnover every. 50 days. 

Expressed another way, this means 
that on the average $9,000 is tied up 
in inventory for 50 days, Fogel 
pointed out. 

“But suppose,” he continued, “that 
you could order and obtain this mate- 


rial in only 25 days instead of 50. 
Doesn’t this mean then that you’re 
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OIL SEPARATORS 1919 
LIQUID’ RECEIVERS 

HEAT EXCHANGERS 

PIPE AND FIN COILS 


Select the . 
_ items you | DRY-EXWATER CHILLERS 
gre inter- | 
oe in, | EVAPORATIVE CONDENSERS 
a 


\ HI-PEAK WATER COOLERS 
\ FREON SHELL AND TUBE 
CONDENSERS 


FREON SHELL AND COIL 
CONDENSERS 


BLO-COLD INDUSTRIAL 
UNIT COOLERS 


ACME INDUSTRIES inc. 


MICHIGAN 


JACKSON, 
Representatives in principal Cities 


er" Type O-1559 Controls. Adaptable 
to either natural or forced convection 
units in walk-in coolers, display cases, 
florist boxes and similar temperature 
range fixtures. They keep food and 
flowers fresher . . . provide better pro- 
tection from shrinkage and spoilage. 

Ask your Ranco wholesaler to show 
you the complete line of Ranco Controls 
— found in more original installations 
than any other control. 


. more than 20,000,000 controls now in use 
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MOISTURE 
TRAPPED IN 


EXPANSION 
VALVES 


IN 
INTERIOR 


CIRCLES SHOW POINTS WHERE 
MOISTURE MAY BECOME TRAPPED 


Why does Thawzone usually work 
even when other methods failP One 
reason is that no matter where the 
moisture is, Thawzone finds it. Thaw- 
zone is a liquid that travels everywhere 
moisture can go. Even moisture 
trapped in the expansion valve, on the 
tubing walls, in the receiver, highside 
or lowside is reached by Thawzone. 


An Eliminator Instead 


Of a Holder 


Moisture that comes in contact with 
Thawzone is gone for good. It cannot 
return because it’s no longer water. 
Regardless of how hot or cold the unit 
gets, it is impossible for that moisture 
to re-form or break loose. This means 
fewer callbacks. 


Reaches the Entire Unit 
in 2 Minutes! 


Thawzone contacts a// the refriger 
ant quickly. Saves your time. Us: 
Thawzone in “Freons”, methyl chlo 
ride, methylene chloride, “Carrenc 
or isobutane. Use | teaspoonful (' 
oz.) per pound of refrigerant. Us 
half as much in hermetic units. You 
wholesaler has Thawzone. Highsid 
Chemicals Co., Clifton, N. J. 


THAWZONE 


LIQUID DEHYDRANT... 
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Home Demonstration 
Sets Best Return of 
All Promotion Stunts 


ut Dealer Tries New Ways 
To Make Personal Contacts 


BEVERLY HILLS, Calif.—In the 
six years that L. W. Herwick has 
yeen operating his appliance store 
nere, he has experimented with a 
zreat variety of merchandising pro- 
notions. 

And he intends to keep on trying 
jsut new methods—a procedure which, 
along with complete service, has re- 
sulted in a good, solid business. 

But through all this constant 
searching for effective promotional 
stunts, there is one program that re- 
mains his favorite. It is the four-day 
free home demonstration of any ap- 
pliance. 

Carefully-kept records show that 


AT HOME: This colorful window display at “The Hills’ features some of the merchandise 
given away to promote sales. The measuring glasses are given to anyone who enters 
the store and asks for one. To get a 50-piece set of the ruby glassware shown it is 
necessary to supply the store with a lead which results in an appliance sale. 


At ‘Home’ ....o0r....- 


AWAY: Above is an exhibit sponsored by “The Hills'’ at a local home show. The 

chief requirement for this type of promotion is that the show be attended by persons 

in the area served by the store. L. W. Herwick, operator of the store, emphasizes the 
need for the promotion to reach the people in the area he serves. 


approximately 97% of all such de- » 
monstrations result in sales, accord- 
ing to Herwick. As a result, the 
store’s sales personnel really work 
to get an appliance in the home for 
a demonstration. 


RETURN CALLS PRODUCE LEADS 


After a major appliance is sold, 
periodic return calls are made in 
person by the salesman to make sure 
satisfactory results are being obtained 
by the customer. These follow-up 
visits have proved to be steady 
goodwill builders and often result 
in leads to sales either to the cus- 
tomer or her friends. 

This policy of personal-contact, fol- 
low-up calls is an integral part of the 
firm’s merchandising program. 

Here are some other stunts that 
Herwick has used: 

To promote the sale of automatic 
clothes washers and driers, ‘The 
Hills’—as the store is called—does 
the washing and drying of clothes 
that potential customers bring in for 
live demonstrations. 

Many other dealers have done the 
same, but Herwick goes one step 
farther. He has the prospects picked 
up at their home in his car, brought 
to the store, and then returned home 
after the washing is done. This ex- 
penditure of a few dollars for gaso- 
line has been returned several times. 


GLASSWARE GIVEN AWAY 


To encourage customers to bring 
their friends in to “The Hills,” Her- 
wick gives a 50-piece set of ruby 
glassware to those who bring in 
prospects who become customers. 

Another promotional activity is to 
give large measuring glasses to all 
who come in and ask for them. Radio 
and newspaper advertising have 
helped make this a successful effort. 

Book matches carrying the store’s 
advertising is a steady medium used 
to spread the name of “The Hills” 
around Beverly Hills. 

Neighborhood Exchange Club af- 
fairs always finds Herwick a donor 
of merchandise. Also, the store do- 
nates articles for local charity raffles 
and sales of fund-raising types. Par- 
ticipation in such events results in 
good advertising and is, as well, a 
goodwill builder, Herwick says. 


BRIGHT COLORS FEATURED 


Located on a corner, the store has 
two large glass windows which Her- 
wick uses to the utmost to catch the 
eye of passersby and car traffic. 
Bright colors are a feature of all 
window advertisements and letters 
are usually a foot or more in height. 
. The service and repair department 
‘Sa very important factor in the 
business. It is large and complete 
enough to handle the repair or over- 
haul of any of the appliances he 
handles. 

All advertising and promotion is 
done on the basis that only a pre- 
determined area can be serviced eco- 
nomically and satisfactorily. 

A regular advertisement in the 
local shopping news keeps the firm 
name in front of the public of area 
that can be efficiently served. Her- 
wick has found that a small, con-_ 
Sistently-run advertisement is better 
‘or a steady business in his case. 

Radio programs were instituted 
only after a survey showed which 
Station reached the market area the 
Store could serve well. 

This market area plan is also ex- 
tended to equipment and home shows, 
ete. If Herwick feels that enough 
people from his market area are 
likely to visit the show, he unhesi- 
tatingly purchases space. 
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Women don’t need to be reminded that a Frigidaire Appli- 
ance makes a wonderful Christmas gift. 

But their men do. 

So, this Christmas season, Frigidaire is talking to millions of 
men through advertising — showing them why it’s smart to visit 
their Frigidaire Dealers and see the presents their wives want. 

This advertising is going to make Christmas a lot merrier 
for Frigidaire Dealers— particularly those who use the wealth 
of tie-in material Frigidaire is providing. 

Special Christmas promotion is just one of many ways in 
which Frigidaire helps its dealers build better business—just 
one of many reasons why the Frigidaire franchise is the most 
valuable in the industry. 
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(Concluded from Page 1, Column 1) 


Feigning indifference—yawning, 
griping and otherwise trying to hide 
their newlywed status—Sam and 
Joan checked into this expensive 
hotel for Their First Night. 

Nobody called their bluff until they 
entered the hotel elevator. 

“Hi, Sam. Long time no see,” ex- 
claimed the curvesome elevator girl. 
“Coming back down, I hope? Who’s 
the dame?” 

Soon as Sam and his bride got 
off the elevator the militant Little 
Woman exploded. She “told him off,” 
but good. 

“Who is that hussy,” 
the outraged bride. 

“Baby,” sighed the bridegroom, 
“please don’t make trouble. Damned 
if I can figger out how to explain 
you to her.” 


demanded 


Add Salesmen Stories 


It had been a tough month for 
Salesman Sam. No orders, no con- 
firmations of orders, no commitments, 
no nothing. All the men he’d called 
on had been cagey. They wouldn’t 
say Yes; they wouldn’t say No. 

Sam was fit to be tied. 

As an escape-reaction he wined 
and dined a gal who had helped him 
many a time to slip into her boss’s 
inner sanctum. 

Trying to reassert his manhood 
Sam over-compensated for his sales 
failures by asking this gal The 
Wrong Question. 

She slapped him severely and de- 
parted forthwith. 

Sam promptly fainted. 

“Goodness, sir,” his waiter con- 
soled when Sam revived. “That dame 
musta hitcha widda blackjack.” 


“Don’t blame her,” pealed Sam. 
“It was my fault that I passed out. 
She gave me the only definite answer 
I’ve heard in a month of Sundays.” 


“And in conclusion,” wound up the 
salesman, “I’d like to present you 
with this box of 100 Aroma Corona 
fifty-cent-apiece cigars. This present 
is a special favor to you—-from me— 


in return for your promise to pro- 
mote our line.” 

“No ye don’t. Take it back. Ain’t 
nobody goin’ to say that Honest John 
Tiklbusm was bribed.” 

“Glad you said that,” responded 
the salesman. “You’re just the kind 
of dealer we want. Tellya what I’m 
gonna do. I’d like to sell you this 
box of seegars for 10% of the list 
price. Gimme five dollars and it’s 
yours.” 

“Ah, you’re talking business now,” 
reacted the dealer. “I’ll take a dozen 
boxes at that price.” 


It’s a long time between drinks— 
and good meals and beds and home 
comforts—for traveling salesmen. 
They lead a dog’s life, really. 

Possibly their worst tribulations 
are connected with the food they 
have to eat, often at inconvenient 
times and in awful places. 


Salesman Sam was hungry as a 
routed-out-hibernating bear. The 
milktrain on which he was riding 
slowly moved toward his destination. 
At one of the whistle-stops Sam 
leaned out an open window and 
thrust a dollar bill into the grimy 
hands of an urchin. : 
“Buy me a ham sandwich with this, 
Bub. And get one for yourself,” 
pleaded the traveling salesman. 
Minutes passed. The boy didn’t re- 
turn, and the en route salesman prac- 
tically expired from hunger. Just as 
the train was pulling out, “Bub” 
dashed up to his benefactor and 
handed back a 50-cent piece. 
“Here’s your change,”’ he munched. 
“They didn’t have but one sandwich.” 


Gag of the Week 


Overheard in Washington’s Na- 
tional Press Club: 

“When Truman wants to do some- 
thing for the West, he appoints 
someone from Kansas City. When 
he wants to do something for the 
East, he selects a man from St. 
Louis.” 


From Our Mailbag 


Pittsburgh Case Sales Co. 


Pittsburgh 22, Pa. 
Editor: 

We were going to quote some of 
the information contained in ‘Inside 
Dope” on page 6 of your Oct. 10 
issue, but after reading it, we decided 
that maybe the statement contained 
in the first paragraph under ‘“What’s 
Wrong with Ice Cream?” was a mis- 
print. It states that the “Per capita 
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consumption . . . dropped 200,000,000 
gallons.” We believe that the cor- 
rect reading would be that the 
total consumption dropped. In any 
event, we believe that that figure 
would be about in line. 

We trust that it will be satisfac- 
tory to quote Mr. E. A. Vallee’s letter 
which just about sums up the reac- 
tion of many ice cream eaters. We 
were particularly interested in his 
statement since we have been examin- 
ing into the progress and acceptance 
of soft ice cream in this area. It is 
amazing to learn how tasty and ap- 
pealing ice cream becomes when it 
is prepared as a softer ice cream. Evi- 
dently, the taste buds of the tongue 
are not chilled and numbed beyond 
hope for sharp reaction to taste, and 
even a mediocre cream tastes better 
at around 20° F. 

We think that definitely ice cream 
is a desirable product and a very 
great adjunct to the well being of 
our nation. We recall that it was re- 
ported some months ago in AIR 
CONDITIONING & REFRIGERATION NEWS 
that the Dairy Industry’s Convention 
in Atlantic City advanced the thought 
that the Fall and Winter drop-off in 
ice cream sales might be offset par- 
tially by offering a softer ice cream 
or one prepared right at the foun- 
‘tain from the liquid mix. 

As refrigeration people distributing 
Stanley Knight Soda Fountains and 
other allied equipment, we have tried 
to examine into the best ways to im- 
prove business for some of our fine 
ice cream manufacturing clientele 
which embraces many large opera- 
tions in the Pittsburgh area. Among 
the things we arrive at which re- 
quire some very definite attention 
by the ice cream manufacturer are 
the following, which represent our 
opinions through personal observation 
and experience and our own reac- 
tion to present methods and products: 


ITEM I—We believe that all com- 
panies in the business of manufactur- 
ing, distributing, and selling ice 
cream and ice cream products should 
endeavor to cooperate to give a con- 
tinually better product to the con- 
sumer. This should include: 


a. Producing a better tasting pro- 
duct. 

b. Insuring that the product is 
smoother and appealing. 

ce. Insuring that the product is 


free from graininess and that gritty, 
sandy, unpalatable product which 


- develops at times and, in some in- 


stances, is present continually in a 
certain flavor of certain brands. 


ITEM II—Particular attention is 
necessary in eliminating the sour 
taste which accompanies the first bite 
of many servings of hard ice cream. 
This sour taste is due usually not to 
the inclusion of any sour ingredients 
in the make-up of the product at 
the factory but to the presence of 
stale and distasteful water off the 
dipper used in dipping the ice cream. 

Many large cities are now going 
into “A-B-C” rating of food estab- 
lishments, and it is anticipated that 
such activity is going to militate 
toward serving a much cleaner pro- 
duct to the consumer. 


Greater cleanliness in handling the 
product, keeping the ice cream ab- 
solutely free from the dropping into 
the container of frosty encrustments 
from the edges of the ice cream cabi- 
net, better facilities for cleaning 
dippers and ladles and paddles and 
such improvements in handling will , 


practical impossibility to rinse a 
scoop in water at 40° to 75° and 
while that scoop is still wet to at- 
tempt to scoop up a serving of ice 
cream, and not have a little film of 
ice form over the surface of the 
ice cream in contact with the inside 
of the scoop, and it is impossible to 
prevent the formation of ice crystals 
in the ice cream left in the can where 
the scoop’s outside surface has been 
pushed into the ice cream. 


It has been our own sad experi- 
ence in ordering ice cream, in 99 
out of 100 places, to find that the 
ice cream is bitter, thoroughly 
riddled with chunks of ice, evidently 
from the above mentioned sources. 


ITEM III—It is evident that the 
ice cream business competes very 
definitely with every other form of 
enterprise in gaining a portion of the 
American sales dollar. If it is to 
compete more and more successfully, 
better methods and better products 
must prevail. 

We believe that a page, or perhaps 
a whole chapter, can be taken from 
the book of experience of the super- 
market which has gained such wide- 
spread acceptance throughout the 
country, in the proper display of mer- 
chandise for greater sales appeal. 


Ice cream to be carried out can be 
made available through display 
freezer cabinets for stimulation of 
impulse buying and the consequent 
increase of business to be had there- 
by. Self-serve cabinets of this type 
have increased business wherever in- 
stalled. 


Another phase of display which is 
a difficult one and which has not yet 
been satisfactorily developed is the 
display of ice cream in such manner 
as to invite immediate consumption 
at the restaurant counter or soda 
fountain. The things presently used 
to stimulate such sales are beautiful 
pictures of the product. 


We believe that all of these can be 
greatly improved upon and that a 
highly developed specialty refrig- 
erated section could easily be in- 
corporated into every soda fountain, 
maintained at right temperatures, 
and provide the needed display to 
stimulate the appetites and the selec- 
tion of specialties by the consumer. 


ITEM IV—An intelligent survey of 
the buying public could reveal many 
reactions such as that of Mr. E. A. 
Vallee, executive vice president of 
Automatic Products Co., who was 
quoted in the Oct. 10 issue of AIR 
CONDITIONING & RERIGERATION NEWS 
as follows: 


“The ice cream trade papers have 
been bemoaning their lack of busi- 
ness and the falling off of ice cream 
demand. If everyone’s experience is 
the same as mine, it is very easy to 
see why. It is simply too hard to eat. 


“TI don’t think I have had a dish 
of ice cream for a couple of years— 
and I am very fond of it. When they 
try to sell me ice cream that is as 
hard as paving brick, I don’t want 
any part of it.” 

We believe that like the Sun and 
Moon and Stars, ice cream is here 
to stay, but in order to maintain its 
proper position, constant research 
should be exercised in developing 
new methods of handling and new 
means of getting it across to the buy- 
ing public. 

We do not know whether our re- 
marks may be of interest to very 
many people or not. They could be en- 
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larged upon at great length. We d» 
believe, however, that the ice crear, 
manufacturer has a number o*f 
things to do, possibly along the line; 
suggested above, if the proper posi. 
tion of ice cream is to be maintaine! 
or, better still, enhanced. 


We feel that ice cream warrants .: 
much better portion of the buyin - 
public’s dollar. We have noted wit 
regret that the approach of ice creai , 
manufacturers in some sections c° 
the country has been to try to re- 
strict the sale of custard machine ; 
and soft ice cream machines by in - 
posing discriminatory requiremen‘ 
almost as foolish as the ones whic 
have been imposed by the dairy i: 
dustry to impede the progress « 
oleomargarine. It is our opinion th: 
such efforts hurt the ice cream bus 
ness rather than help it. 


The real effort should be expende | 
to competing with, for example, so:t 
drinks, beer, liquor, food, clothin; , 
and every other outlet for the buy - 
ing public’s dollar. 


We have followed your “Insic> 
Dope” for a long time and feel that 
you really get at the meat of the 
situation continually. We appreciate 
the many good ideas and methods 
which have been suggested in the 
past and your keen insight into the 
needs of this great refrigeration in- 
dustry. 


'ierrn t — we 


WALTER R. BROWN 


P.S. There are a few additional 
ideas which might be brought before 
interested parties. We think that part 
of the development must come from 
the soda fountain manufacturer. Not 
only must he help the ice cream 
manufacturer by creating new and 
interesting means for displaying ice 
cream, but he must make the foun- 
tain equipment more and more sani- 
tary and proof against unsanitary 
procedures. 


We have in mind, for example, the 
practice of bringing fresh cans of 
ice cream into a fountain department, 
placing them on the floor, and then 
lifting them into the vacant space 
in the fountain. 


Pieces of broken straws, bottle 
caps, and just plain muck and grime 
off the floor adhere to the bottom of 
the fresh cold can of ice cream and, 
when the can is held up above the 
fountain for insertion in the foun- 
tain, some of this unsanitary muck 
may fall, and frequently does fall, 
into the adjoining ice cream can in 
the fountain. 


We have observed fountain at- 
tendants attempt to lift out objects 
which have so fallen and try to re- 
move with a spoon, scoop, or fingers, 
bits of dirt, etc., from the ice cream. 
Even if the matter adhering to the 
bottom of the can only eventually 
reaches the bottom interior of the 
soda fountain, it remains there, per- 
haps for many years before being 
cleaned out, if ever. 


Again, perhaps some quick defrost 
method should be provided for the 
cold freezer compartment of the soda 
fountain together with a drain to 
conduct off the drippage resulting 
from defrosting heavily encrusted 
freezer plates in the ice cream sec- 
tions of the fountains. 


Regular defrosting would add to 
the efficient operation of the compres- 
sors and would enable them to work 
at slightly higher back pressures to 
maintain desired temperatures. 


We are not in the manufacturing 
business at this time, but we think 
that some of these ideas should be 
of interest and value to others con- 
cerned in the industry. 


react to a better ice cream in a better 
position for cleaner service to elimi- 
nate the bending over the open ice 
cream can by the server with the 
accompanying possibility of the drop- 
ping of dandruff, loose hair, and even 
vermin, into the unprotected open 
can of cream. 

We think that one of the greatest 
needs at the moment is for a per- 
fectly clean and dry scoop. It is a 


Revco CHILL CHESTS 


THE Revco SUPER HEAVY DUTY CHILL 
CHEST not only gives big (19.5 Cubic Feet) 
space for 780 pounds of food, but engineering 
and construction features conserve on over-all 
dimensions. No bulkiness or waste of floor space. 
Write for Revco Franchise Details. 


Revco, Inc. - Deerfield, Michigan] 
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DEALERS 


tai & . a He 


pneumatic tires. Ball bearing 


wheels. 


7731 LYNDON 


WANTED 
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All aluminum self-service meat 
and cheese carts for self-service 
counters. 


CHESLEY INDUSTRIES 


DETROIT 21, MICH. 
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Refrigerated Display 
2?ecommended To Stop 


Jeterioration of Eggs 


DETROIT — “Eggs are just as 

erishable as meat and butter and 
hould be handled just as carefully, 
nder refrigeration at all times,” the 
trocer’s Spotlight, a regional trade 
aper told Michigan grocers in a 
eature article recently. 

The paper published a_ chart 
vhich indicated that temperatures 
vetween 40 and 55° F. were suitable 
‘or keeping eggs in the store, farm, 
or home. It warned that eggs deteri- 
rate very rapidly if they are ex- 
vosed to temperatures of from 70 
to 100° F. 

It recommended that “open display 
on a refrigerated or cooled display 
case is one good way to have them 
pefore your customers’ eyes and still 
have them kept cool as they must be 
to retain their freshness.” 

Cold storage eggs should be held 
at 29 to 30° F., the paper said, as 
they will freeze at 28° F. 

Eggs should be transported in in- 


sulated or refrigerated trucks, it ® 


EGGS ARE PERISHABLE 


Fahrenhet 


Watch The Temperature 


Correct Temperature for Incubation 


Danger Range 


Eggs Deteriorate very rapidly in Qual 
ity between 70° and 100° 


Avoid holding Eggs above 60° 


at Farm, Store or Home 


Suitable Temperature for Keeping Eggs 


Most ee Cold Storage Temp. 29° 
to 30° 


o 
Eggs Freeze at 28° 


Effect of Temperature 
on Egg Quality Is 
Shown in Above Chart 
Keep a good reliable ther- 
mometer in vour egg storage 

room or refrigerator. 
It may help sou in detecting 
the loss of Exg Quality. 


Chart emphasizes narrow’ temperature 

range necessary to keep eggs. For tip 

on how such a chart can aid case 
sales see story at left. 


Patrons So Familiar with Pre-Packaging, 
Market Finds No Need To Show Operation 


OKLAHOMA CITY, Okla. — With 
more than 250 continuous feet of 
self-service refrigerated cases in four 
departments, the new Humpty 
Dumpty supermarket in suburban 
Mayfair here is credited with the 
largest self-service meat department 
in the South, by the management of 
the 26-store chain. 

The meat market, which runs the 
entire length of one wall, is 76 ft. 
long, consisting of 60 ft. of self- 
service, pre-packaged fresh meat 
cases, and 16 ft. of self-service fish 
cases. Added at an angle are an- 
other 24 ft. of cases for luncheon 
meats and delicatessen products. 


One of the features of the new 
meat department is the fact that all 
of the pre-packaging operations asso- 
ciated with it are carried on out of 
sight, rather than being placed on 
display, such as had been the prac- 
tice in the average supermarket. The 
Humpty Dumpty management feels 
that the average homeowner has seen 


enough of meat pre-packaging opera- 
tions to be thoroughly familiar with 
them. 

All compressors, control panels, 
cross connections, and by-passes for 
the refrigerated cases are located in 
a single room, with standby units 
set up to permit quick cutting in 
of lines. 


Refrigeration Equipment Plays 
Star Role at Food Exposition 


CHARLOTTE, N. C.—A modern 
store with $115,000 worth of refrig- 
eration equipment was the star at- 
traction at the 18th annual Charlotte 
food show, which was sponsored by 
the Charlotte Retail Merchants’ 
Association. 

In 3,300 sq. ft. of space, the store 
showed the latest refrigerated dis- 
play units for fresh vegetables, froz- 
en foods, and meat and dairy pro- 
ducts. 


Detroit Ice Machine 
Handles Worthington 


HARRISON, N. J.— The Detroit 
Ice Machine Co. has signed a fran- 
chise covering the sale of Worthing- 
ton air conditioning and refrigeration 
equipment for the eastern half of 
Michigan, it was announced recently 
by Worthington Pump & Machinery 
Corp. 

Detroit Ice Machine was _ incor- 
porated in 1916 and specialized in the 
sale, installation, repair, and servic- 
ing of refrigeration and air condi- 
tioning equipment. 

Located at 2615 12th St., Detroit, 
the company’s facilities include en- 
gineering, drafting, and service parts 
departments, and a machine shop 
fully equipped for repairs and re- 
conditioning. 


Hill Appliance Co. -Files 


Business Name In Buffalo 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for Hill Appliance Co., 6 St. 
Margaret’s Court, by Willis H. Hill. 


added. 


Farm Show In Harrisburg 
Features Display Cases 


HARRISBURG, Pa.—Ace cabinets 
were used in the Great Atlantic and 
Pacific Tea Co. and Weidlick 
Hatchery of Roanoke, W. Va., ex- 
hibits in the four-day Pennsylvania 
Farm Show held here last month. 

The Farm Show was attended by 
thousands interested in frozen food 
advances. The A & P booth called 
“Chicken of Tomorrow” displayed its 
frozen poultry and John E. Weid- 
lick Hatchery exhibited wide breasted 
chickens in Ace display cabinets. 

Samuel Kleinman, president of Re- 
frigerating Products Corp., distribu- 
tor of Ace Cabinets, represented the 
Ace organization. The Ace Cabinet 
Corp. has its plant in New Bedford, 
Mass. 


Refrigerator for Biologicals 
Cited as Mark of Modernity 
In Drugstore Ad 


BINGHAMTON, N. Y.— Use of 
refrigeration in keeping drugs and 
biologicals at the right temperature 
was emphasized by Hamlin Drug 
Stores in a newspaper advertisement 
which played up modern methods em- 
ployed in modern drugstores. 

The advertisement carried a photo 
of a large refrigerator used in one 
of the Hamlin stores. Copy read: 

“Scientific refrigeration of perish- 
able drugs and biologicals is one of 
the many scientific safeguards em- 
ployed by Hamlin’s in supplying your 
drug and medical needs.” 


Aircontrol Associates, New 
Contracting Firm, Incorporated 


HOUSTON, Tex.—Aircontrol Asso- 
ciates, Inc., contractor, has been 
granted 50-year charter of incorpora- 
tion. Authorized capital stock was 
listed at $10,000. Incorporators: L. 
P. Blankenship, H. T. Finch, and 
J A. Walsh. 


—Paragon 

| CHRONO-SPRAY 

| FAIL-SAFE TIME CONTROLS 
for water-spray defrosting 
| SERIES MG-3 | . 


‘or Locker 
lants, Big 
nit Coolers, 
‘alk-in Boxes, Air Condi- 
oning, Breweries, Dairies, etc. 


“ovides three adjustable periods: delay, 

’ ter spray, and drain. “Fail safe” fea- 
‘€ prevents evaporator fans from run- 
'g during water spray cycle when unit 
- being defrosted. 


See your jobber or write for free 
bulletins and installation data. 


Paragon ELECTRIC COMPANY) 


1687 TWELFTH STREET : 
TWO RIVERS WISCONSIN ‘> 


America's Foremost exclusive 
manufacturer of Time Control 
Switches for all uses, includ- 
ing ‘*de-frost-it’’ for domestic 


\_refrigerators sos stteeeerenenmnnnen ns only $9 ° 95 


> 


SELB XS-4 


Full access to case is provided with easy-acting back door. 


es 


t's the famous Selb (S-4) | 
case as a self-contained — 
model Selb XS-4. It offers 
all the advantages of the 
_$-4 plus portability, elimi- 
nation of electrical and — 
tubing ‘installations, then — 
- too the side unit provides — 
a cash register platform or _ 


added 


SPECIFICATIONS 


Dimensions: Case 48” long x 30” wide (23” at top), 50” high; side unit 24” x 28” (24” at top) 
x 34” high. Over 22 cubic feet capacity. 
Shelves: 102" x 4212", 13%2" x 42", 17” x 42”. Bottom area 24” x 42”. 
Complete with "4 h. p. refrigeration unit ready to plug in —no special wiring or tubing 
installation necessary. Illuminated with cold cathode fluorescent lighting. 


display space. 


Construction: Rustproofed, heavy gauge, sheet steel inside and outside, gleaming white 
baked enamel finish trimmed with glistening chrome. Alumilite finish shelves. Display front 
is crystal clear, triple-paned. non-fogging, high strength glass 38'2” x 38'2” 


1541 SALZMAN AVE. e 


c 0 
ST. LOUIS 20, MO. 
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je" > Let’s Quit Worrying Rig 
COPR. 1949, KING FEATURES SYNDICATE, Inc., WORLD RIGHTS RESERVED. Sellir 
: ® ® “Per: 
And Start Thinking; Th 
9 be ci 
* L a A s chan 
Do You Mave ‘One Foot In the Door’? ets Be Americans prod 
delice 
Hu 
yo more than 20 years most of us have been worry-warts. In sored 
our anxiety lest something hurt us, we’ve forgotten how to make ing,” 
money, how to get ahead, how to build businesses, and how to as 
achieve happiness. H. J. 
4 ; respe 
In short, we've forgotten how to be Americans! ok { 
> . f 
There’s reason for that, of course. During the last two decades x4 
we've been hit, and hit hard. There was the Depression. That scarred Selli 
and scared us badly. And most of us have never gotten over it. tg 
We still see that spectre of another Depression around every corner. sock 
Even when business is wonderful we don’t believe it. Every Spring In 
we figure it can’t last. So we guess wrong again, and are caught pete 
with our pants down again—and again, and again. nel s 
Then there’s the spectre of the politicians. They get elected on = 
promises of Pie in the Sky which they not only can’t fulfill, but have Pu 
no intention of fulfilling. — 
index 
Scared again, we pull in our horns, cut our appropriations, reduce persc 
our inventories—and another short-lived Businessmen’s Recession ensues. ag 
So help us, it will probably happen again in 1950. As a counter- of a 
active, it’s a pleasure to quote this advertisement, entitled, “Pathway scaeh 
to Poverty,” issued over the signature of Warner & Swasey: a cc 
film, 
“Last month, in London, one of this company’s officials asked an film 
English manufacturer, noted as a liberal, this question: What could publi 
England have done to prevent its present bankruptcy? Here is his f “Ss 
answer: guide 
<< . . a 
For the past 50 years we should have been investing more money og 
in better machines. We taxed away profits that should have been left plain 
in the business to modernize it. Now, with old equipment, we can't ea 
——— compete. Our workmen can’t produce enough to earn a living, our of th 
oS costs are too high to let us compete. Be 
erati 
“Tf I were an American businessman Id keep putting every gage 
dollar I could get into the most modern machinery on the market. er 
ts 
TECUMSEH HERMETIC UNITS “‘If I were an American politician I'd promote laws that foster eral 
such investment. . 
““If I were an American worker, I’d use those machines to proc ice wel 
They’re smooth, they’re quiet, they’re dependable; they give long-life perform- at lowest possible cost. | ie 
ance at minimum cost. Over four million Tecumseh Hermetics are daily demon- “It takes all three working together to keep a country so ad nitel 
strating these qualities—qualities which have made them Great Favorites with and solvent. & aa 
the public and the industry alike. “We failed to work that way here; now all three of us re | Ar 
Here are a few outstanding features of Tecumseh Hermetics: Large, over- bankrupt.’” , 68 ‘* 
. . . . . I , € 
size bearings; counterweighted crankshafts; super finished bearing parts Makes sense, doesn’t it? vo lu 
wr, ° es : . as al ° : » ent 
(+.0001”); Chieftainized connecting rods and pistons; intake and discharge True, this is an Uneasy Age. People are scared of Russia, the at: ic as 
mufflers. These and many other features contribute to the superiority of bomb, and all sorts of things. Their fears are expressed in their ¢ °st - i 
Tecumseh Hermetics. for a phantom “security’—through pensions, the so-called We ‘re wee 
Basic models include both fan-cooled and static condenser type units. In State, and the like. he 
various combinations of compressors, motors and condensers, they cover the Best-selling books in Our Uneasy Era include Peace of \ 4, sath 
P ? . . . . ; nN Ss 
entire range of applications from 1% h.p. to 3 h.p. Peace of Soul, A Guide to Confident Living, How to Stop Wor "8 “ 
” . , 3 and Start Living, etc. deal 
is Write today for complete information. ; hp 
Those who are fearful, however, should remember that they ‘ve ee he 
a _______| in the United States of America—which has never lost a wat -F for | 
ee Morkes deraeel | anything else. ® iz 
TECUMSEH PRODUCTS COMPANY 9 ‘éidsfendent Real Americans are the Blessed People. Qu 
‘Compressors and , Lance 
Tecumseh, Michigan gD Write And unless we hogtie ourselves with too much government anc 0 of m 
EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICHIGAN | little self-confidence, the years ahead will be rich indeed. "s 
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Grocery Equipment Layout 


Answers to Typical Questions Furnish Tips on How Fixtures 


Can Be Arranged for Effective Retail Selling 


SHICAGO—Hundreds of meetings 
which independent retail grocers 
w ll be shown why and how they can 
iy prove their businesses by such 
things as store remodeling are being 
sc eduled throughout the country in 
he seven-month Better Stores Pro- 
gam sponsored by the National 
A-sociation of Retail Grocers and 
atiliated associations. 

The meetings, which got underway 
in September in many localities, in- 
clude retailer round-table discussions 
and the showing of a series of seven 
sound-slide color films sponsored by 
various manufacturers and suppliers 
to the retail grocery trade. 

In addition, many educational in- 
stitutions, vocational schools, public 
schools, clubs, and allied food indus- 
try organizations will participate in 
the program, among them the Retail- 
ing School of New York City college, 
announces Mrs. R. M. _ Kiefer, 
NARGUS secretary-manager. 

Although planned for only one 
year, the program may be extended 
into a two or three-year program if 
interest and demand are sufficient. 

The first three sound-slide films in 
the series are entitled ‘Design for 
Selling,” “Strategy for Selling,” and 
“Personnel for Selling.” 

The remaining four subjects will 
be canned goods and package mer- 
chandising, the meat department, the 
produce department, and dairy and 
delicatessen department. 

Hussmann Refrigeration, Inc. spon- 
sored the first film, “Design for Sell- 
ing,” which portrays the advantages 
as well as suggested methods of 
store modernization in 149 slides. 
H. J. Heinz Co. and the Kellogg Co., 
respectively, sponsored the second 
and third films. Sponsors for the last 
four films have not been announced. 

The second film, “Strategy for 
Selling,” takes up the basic elements 
of merchandising as they affect loca- 
tion, arrangement, and display of 
stock within the selling store. 

In “Personnel for Selling,” the 
third film, the basic elements of 
merchandising as they affect person- 
nel selection and training, customer 
relations, and personal salesmanship 
are discussed. 

Purpose of the program in brief, 
explains Mrs. Kiefer, “is to provide 
independent store operators and their 
personnel with the best possible in- 
formation on every problem involved 
in the successful, profitable operation 
of a modern food store.” 

Moderators or discussion leaders 
receive from NARGUS headquarters 
a complete package including the 
film, booklets which reproduce the 
film and the accompanying dialogue, 
publicity releases, and a guide on 
how to conduct the meetings. 

Typical of the suggestions in the 
guide is a series of questions and 
answers intended to serve primarily 
as “stimulators.” As the guide ex- 
plains, ‘most of them do not have 
just one definite answer. There prob- 
ably will be different interpretations 
of the answer to each question.” 

Because many commercial refrig- 
eration distributors are actively en- 
gaged in store modernization pro- 
grams for their customers and pros- 
pects, the NEWS is reproducing sev- 
eral of the questions and suggested 
answers pertaining to the first film 
in the NARGUS series, “Design for 
Selling”: 


Question: Will modernization defi- 
‘tely increase volume? If so, does 
e effect of such increased volume 
hecessarily increase profit? 


i 


Answer: Experience of retailers 
ws that in 99 out of 100 cases 
dernization will definitely increase 
‘ume. As long as good manage- 
‘nt preceded modernization and 
long as good management is 
tied over after the moderniza- 
n, volume will increase. As to 
ether the net profit will in- 
ase, that depends on the operator 
iself—whether he remodeled in 
h a way that the “new” store 
'S a good percentage of higher 
rgin goods in the over-all in- 
ased volume. There will, however, 
a definite increase in gross profit, 
ich in itself means more returns 
_ the investment made in mod- 
zation. 


~ am 


SNnwocs tran 


Omssiao 


_ Question: What is the ideal dis- 
~anes between shelves, and what type 

merchandise should be stocked on 
‘\¢ different heights of the shelving? 


~ meat operations. 


Answer: Wall shelving height and 
depth depend on size of store, amount 
of. wall space, and amount of floor 
space available. The smaller the 
store, the greater the amount of mer- 
chandise that would be carried on 
wall shelves. From floor to first shelf 
a height of at least 12 in. and possi- 
bly 18 in. is recommended. Women 
do not like to see food, even if in 
containers, on the floor. And they 
do not like to reach that low. The 
distance between the upper shelves 
is generally around 10% in. The 
distances increase toward the bottom. 
That is, the bottom shelving will be 
higher and deeper than the rest, pro- 
viding for bulky and heavier items. 


Question: In what types of stores 
would tilted shelving be used to best 
advantage? 


Answer: Tilted shelving is used to 
best advantage in narrow aisles, 
where there is little room for the 
customer to step back and survey 
the shelving. Tilted shelving turns 
the merchandise and pricing up to 
her view. 


Question: What are the advantages 
of keeping gondolas low? 


Answer: Low gondolas permit the 
customer to look at the entire store 
and thus facilitate shopping. Also 
with low gondolas, pilferage is some- 
what discouraged. Low gondolas do 
not necessarily mean a curtailment of 
stocking area. The average low gon- 
dola still will carry between 50 and 
90 cases of canned goods, depending 
on size of can. 


Question: What are the ideal di- 
mensions of gondolas? 


Answer: Gondolas come in varying 
lengths. And the possibility of join- 
ing them together will influence over- 
all gondola length. The length will, 
of course, he commensurate with the 
store size and volume. However, it 
is best to keep gondolas no longer 
than 14 ft., if possible. Greater 
length makes it difficult for customer 
and store personnel to get around 
easily. Some retailers stretch the 
gondola nearest the entrance all the 
way to the back of the store to help 
bring traffic to the back. This length 
is annoying and actually unnecessary. 
There are other means of getting the 
customers to the rear. 


Question: What is the most effec- 
tive selling function of gondolas? 


Answer: Unquestionably, island- 
ends (or gondola ends). The mer- 
chandise placed on these ends should 
be wanted merchandise and should be 
rotated periodically. This rotation 
makes the island-ends special display 
features. 


Question: What common principles 
must all refrigerated display equip- 
ment observe? 


Answer: Like all other selling 
equipment, refrigerated display equip- 
ment must store and display—but in 
addition, it must protect. Refriger- 
ated equipment, in order to justify 
the expense of installation, must do 
an exceptional selling job. It can do 
this by embracing the principles of 
complete visibility . . . the items dis- 
played must be easily seen, easily ac- 
cessible . . . they must be easy to 
reach and displayed with inviting 
beauty and silent salesmanship... 
the equipment must be handsome 
enough to draw customers to the dis- 
play it contains. Excellent refrigera- 
tion is, of course, at the top of the 
list. 


Question: What are the advantages 
of adding a self-service case to a 
counter-service meat department? 


. Answer: There are two chief rea- 
sons. The audience may find more. 
Reason No. 1 probably would be: A 
self-service case can boost volume on 
impulse items such as smoked meats, 
luncheon meats, and other delicates- 
sen items. Reason No. 2: A self- 
service case is a trial balloon for 
retailers who are considering a 
change to self-service pre-packaged 
It is a means of 
educating the customer and also a 
means of slow-but-sure conversion. 


Question: Although the tendency 
in fresh food selling is to refriger- 
ated self-service all the way, what 
food will just about always find a 
place on non-refrigerated equipment? 


Answer: Produce, because of its 
natural qualities and appearance and 
rapid turnover, will always find a 
place on non-refrigerated racks and 
produce beds. This is true because 


.many produce items require no refrig- 


eration at all. 


Question: What are the essential 
qualities of a good produce rack? 


Answer: The most preferable non- 
refrigerated produce equipment is the 
shallow rack with dividers to sepa- 
rate the different items. The display 
should be waist high and tilted so the 
items can be easily reached by cus- 
tomers and so they permit easy and 
fast stocking. The rack should be 
deep enough to hold as much stock 
as potential sales warrant. 


Question: What is the practical 
value of a modern refrigerated self- 
service dairy case? 


Answer: Such a case pulls all dairy 
products together into one depart- 
ment. Depending on volume, the case 
may be one unit or a continuous line 
of two or more units. This cuts 
down required space when daily items 
are scattered in different areas of 


the store. And spoilage also is de- 
creased. The impulse possibilities, 
as well as related-items sales, are 
greater* when dairy items are depart- 
mentalized. Therefore, a dairy case 
of this nature definitely builds volume 
and cuts cost. The multiple-deck case 
makes an ideal dairy department. 


Question: What has been the effect 
of refrigerated display cases on the 
sales of frozen foods? 


Answer: The open display, mir- 
rored, or pictured-back waist-high 
frozen food case undoubtedly has 
boosted frozen food sales over the 
old-style cases that kept food almost 
out of reach. The new-type cases 
which feature both visibility and ac- 
cessibility are definitely necessary if 
a good frozen food volume is desired. 


Question: What is the most ac- 
ceptable location for the produce and 
the meat departments? 


Answer: That question will reveal 
much difference of opinion . . . and 
all will be “right” if the volume is 
high in each case. However, most 
successful retailers place the meat 
department in the rear or along a 
rear side wall, where there is easy 
access to coolers and back-room sup- 
plies. Then too, some retailers place 
their produce department near the 
front and dress it up for an initial 
good impression on the customer. 
Both produce and meat are wanted 
items. When produce is in the front, 
the customer can secure it quickly. 

When meat is in the back, the cus- 
tomer must go to the rear of the 
store. Going and coming she must 
pass through the store and probably 
will buy more. Some retailers place 
these departments close together to 
permit quicker shopping. Others place 


them on opposite sides of the store 
so the customer must go through the 
store to get from one to the other. 
Both are right. Selection of either 
system depends on store structure 
and, of course, the proof of the 
pudding, the volume created by the 
arrangement. 


Question: What are the two essen- 
tials to keep in mind when laying 
out a store? 


Answer: One, layout must be sim- 
ple enough to satisfy the customer 
who is in a hurry and has just a few 
items to buy. Two, layout must be 
interesting enough to convert that 
customer into a total-store shopper. 


Question: What is one way that 
layout can make for total store cus- 
tomers? 


Answer: Layout can make total 
store customers first by placing a 
basic department and a _ generous 
amount of wanted staples at the rear 
of the store. Then as the customer 
prepares to leave, the layout of gon- 
dolas and gondola ends, with their 
displays, must repeatedly stop the 
customer and make her change direc- 
tion from side to side until the whole 
store is covered. 


Question: How can departmental- 
ization make total-store customers? 


Answer: By setting up the store in 
different departments with prominent 
department identifications on gon- 
dolas, walls, etc., we give the cus- 
tomer the impression that this store 
can satisfy all her food and house- 
hold needs. The importance is in 
identifying each department clearly 
by means of signs and, if possible, 
a store directory attached to the 
shopping carts. 


3-DIMENSIONAL 
PICTURES 


Here’s the new way to step up your frozen 
food sales — go after them with a BTC Portable 
Display Case. BTC’s revolutionary display case en- 
ables you to place frozen foods where store traffic 
and to cash in on the tie-in with 


is heaviest... 
related food items. 


The BTC Portable Display Case is small 
enough to fit almost anywhere in the store, yet has 
ample room for 190 average frozen food pack- 
Its low-level superstructure is fluorescent 
lighted with 3-dimensional, full-color pictures that 
attract attention and win more sales. 
features include two price panels, stainless steel 
top trim, plug-in operation, smooth rolling casters 
and a 5-year warranty against food spoilage and 
mechanical defects in hermetically sealed com- 


ages. 


pressor unit. 


PORTABLE DISPLAY CASE 
Model DC6-2 


Has same features as above model 
with 3-dimensional pictures re- 
placed by mirror for effective dis- 
play of contents. 


EDSPLAY CASE 


Pe a an RRS SF ine ge 


— so 


Other 


Model DC6-20 


Write today for full details on BTC Model DC 6-2D, or on any of the other two models shown. 


PORTABLE ICE CREAM CABINET 
Model DC6-ICD 


Has 52 cubic foot capacity. Avail- 
able in two models — with two or 
three lateral plates. 


BREWER-TITCHENER 


CORPORATION 


‘Binghamton, New York 
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ej) 7 SArely HITS 


T HAVE To WATCH HIM EVERY MINUTE... \ ELECTRIC RANGE LIKE 
HE'S AT EVERYTHING. I’M EVEN AFRAID ) MINE. HE COULDN‘T 


— HE/LL TURN ON THE RANGE DID REACH THE 


WHAT YOL LE IS AN 


TO LET HIM IN THE KITCHEN ALONE FOR /DO ANY HARM IF HE 


SWITCHES ON IT 47 


YOUVE COME TO THE RIGHT PLACE. 
AS I CAN SHOW YOU, THIS RANGE 
IS PERFECTLY SAFE AND EVEN IF 
HE DOES TURN ON A SWITCH THERES 
NO HARM PONE. AN ELECTRIC RANGE 
YOU SEE, COOKS WITHOUT 
COMBUSTION, SO THERE'S NO 
FLAME, NO COMBLISTION FUMES. 
THE COOKINGS DONE WITH 
THESE HEATING 
ELEMENTS 


YOU CAN SEE 
FOR. YOURSELF 
WHY I WANT A 
RANGE THAT |S 


WHAT mee TOLD ME sounps \ '? ep pcb gh a 
Y 
WONDERFUL...BUT WHAT ABOUT igs Rigg 


A “HOMER”! 


=<] INADVANCE. ELECTRICITY 


THE COST 2 AND HOW FAST 
WILL IT COOK # 


ELECTRIC LIGHT 


When cooking is Safe—of course, it’s electric! That’s why .. . 
another million American families switched to electric cooking last year! 


AND THERE’S NOTHING FASTER THAN 
ELECTRICITY FOR COOKING FOODS 
BECAUSE THE HEAT GOES 

DIRECTLY INTO THE UTENSILS 

ANP FOODS 


ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N. Y. 


iS 

so «¢ D 

AN BUT | 

1 BURN 

LIKE ¢ 

a ov 

. | © @ | AVECE 

Z (00K 

OF 

RAN¢ 

ee | 

7 TD LIKE TO EXPLAIN SOME OTHER THINGS ABOUT THIS TH 

[ ELECTRIC RANGE, TOO. IT BURNS NO FUEL IN THE AN ELECTRIC RANGE IS REALLY ECONOMICAL a 

RANGE...JUST CONVERTS ELECTRIC ENERGY INTO BECALISE YOLI COOK ON “LOW HEAT” MUCH OF , 

HEAT. .. SO THERE ARE NO PLUMBING CONNECTIONS. THE TIME...AND THE OVEN IS SO WELL INSULATED ‘ 
YOU'RE NOT DEPENDENT ON FUEL PRESSURE, NOR. AND POTS FIT SO SNUGLY ON THE TOP UNITS THAT 

Do YOU HAVE To STORE A SLIPPLY OF FUIEL PURCHASED VERY LITTLE HEAT IS WASTED UNNECESSARILY. ) 
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y At’ IMPORTANT 
MESSAGE FOR 


1 Aroliance Salesmen 


eA 


_ 


=, 7 THAT SOLINDS 
aed : < LIKE A GOOD 
IM GLAD YOU BROUGHT THAT UP. IDEA 
ALL“LIVE” PARTS IN THIS RANGE ARE 
BUTWHATABOUT ) CAREFULLY ENCLOSED, YOU COULD EVEN = . 
THE ELECTRIC / TOUCH THIS HEATING ELEMENT WITH YOUR pe ) 
CURRENT... < FINGERS WHILE THE CURRENT IS ON FULL... - 
ISN'T THAT WITHOUT ANY DANGER... BUT YOU'D HAVE TO DO ITAS ) al Saat ; 
DANGEROUS 2 / SOON AS YOU TURN ITON BECAUSE |T HEATS UIP Aas Se any ane 
FAST. THE ELECTRIC CURRENT IS “INSIDE” > \ EES ee ioe 
Ags = : Seg 4s 
——]BUT WHAT ABOUT \ IT ISN'T EASY TO BURN THINGS WITH AN \4 ye ee 
BURNING THINGS) ELECTRIC RANGE, BECAUSE THESE SELECTIVE 
J LIKE CAKES IN THE / HEAT SWITCHES GIVE YOU A WIDE RANGE OF HEAT bs Di 
SS} OVEN, oR CONTROL. TURN THEM TO THE HEAT YOU WANT AND 7! © OO®@ si 
® @ |BVEGETABLES I'm ) 7 THATS THE HEAT YOU GET. THERE'S NO * 
> | (COOKING ON TOP GUESSWORK... ITS # — < oo 
OF THE MARKED RIGHT ON ee . 
ree se : 7 
RANGE 3 THE SWITCH ZA —_——— ‘inal 
_ NS ) eg i SS 
£9 © © OL 
> , : eit 


—_ 


YOU CAN FORGET ALL ABOLIT THINGS IN THE 
OVEN BECAUSE WHEN YOU USE THIS AUTOMATIC 
CONTROL, THEY JUST DON'T BURN. SET IT 

FOR YOUR. BAKING OR ROASTING TIME AND 
IT SHUTS OFF AUTOMATICALLY 


THIS ELECTRIC RANGE CERTAINLY 1S 

WONDERFUL! AND I FEEL PERFECTLY 
SAFE HAVING JUNIOR. IN THE KITCHEN 
NOW...IN FACT IT MAKES ME 
FEEL SAFER, TOO! 


YOU DONT HAVE To*HIT‘EM OUT OF THE PARK” 
TO SELL MODERN ELECTRIC RANGES. YOU CAN 
USUALLY MAKE YOUR. SALE BY JUST LEARNING THE 
PROSPECTS PRINCIPAL INTEREST, SELLING HER ON 


THAT, AND THEN COVERING ALL THE OTHER 

ADVANTAGES OF ELECTRIC COOKING. IT'S 
LIKE PLAYING BASEBALL...YOU CAN GET A 
“HOMER” EVERY TIME IF YOU SWIN 
IT RIGHT ! 


t s 
ADMIRAL + COOLERATOR + CROSLEY + FRIGIDAIRE 
GENERAL ELECTRIC + GIBSON + HOTPOINT ei 
KELVINATOR + LEDO + MONARCH + NORGE : : 
e | QUALITY + UNIVERSAL + WESTINGHOUSE 
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More Pictures from Biggest Showing of Refrigeration, Air Conditioning Items 
___ eee 


H ZA 
§ j 


; 
i j 


Ken Newcum (third from left), president of Remco, Inc., explains operation of the 

specially-built demonstration unit to Larry Larsen, sales manager of Tecumseh Products, 

and William Marshall, of Marshall Refrigeration Co., Toronto, Ont., Can., as James E. 

O'Brien, Remco's midwest representative, listens. The unit was used to show how 

Remco's drier filters, standard duty driers, liquid indicators, and flare nuts perform 
under actual service conditions. 


Clarence Davis, head of Davis Refrigeration Co., New York City, 

takes it easy while inspecting Nevinger Mfg. Co.'s combination air 

conditioning unit with evaporative condenser enclosed in one 

cabinet. Joseph Albano, service manager for A. Cardani Co., Long 
Island City, kneels to get a close look. 


Mary Gilmartin checks the air flow from Sterling Air Conditioning 

Corp.'s %4-hp. console room air conditioner, using ‘F-22'’ as the 

refrigerant. Model pictured may be had in blond mahogany or 
natural walnut finish. 


Stanley Shorts (left), Commercial Refrigeration Service, Duryea, Pa., 


and Sid Shapiro (right), of Tenney Engineering, Inc., look on as 
Ed Kellie of Aminco Refrigeration Products demonstrates the new 
Aminco crankcase suction pressure regulator designed as a protection 
device on equipment likely to be subjected to sudden overloads, 
high starting temperatures, or low power line voltages. 


EEECAND RAPIDS BRASS CO. 


Chief among new items brought to the Exposition by Fogel Refrigerator Co. was the 

mode! 72-UF angle-vision frozen food merchandiser. The smiling audience of Harry 

Richman (front left), western sales manager, consists of James H. McElroy, southern 

sales manager; George P. Roemer, midwest sales manager; Harry Goodhart, head of 

Premier Refrigeration Co., Baltimore; W. P. Gilbert, head of Refrigeration Maintenance 

Co., Irvington, N. J.; and Sidney J. Siegel, head of Jay Refrigeration Co., Newark, 
N. J., Fogel distributor for northern New Jersey. 
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The trio kneeling around Refrigeration Appliances’ new remote-type 
console comfort cooler, called ‘‘Breez-E-Fex,"’ includes A. O. Beamer, 
assistant sales manager of the company; Leo Helbling, owrer of 
Helbling Refrigeration, New Philadelphia, Ohio; and F. E. McMasters, 


ME MMERCIAL REFRIGERATION HARDWARE 


GENERAL REFRIGERATION = 


of the same firm. Standing 


manager, 
P manager, Atlantic seaboard, General Refrigeration. The company 
? also displayed a new 3-hp. residence cooler and a new combination 
air and water-cooled condensing unit. 


Sales Co., Chicago. 


is Hugh D. Smart, executive vice 
president of Refrigeration Appliances, Inc. 


THAWZONE : ; [ | 
REACHES i ii 
Aid . * P| 
THE MOISTURE . : eeu “El 
IN 2 MINUTES! A i) 
é 7 
i 
= iw COIL : 
meee THAWZONE 
vimnnan _FVENREACHES 
See IRAP PEL 
te MOISTURE THAT 
a ee CSAS Oe 
4 METHODS =“ 
IN RECEIVER 
A redesigned 5-hp. package air conditioner manufactured by THAWZONE 
Problems of refrigerator hardware design and application naturally came up for General Refrigeration Div., Yates-American Machine Co. is the topic s oe 
discussion at the Grand Rapids Brass booth. The trio at left includes W. B. Jones of of discussion among W. F. Bishop, manager of distribution, Worth- : 
GR Brass, Philip Baird of Cee-Kleer Products, and Edward Stern of Ace Cabinet, while ington Pump & Machinery Corp.; C. J. Holman, assistant sales 
at the right Otto M. Wenk of GR Brass describes a new item for Al Gatz of Service General Refrigeration; and C. H. Smith, district sales 


tee ow mere 


This operating display was set up by Highside Chemicals Co. ‘° 
illustrate the claim that ‘“‘Thawzone reaches all the moisture in two 


a 
pecesest TES 


«s TROWULE-FREE 


agree Me 
quuce snyisiOe 


recat, ae 


minutes.” 


Glass 


panels 


in the display 


“clock"’ hand completed two revolutions. 


lighted up when the 
Claire DeGrazia liste: : 


to an explanation of 


the display from Laurence V. Gardne, 


BULLETIN 709 
Size 2, Bulletin 709 across-the-line solenoid 
starter with cover removed. 


salt gee 


Across-the-Line Starters 


general manager of Highside. 


| 


The Bulletin 709 solenoid starter is 
a favorite for air conditioning and 
refrigeration because it is good for 
millions of operations and does its job 
day in and day out without attention, 
The double break, silver alloy contacts 
never require maintenance. There is 
only one moving part—no trouble- 
making pins, pivots, hinges, or flexible 
conductors. Write for information. 
ALLEN-BRADLEY COMPANY 
1313 S. First St., 
Milwaukee 4, Wisconsin 
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Recording and indicating thermometers 
were displayed by the Instrument & 
Gauge Div. of Electric Auto-Llite Co. 
When this picture was taken, Thomas 
Murchie, eastern sales manager for the 
company, was telling William G. Thomas, 
sales manager of Roche & Hull, Inc., 
Baltimore, about Auto-Lite’s new display 
case thermometer. 


(The News is indebted to Austin 


rene er tet tee” KRAMER TRENTON CO. Trenton 5, NV. J. 
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~EN-HUR MFG. CO. 


OS HUR cocemerrreccer | 


“EALTHFUL LIVING THROUGH FROZEN 


AIR CONDITIONING & REFRIGERATION NEWS, 


DECEMBER 5, 1949 17 


Hussmann To Provide Roof-Top Parking 


Drawing above shows what the new Hussmann Refrigeration, Inc. metal 
working facilities will look like when completed. Located opposite the 


company’s present plant, the new structure will 


provide a roof-top 


parking lot for employes and have a capacity of 100 cars. 


/Ainnesota Engineering 
Groups’ Show Date Set 


MINNEAPOLIS—Dramatic demon- 
stration of new equipment in all 
fields of engineering with the em- 
phasis on live action will keynote 
the Fifth Annual Exposition of the 
Minnesota Federation of Engineer- 
ing Societies which will be held at 
the Minneapolis Armory, Feb. 21-24, 
according to H. E. Palmer, president 
of the Federation. 

The guest register for previous 
years shows that interest in the Ex- 
position is not confined to Minne- 
sota alone but attracts men interested 
in new tools and tool design from 
states as far west as Montana and 
the neighboring states of North and 
South Dakota, Wisconsin, and Iowa. 

Fxhibitors will have an oppor- 
tunity to show their latest educa- 
tional films in the Little Theatre 
which has a seating capacity of 150. 


és 
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best start to a 


“World's Finest” 
Farm & Home Freezers 


Busiest salesmakers in 
1949 were BEN-HUR 
Dealers! And they 
helped make BEN- 
HUR one of the hard- 
est-working freezer 
manufacturers in the 
nation. 


One reason, of course, 
is the BEN-HUR 
Freezer line itself. A mew line, rich 
in new color beauty, new design, new 
performance features that struck an 
appealing chord in the mind of home- 
makers ...a line of freezers rich in the 
kind of quality and value that makes 
selling easy — and satisfaction a sure 
thing. 
YOU can depend on it, Mr. Dealer. 
‘Che 1950 BEN-HUR line of Farm and 
riome Freezers will be like that, too. 
More of everything that’s better—for 
isier selling. A ticket to freezer sales 
success — at a profit — that’s what 
re BEN-HUR Line can promise you 
1 1950. 


heck the BEN-HUR Dealer Franchise NOW — 
as your FIRST NEW YEAR’S RESOLUTION! 


‘EN-HUR 12.5 cubic 


cot Model 2129 with wh ON otlune oF 
anal BLUE Trim. CGraronced by > 
ers—9.2 and 18.45 Good 
cubic foot sizes. RT 
ADVERTISED 


DEPT. AC, 634 E. KEEFE AVE. 
MILWAUKEE 12, WISCONSIN 


FOODS 


No Worry Here 


Self-Service Meat Market 
Provides Scale So Patron 
Can Check Weight Himself 


ERIE, Pa.—To impress upon cus- 
tomers that they are getting a fair 
deal on weight in its self-service 
meat operation, Lincoln Markets 
here has set up special scales in the 
front of their meat departments 
where customers may check their 
self-service purchases for weight ac- 
curacy. 

Lincoln Markets used an educa- 
tional newspaper advertisement to 
focus attention on _ this_ service, 
headed by the caption: “Weigh— 
Gauge—Measure The Food You Buy.” 

Copy read: “Here’s a good example 
of what we mean. A ham, for in- 
stance, is wrapped in a paper wrap- 
per. The value of the wrapper will 
run from 15 to 25 cents per ham. 
When you buy a ham from Lincoln 
Markets the value of that wrapper 
is deducted from the total price of 
the ham. 

“No, we don’t sell the wrapper— 
we give them to you free. The same 
applies to all of the meat you buy 
in our new self-service meat depart- 
ment. You pay for net weight only. 

“We have a special scale designed 
to deduct the weight of the containers 
and cellophane in which the meat is 
wrapped. You will always find an 
accurate scale in the front of our 
stores so that you can check the 
weight of any package. Notice also 
that our scales bear the official seal 
of approval of the Sealer of Weights 
and Measures of Pennsylvania. You 
always get honest weight at Lincoln 
Markets.” 


| New Firm Assumes Carrier 


Franchise In Alabama Area 


ANDALUSIA, Ala.— The Waller, 
Barnes and Anthony Service Co., Inc., 
a new corporation recently formed, 
will take over the franchises of 
Waller-Barnes Construction Co. for 
the sales of Carrier air conditioning 
units and other building specialties. 

Incorporators of the new firm are 
W. A. Waller, George H. Barnes, 
and E. E. Anthony, Jr. The incor- 
porators also comprise the board of 
directors of the company. 

E. E. Anthony, Jr., was elected 
president of the firm at the first 
meeting of the board of directors. 
W. A. Waller, Sr., was elected vice 
president, and George H. Barnes, 
secretary-treasurer. 


Frozen Food Demonstration 
Planned for Detroit RSES 


DETROIT — A demonstration and 
talk on the preparation of foods for 
freezing as well as the cooking of 
frozen foods will be staged by Detroit 
Edison Co. home economists before 
the Greater Detroit chapter of the 
Refrigeration Service Engineers 
Society on Thursday, Dec. 8, at 8 
p.m. at the Rackham Educational 
Memorial here. 


COLD 
PLATES 


For the Refrigeration Industry 
@ For quick freezing, chilling and gy Rog 
ade 


period cooling, and other applications. by 


men who KNOW refrigeration. 
MANUFACTURER AND DISTRIBUTOR 
INQUIRIES INVITED 


DEAN 


PRODUCTS, INC. 
1042 Dean St. 


Y. 


Brooklyn 16, N. 


>> 


Frozen Food Committee To 
Study Distribution Costs 


NEW YORK CITY—Formation of 
a joint committee composed of frozen 
food distributors and warehousemen 
to study ways of reducing costs in 
warehousing frozen foods was ap- 
proved here recently by William M. 
Walsh, president of the National 
Association of Frozen Food Distribu- 
tors. 

Paul Christensen, vice president of 
the Merchants Refrigeration Co. here, 
proposed the formation of such a 
committee at a luncheon session of 
the distributor group. Committee 
members were to be drawn from this 
organization and the National Asso- 
ciation of Refrigerated Warehouses. 

The distributors also heard John 
I. Moone, president of Snow Crop 
Marketers, frozen foods producer, 
announce that his firm would Cease 
all direct distribution as soon as pos- 
sible and turn this operation over to 
distributors. 


Robert Miller Elected Vice 
President of Climax Machinery 


INDIANAPOLIS—Robert S. Miller, 
formerly southwestern regional man- 
ager for the Ingersoll steel division 
of Borg-Warner Corp., has joined 
the Climax Machinery Co. and has 
been elected vice president, general 
manager, and a director, the com- 
pany has announced. 

Climax makes exhaust fans and 
air conditioning equipment. It is 
located at 251-301 S. La Salle St. 
here. 


WHY PAY 
MORE. ee 


when you can buy 
this GENERAL CASE 
which offers all the 
features of cases selling 
at almost double its 


price... Plus a firm 


MONEY-BACK GUARANTEE 


«» $499,00 


NET 
F.O.B. N. Y. 
MM4: FUL VISION CASE 


, 


4 Ful Vision Case finished in glistening baked enamel 
Triple Thermopane glass. Coils hooked up. 


UNCONDITIONAL GUARANTEE 


If, after purchasing the MM4 Ful Vision 
Case, you find that it does not come up 
to your complete satisfaction, we will take 
it back, paying freight costs for return— 


and Refund Your Money in FULL 


with chrome trim. 


Convenient hinged rear door 

3 Corrosion proof aluminum shelves 

New type fluorescent fixture for brighter display 

All parts easily replaced 

Also available in 5 & é lengths 

All sizes available self contained, ready for plug in. 


SPECIAL ‘5 H.P. air-cooled Chrysler Airtemp Unit $69.00 


GENERAL REFRIGERATORS CORPORATION 


678 BROADWAY, NEW YORK 12, N. Y. 


v/ 


CITRUS CONCENTRATES DEPEND ON 


Juice Industries, Inc. plant at Dunedin, Florida, built to 
produce "Sno-Crop" brand orange, grapefruit, and grape 
juices in the new frozen concentrate form. Marketing is 
handled through Sno-Crop Marketers, Inc. 175 tons of 
PALCO WOOL were used to insulate two large storage 
rooms and two freezers. 


"WHERE ZERO HOLDING IS A “MUST”. 


ee 


Ps 
- 
et ’ 
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ETWEEN tree and table, accurate tem- 
perature control is vitally important to the 
new frozen juice industry. In the new processes for 
low temperature concentration of orange and other 
fruit juices, water is extracted so rapidly and at such 
low temperatures that flavor remains virtually un- 
changed. After slush freezing at 17°, juice is 
canned and then hardened and held at 0° through 
storage or shipment. Uniformly low thermal con- 
ductivity of PALCO WOOL INSULATION is a 
major factor both in maintaining these critical tem- 
peratures and in reducing operating costs. The 
ideal low temperature insulation, PALCO WOOL, 
is moisture resistant, odorless and odor-proof, 
non-settling, flame-proof, durable, vermin-repel- 


lent — and exceptionally low in cost. 


Write today for the PALCO WOOL COLD STORAGE MANUAL 
or the LOCKER PLANT PLAN and CONSTRUCTION MANUAL. 


are | 


One of two large zero storage rooms gain- 
ing maximum operating efficiency through 


use of PALCO WOOL INSULATION. 


Efficient quick freezing is aided by PALCO 
WOOL INSULATION at the Juice Indus- 


tries, Inc., plant. 
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Bronx Contracting Firm 
Completes Reorganization 


NEW YORK CITY —The recent 
organization of Edison Cooling Sys- 
tems, Inc., in the Bronx, to take over 
the activities of Edison Cooling Corp. 
has been announced by Leslie Ross, 
president. 

Ross, along with Harry Lippman, 
vice president, and David Goldstein, 
secretary-treasurer, had also been 
active in management in the previous 
company, which had been in business 
for 17 years. 

All of the employes who had been 
with the older firm for five years or 
more were permitted to buy stock in 
the newly formed company, and most 
of them took advantage of the offer, 
Ross indicated. 

This move, he added, has made 
for increased efficiency on the part 
of the employes. 

The firm. which is a General Elec- 
tric air conditioning contractor, is 
also active in commercial and house- 
hold refrigeration. 


N. Carolina Bank Will Have 
Year-Round Air Conditioning 


- CONCORD, N. C.—As part of an 
extensive remodeling and improve- 
ment program, the Citizens National 
Bank of Concord is installing a year- 
round air conditioning system in its 
entire building. 

Officials said the new air condition- 
ing system is a combination heating 
and cooling unit using the same type 
radiators for vapor heating in cold 
weather and for cooling in summer: 


Viking “Sho-Mobile’ Now Engaged In Tour of Country 
With Ready- To-Operate Display of Company’s Products 


CLEVELAND — The 1950 Viking 
“Sho-Mobile,” a complete “display 
room on wheels” is now on its first 
10,000-mile trip through the south 
and southwest displaying and demon- 
strating attic fans, window fans, 
humidifiers, and furnace blower filter 
packages, all products manufactured 
by the Viking Air Conditioning Corp. 
here. 

Laurence Bloom, sales manager of 
the Viking fan division, is conduct- 
ing the “cruise” of the Sho-Mobile. 
In each territory he picks up the 
local sales representative for Viking 
who has arranged for the visits of the 
Sho-Mobile to various distributors 
within his territory. Bloom is assisted 
in showing and demonstrating the 
1950 line in each territory by the 
local representative. 

The entire mobile display room 
was designed and built in the com- 
pany’s own plant. It is constructed 
inside the largest size Dodge route 
van type truck. All equipment is 
hooked up and ready to operate. Elec- 
trical power is furnished by an ex- 
tension cable which is run from the 
parked truck to any convenient elec- 
trical outlet. 

Each product is mounted so that it 
can be demonstrated most advan- 
tageously. The window fan _ is 
mounted in a dummy window at the 
rear of the truck just as it would 
be mounted in the window of a home 
or apartment. The effect of the fan 
is easily demonstrated by a flip of a 
switch. 


Laurence Bloom, Viking 
fan division sales man- 
ager, demonstrates a win- 
dow fan installed in the 
company’s “Sho-Mobile.” 
All appliances in the dis- 
play room on wheels are 
in ready-to-operate. condi- 
tion. 


The attic fan is mounted on a 
swivel so that it can be seen from 
the under side as it will look mounted 
in the ceiling of a home and from 
the top as it would look in the floor 
of an attic. Thus, the floating louvers 
and timer switch are visible from 
one side and the motor, fan, pulleys, 
belt, and other details of the ‘“‘works” 
are visible from the other side. 

A complete blower-filter package 
is installed in the Sho-Mobile so that 
it can be disassembled for inspection 


4 
yQ 


Sf Qualit 
vality 
Backed by 
\ Years’ 
Experience 


Model F505 water cooled, 
5 hp. Lipman unit uses Freon- 
12 refrigerant. 


GENERAL REFRIGERATION 


job...right for customer satisfaction...right for you in 
profits. Send for full information on this complete line. 


Diviston 


YATES-AMERICAN MACHINE CO. 


There’s no need to miss out on a refrigeration job be- 
cause you can’t furnish the right size units. 


There’s no need for your customers to waste money 
on a machine too large for their job... 
or run a small unit at dangerously high 
speeds to carry a big load. 


When you handle the Lipman line your 
customers can choose the right model for 
their specific needs ... because Lipman 
offers a complete line: 14 thru 40 hp.; air 
or water cooled; ammonia, Freon-12 or 
methyl-chloride refrigerants. With Lipman 
you are sure to have a unit that will be right for each 


Beloit, Wisconsin 


in all detail and still be operated. 

The humidifier, is in a regular 
merchandising display that demon- 
strates how it would be installed in 
a furnace. It may be taken apart and 
inspected. 

The Sho-Mobile has _ cupboards, 
shelves, and racks for demonstration 
material, parts, and literature on the 
various Viking products. On the tile 
board walls are pictures of the Vik- 
ing factory and manufacturing opera- 
tions. 

The truck is completely insulated 
for quietness and comfort. It has two 
independent lighting systems, one 
6-volt system off the truck’s regular 
system and the other a _ standard 
110-volt circuit for use when truck 
is hooked up to regular outlet. 
Fluorescent lighting is used on the 
110-volt circuit. 

This is the second year that Viking 
has used a traveling exhibit. The 
previous exhibit was in a trailer. The 
experience of this exhibit was enough 
to show that it is a good method of 
selling. However, the trailer had cer- 
tain disadvantages in maneuver- 
ability. The Sho-Mobile overcomes 
some of these disadvantages. 


Taylor Instrument Reports 


Net Profit of $420,480 


ROCHESTER, N. Y.—Taylor In- 
strument Cos. here recently reported 
a net profit of $420,480, or $2.33 per 
share on sales of $12,570,948 for the 
fiscal year ending July 31, 1949. 

This compared with a net profit 
of $308,039, or $1.71 per share on 
sales of $12,508,535 for the 1948 
fiscal year. 
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NO TIME LOST! 


__ When You Buy ~ 
REFRIGERATION and 
AIR CONDITIONING 


UNITS - PARTS - TOOLS - SUPPLIES 


Prem Ihisteg Nur Catalog! 


SEND NOW 
FOR YOUR 


FREE COPY! 


e Fast, low-cost delivery 
e Large, complete stocks 


e Dependable service to 
entire U.S. and world-wide 


WHOLESALE ONLY 
Please Write On Your Letterhead 


AIRO SUPPLY CO. 


2732 N. Ashland Ave. _— Chicago 14, Ill. 


Tallahassee Hospital 
Partly Air Conditioned 


TALLAHASSEE, Fla.—A _ gient 
blower system that will draw in fresh 
air, cool it, and send it down to fe 
surgical and obstetrical rooms, v ill 
serve the Tallahassee Memorial h.:s- 
pital when it is opened to the pub ¢. 


The big plant will serve only th: se 
facilities at present, although ie 
first floor of the five-story build ig 
is already equipped with the nec: s- 
sary ducts for the installation of ir 
conditioning in the future. 

The air conditioning unit is a p rt 
of the utility plant which conta ns 
the laundry and heating plant, < ad 
was installed at a combined cost of 
$400,000 by Raymond Diehl. The iir 
unit is on the penthouse of the h»s- 
pital. 

A basement ventilator can be n- 
stalled later to air condition the first 
floor while the second, third, fourth, 
and fifth floors have no preliminary 
facilities for air conditioning. 


Singer Becomes Partner 
In Air Conditioning Firm 


MIAMI BEACH, Fla.—Joseph H. 
Singer is now a partner in Airko Air 
Conditioning Co., 1119 16th St., here, 
the company has announced. He will 
be in charge of sales and engineering 
for the firm. 

Singer was wartime production 
engineer for General Electric Co. 
plants in Lynn, Mass., and Schnec- 
tady, N. Y., which built and tested 
Navy steam turbines and radar gear. 
He returned to Miami in 1947 from 
the General Electric plant in Bloom- 
field, N. J. 

He is a member of the American 
Society of Refrigerating Engineers, 
the American Society of Heating and 
Ventilating Engineers, and American 
Society of Mechanical Engineers. 


Carl Artran Will Represent 
Harry F. Haldeman, Inc. 


LOS ANGELES—Carl Artran will 
represent Harry F. Haldeman, Inc., 
with architects, engineers, and indus- 
trial users of the air conditioning, 
heating, and ventilating equipment 
handled by this southern California 
distributor. 

Harry F. Haldeman, president, said 
the appointment is part of the expan- 
sion program attending his com- 
pany’s move into larger quarters at 
2401 South Hill St., Los Angeles, 
early in October. 


Artran, a _ registered mechanical 
engineer and member of ASHVE, 
has been active in his profession in 
southern California since 1936. He 
was associated for several years with 
General Air Conditioning Corp. and, 
more recently, with Frigidaire Sales 
Corp. 


Lafayette, La. Dealer Holds 
Formal Opening of New Store 


LAFAYETTE, La.—D. H. Castille 
Store, franchise dealer for Lennox 
air conditioning units, Frigidaire pro- 
ducts, Coolair units, etc., held formal 
opening of their new store at 321 W. 
Main St. recently. This firm has been 


serving the Lafayette area _ since 
1920. A. J. Gonsoulin is manage: and 
James G. Cooper is manager © the 


commercial department. 
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SES Speaker Cites Importance of Diagnosing Hermetic Trouble In Field 


\TLANTIC CITY, N. J.—“With 
m lions of hermetics in use because 
o: their greater efficiency, the serv- 
ic engineer should remember that 

can perform many operations on 
th se units in the field,” Emmett 
Vv lliams, president of Airserco Mfg. 
Cc. declared in a discussion pre- 
s ited at the twelfth annual meeting 
o: the Refrigeration Service Engi- 
nors Society held here during the 
A \-Industry Show week. 

That these opportunities are often 
o: -rlooked was indicated by Williams 
ir his statement that “only 50% of 
the units returned to one factory 
accually required re-operation. The 
ot iers,” he said, “required only minor 
repairs that could be made in the 
fieid.” 

Outlining the topic of “Testing and 
Repairing Hermetic Units,” Williams 
explained that there are three gen- 
eral types of hermetics—vane, reci- 
procating, and rotary—and two types 
of motors: split phase, and capacitor. 

“Capacitors, however, can be intro- 


duced into the circuit of a split-phase 
motor if necessary,” he added. 

“The three types of relays com- 
monly used are the current-operated 
type, the hot wire, and the voltage- 
controlled type. 

“Voltage controlled relays are not 
so critical as to voltage, and may be 
used over a broad range, anywhere 
from % to 1-hp. motors,” Williams 
commented. 

In classifying the most frequent 
causes of hermetic unit failures, he 
listed fans, relays, capillaries, ther- 
mostats, stuck compressors, and 
leaks in the system as complaints 
that could usually be handled by the 
serviceman in the field. 

Most frequent complaints involving 
internal failures are (1) compressor 
fails to pump, (2) capillary tube is 
restricted, (3) there are leaks at 
terminals, and (4) moisture in the 
system. 

“Generally,” he indicated, “lack of 
ventilation or improper dissipation of 
condenser heat is the chief cause of 


failure with hermetics. Yhe wiring 
becomes brittle, the capacity of the 
motor to start is greatly reduced, and 
the unit has a longer running time 
as a result. 

“The repair of lines, leak detection, 
etc., can easily be done by the serv- 
iceman on the job. Stuck motors, a 
condition which is usually caused by 
the oil, can frequently be unstuck by 
reversing their operation. 

“This is best done with a bank of 
capacitors and a rocker switch, but 
after the compressor has been un- 
stuck it is then necessary to clear 
up the condition which originally 
caused the difficulty,” he cautioned. 

Questioned later as to how the 
capacitors and rocker switch reverse 
the direction of a motor, Williams 
explained that this is achieved “by 
putting the initial current into the 
running winding instead of the start- 
ing winding.” 

As for analyzing and testing her- 
metics, he emphasized that the ‘‘com- 
mon denominator is color-code wiring. 


While all manufacturers use color- 
coded wiring, unfortunately, they 
don’t use the same code. However, 
we have prepared a color-code chart 
for most makes and models which 
simplifies this problem,” he asserted. 

“The best procedure with a her- 
metic is to test at the terminals, 
checking for continuity and attaching 
leads from an analyzer instrument. 
Various capacitor ratings can be 
used to start the motor, capacitors 
adding from 100% to 200% momen- 
tary starting current.” 

If external tests indicate that the 
unit cannot be repaired otherwise, 
then it must be cut open on a lathe, 
he said. 

“The cleaning done by the lathe 
during the cutting operation will help 
during the re-welding operation,” 
Williams added. 

The actual internal repairs in a 
hermetic were not detailed, but the 
speaker pointed out that after these 
have been completed, the unit should 
be replaced in the lathe, using the 


tail stock to hold the external shell. 

“A bevel cut, combined with a 
high nickel content weld and the 
skilled hand of a good welder will 
usually give better results than a 
machine weld,” asserted Williams. 

“Following this the unit should be 
held at 220° F. for at least 12 hours 
under a 28-in. vacuum or better to 
remove moisture, which likewise must 
be flushed or baked out of the rest of 
the system before the hermetic unit 
is re-installed.” 

Use of various instruments for 
testing other components of a refrig- 
eration system was touched upon also 
by Williams, including a tester for 
thermostatic controls which will show 
whether the bellows is operating 
properly, he said. 

“But don’t attempt to repair ther- 
mostatic controls on.the job,” he 
advised. ‘“They’re inexpensive and 
should be replaced when unsatisfac- 
tory to assure customer satisfaction. 
The controls can better be repaired 
in the shop, if desired.” 


A. 0. Smith Electrode Sales 
Headquarters Is Shifted 
From Chicago to Milwaukee 


MILWAUKEE — The transfer of 
the responsibilities and the direction 
of sales activities for welding elec- 
trodes and equipment from _ the 
north central district, Chicago, to 
Welding Electrode and Equipment 
division, here, was announced by W. 
C. Heath, president of the A. O. 
Smith Corp. 

This move, effective Nov. 1, 1949, is 
designed to bring sales and technical 
service to customers closer to the 
company’s research and production 
facilities. 

All sales activities for these prod- 
ucts will be directed from the Mil- 
waukee office under the supervision 
of J. T. Pritchard, who is division 
manager. 

Pritchard announced the appoint- 
ment of L. F. Vonier as general sales 
manager for the division. Vonier 
has been with the A. O. Smith Corp. 
14 years and brings to this position 
a wealth of knowledge and experience 
in the welding field. 


Henry Albert BaxterHead 
Of Canadian Firm, Dies 


TORONTO, Ont., Can.—Henry Al- 
bert Baxter, 54, president and gen- 
eral manager of W. H. Cunningham 
and Hill, Ltd., plumbing and heat- 
ing firm here, died Nov. 7 following a 
heart attack. 

He began his career with the firm 
in 1921 and in 1934 was named sales 
manager. Two years ago he was 
elected president and general man- 
ager. 

For many years Baxter was an 
officer of the American Society of 
Heating & Ventilating Engineers. 
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OTEL(S)TRAND 


ATLANTIC CITY’S 
HOTEL of DISTINCTION 


Devoted to the wishes of a dis- 
‘riminating clientele and catering 
) their every want and embracin 
il the advantages of a delightfu 
oardwalk hotel. 

Spacious Colorful Loun un 
‘an Decks ato pen and inclosed 
olaria—Salt Water Baths in rooms 
Garage on premises. Courteous 
‘mosphere throughout. 
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When in Atlantic City 
visit the 


FAMOUS FIESTA LOUNGE 


RENOWNED FOR FINE FOOD 


—_ 


OPEN ALL YEAR 
Under Ownership Management 


Exclusive Penna. Ave. and 
Boardwalk 
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SHOW AIRLIFT 


Servicemeén Get Surprise 
Trip to Atlantic City 


ATLANTIC CITY, N. J.—Twenty- 
one refrigeration servicemen from 
Harrisburg, Pa. and vicinity spent an 
unexpected .day at the All-Industry 
Exposition here thanks to “refrigera- 
tion airlift’, and its sponsor, the 
Bodwell Co., Harrisburg parts whole- 
saler. 

Paul D. Bodwell, Jr., vice president 
of the firm, revealed that the com- 
pany had chartered a DC-3 airplane 
and given the servicemen a free trip 
to the Show and back again. 

Bodwell explained that the idea 
came rather suddenly and arrange- 
ments were rushed through. When 
the plane was chartered, the firm 
called servicemen it knew were not 
able to attend the Exposition and 
offered them the one-day jaunt. None 
of the men who accepted the invita- 
tion, he said, had ever seen an All- 
Industry Exposition before. 

The airplane left Harrisburg at 8 
a.m. and arrived here at 8:45 a.m. 
That gave the servicemen a full day 
at the Show, an opportunity to have 
a good dinner, and time to see a few 
local sights. Then, they 
boarded the DC-3 at 8 p.m. and were 
back in Harrisburg only an hour 
later. 

Bodwell declared’ that the men 
were so enthusiastic over the idea 
that the company is considering do- 
ing the same thing for the next 
Exposition, which will be held in 
Chicago in 1951. 

He noted that in addition to these 
21 men, the firm had _ previously 
helped 75 others to make arrange- 
ments to see the Exposition. 

Bodwell and all the men concurred 
that the Exposition was well-worth 
the time, effort, and money they 
spent to attend. 


ACP Publishes Data Sheet 
On Duridine Metal Cleaner 


AMBLER, Pa.—A new technical 
service data sheet on its Duridine 
metal cleaner was issued recently by 
the American Chemical Paint Co. 
here. 

The four-page folder describes the 
duridizing process, outlines its appli- 
cations and use and provides a typi- 
cal process sequence for duridizing. 

The folder is available by writing 
the company here. 


SHANK DEHYDRATORS 


COST LESS THAN 
REFILL LABOR! 


Check your labor cost on 
refilling with the cost of 
new Shank Dehydrators 
—you'll find they cost no 
more ... and you elimi- 
nate the trouble of refill- 


ing. 
SHANK DEHYDRATORS 


Precision constructed to 
give long service. Only 
fresh dust-free Silica used 
—won't powder. 

Keep a supply of Shank 
Dehydrators on hand— 
write for prices or see 
your jobber. 


CYRUS SHANK COMPANY 
631 W. Jackson Blvd., Chicago 6, III. 
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Booklet Gives Data on Preparing Building Codes 


WASHINGTON, D. C.—Individuals 
or organizations responsible for the 
preparation or revision of building 
codes may find many helpful sugges- 
tions and much valuable information 
in a new booklet, Preparation and 
Revision of Building Codes, recently 
published by the National Bureau of 
Standards and now available. 

This booklet discusses principles 
and problems associated with build- 
ing-code requirements, gives informa- 


tion on useful source material and its 
application, and attempts to indicate 
a procedure by which full advantage 
may be taken of new developments 
in materials and techniques without 
neglecting public safety. 

In general, an effort is made to 
provide local committees with suffi- 
cient information to permit them to 
accomplish their work with a mini- 
mum of lost motion. 

Typical subjects discussed include 


advantage of using national stand- 
ards and ways of referring to them, 
methods of recognizing new materi- 
als and construction methods, ex- 
tent of delegation of authority to 
the building official and safeguards 
against arbitrary action. 

The booklet is available from the 
Superintendent of Documents, U. S. 
Government Printing Office, Wash- 
ington 25, D. C., for 15 cents per 
copy. 
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with a COMPLETE LINE of 
Packed Bolted Bonnet 
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GLOBE VALVES 


Sizes from 7%" to 4Ye" O.D., incorporating SUPERIOR features 


%& FLOATING SEAT assures positive shutoff, with ease of operation 


%& FULL FLOW with minimum pressure drop 


%& EASILY REPACKED under pressure, if necessary 


3% RUGGED SERVICE combined with streamline design 


%& DRILLED AND TAPPED for mounting brackets 


YOUR LOCAL WHOLESALER HAS THEM 
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Kennard Corp. displayed a wide line of heat transfer surface for 

refrigeration and air conditioning. Here R. H. Spangler, St. Louis 

wholesaler, and Leonard Carr and Arnold Croohe of Don €E. 

Hawk Associates, New York, examine circuiting and header- 
arrangement for direct expansion coils. 


A high side defrost condensing unit is shown by Lehigh Mfg. Co. When excessive 


frost builds up on evaporator, the evaporator pressure drops to pre-determined point, 

a four-way reversing valve is energized by a special low-pressure control, and unit 

automatically goes on defrost cycle. Checking operation are Sidney Rosen, Abe Gruber 
& Co., Elizabeth, N. J., and O. J. Kesti and C. L. Coulter of Lehigh. 


One of 


three demonstration 
brought to the Show by Kramer Trenton 
Co. was an evaporative condenser for 


against oil 


R. H. Luscombe of Penn Electric Switch Co. describes to Raymo: 4 ch 
H. Huber of Refrigeration Sales & Service, Doylestown, Pa., a: 4 

F. X. Fessler, Dayton, a new line starter intended for protecticn wh 
pressure failure 
Device detects difference between oil pressure and suction pressu: ». 


in pressure-lubricated compresso: . ver 


models 


of Ace. 


Some of the special shapes and designs 
in cold plates made by Dean Products, 


Ace Cabinet Co.'s full-vision open-type frozen food cabinet with 
“Vita-Vision" superstructure is checked over by Charles Savage of 
Savage Refrigeration Co., Stamford, Conn., with George Y. Wilson 


small tonnages. Checking over the dis- 
play are Herbert Hammersley, vice presi- 
dent of Paramount Electric Supply, New 
York City; Harry Klingler, Kramer Trenton 
sales manager; and C. A. Kabot, secre- 
tary-treasurer of Paramount. 


Hupp Corp. featured this operating model of its new 
‘‘Merchantiser,"’ a portable, low-temperature refrigerated dis- 
play cabinet for frosted foods and ice cream. The model was 
completely enclosed in a glass compartment heated to 91° 
and fitted with thermocouples and a direct-reading potenti- 
ometer to show the temperatures maintained. William R. Moll, 
chief engineer, and Paul A. Hunker, sales manager of 
commercial refrigeration, were among Hupp personnel at the 


Inc. are pointed out to a customer by 
Rubin Raskin of the Dean company. 


One of the featured items by Tenney Engineering, Inc. was the 


“drum" style cooling unit for ceiling mounting, featuring air 
diffusion in all directions. At left is part of setup which was 
demonstrating operation of Tenney's automatic ‘defrostolator’’ system. 


and ice cream merchandising cases. 


S ate + 


REFRIGERATOR SHELVES - STAMPINGS 


FORMED AND WELDED PRODUCTS 


Unmatchable - 


made by WALL. 


Stainless Steel Refrigerator Shelves 


Group confers in Brewer-Titchener Corp. booth before background of frozen food 
At left is portable low-temperature model with 


tri-dimensional superstructure. 


(The News is indebted to Austin Jones of Kerotest Mfg. Co. for many 


of these Show pictures.) 


J. W. Bostwick (right), sales manager of Servel's Electric Refrigera- 

tion Div., and Mrs. Bostwick engrossed in a conversation with |. N. 

Koenig, president of Latin American Air Conditioning Co., New 

York City, in the colorful Servel booth where the company’s full 
line of hermetic units was on view. 


booth. 
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WALL WIRE PRODUCTS COMPANY Plymovth,Michigan 


DEALERS - DISTRIBUTORS WANTED! 


E. R. Riches, of Riches Rightway Service Shop, Indianapolis, 

and Arthur Baver, owner of the Home Bakery, Philadelphia, 

question Alvin C. McFadden, Philadelphia distributor for Ed 

Friedrich Sales Corp., about Friedrich’s newest product, the 

model OF8S open-view, automatic-defrost, self-service frozen 
food case. 


E. B. La Plante, general manager of Hubbell Corp., and Ji 
Douglas, of Milwaukee Refrigeration Co., are pictured w 
Hubbell display which demonstrated the ability of the 

compensated back pressure valve to ‘‘control the temperature 
medium being. cooled to within one degree automatically | 
less of the variations in load conditions.” In the display, th: 
is controlling a Liquid Carbonic water cooling and carbonatin 


if you are prepared to handle sales, 
installation and service for our stainless 
steel soft drink Dispensers for Bars and 
Taverns, advise business experience and 
some facts relative to your financial ability. 


INCREASES PROFITS FOR 
BARS AND TAVERNS 


Exceptionally profitable to handle.— Write to 


MULTIPLEX FAUCET CO. 4325 DUNCAN, Dept. ARN-14, ST. LOUIS, MO. 
— Le MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 45 YEARS ————— 
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Barber Appointed To Head Panelyte’s New Advanced Engineering Dept. 


NEW YORK CITY—Organization 
of a new advanced engineering de- 
partment to be headed by Robert W. 
Barber, Trenton, N. J., was an- 
nounced recently by C. Russell 
Mahaney, vice president and general 
manager of the Panelyte Div. of St. 
Regis Paper Co. 


The advanced engineering depart- 
ment, Mahaney explained, is re- 
sponsible for forward planning and 
development of new laminated plas- 
tics materials and products manu- 
factured by Panelyte. ; 

Barber joined the Panelyte organi- 
zation in 1930. In 1937 he was named 


chief engineer, and has take! 
part in developing the col a 
complete lines of plastics for 
trial and refrigeration appli: 

Succeeding him as chief © 
is George E. Vybiral, who has 
as Barber’s assistant, Mahan 
ther announced. 
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Special Heat Exchange Method of Brewery 
May Find Use In Other Types of Applications 


Some of the compo- 
aents that make up 
the “Plenumizer” 
are 


Note on each side 


shown here. 
the special heat ex- 
changer sections 
which 
vertical thin copper 
closely 


consist of 


sheets 


Sg * * 


DETROIT—Developed to _ solve 
problems peculiar to brewery fer- 
menting rooms, the Dimco “Plenum- 
izer,”” manufactured by the Detroit 
Ice Machine Co. here, employs prin- 
ciples of heat exchange that may 
prove of interest to refrigeration 


engineers and contractors generally.. 


The Plenumizer is designed to 
supply a constant volume of fresh, 
filtered air at less than the ferment- 
ing room temperature (which usually 
runs about 40° F.) with low relative 
humidity to eliminate moisture and 
condensation on walls, ceilings, etc., 
in the fermenting room, explain 
George B.- Bright and R. C. Doremus 
of Detroit Ice Machine. 

Purpose of supplying fresh air is 
to keep at a minimum the concentra- 
tion of carbon dioxide in the ferment- 
ing cellars which accumulates during 
the process of fermentation, it is 
pointed out. 

“Too high a concentration of COe2 
will asphyxiate a man,” says Dore- 
mus. “When it gets up to 6 or 8% 
the cellarmen can feel it. It makes 
them ‘light-headed’ and dizzy. The 
Plenumizer keeps the concentration 
down to a maximum of 2%% by 
volume.” 

Open fermenting vats are found in 
almost every brewery, although there 
are a few which employ nothing but 
totally enclosed vats. In the average 
brewery, however, about half the vats 
are open. From the closed vats the 
COs developed during fermentation 
is either recaptured or exhausted to 
the atmosphere. 

Often with open vats there is 
merely one or more exhaust fans 
intended to remove the gas from the 
fermentation cellar, but no provision 
is made to admit replacement air. 
What little that does come in through 
opening of doors and _ infiltration 
through cracks is generally not suffi- 
cient to reduce the COs concentration 
appreciably. 

Further, such air is at higher tem- 
perature, and moisture may condense 
from it when it strikes the 40° sur- 
faces in the fermentation cellar, be- 
sides possibly being otherwise impure. 

Brewmasters are continually on 
guard to prevent the collection of 
moisture in the fermenting cellars 
»ecause moist surfaces encourage the 
“rowth of bacteria and other micro- 
rganisms that may seriously inter- 
ere with the fermentation of the 
‘rew as artificially induced by yeast. 


The Plenumizer, according to its 
i.anufacturer, supplies the air at a 
‘emperature below that of the fer- 
‘enting room so there is no possi- 
hility of any condensation. The air 
“as already been lowered well below 


spaced. Incoming 
outside warmer air 
is pulled down 
through 
spaces while outgo- 
ing cold air passes 
through the other 


spaces, thus cooling 


alternate 


the incoming air. 


© 


the dewpoint of the room air when 
it leaves the unit. 

Measuring roughly 1 ft. deep, 4 
ft. wide by 6 ft. high, the unit con- 
sists of a direct expansion extended 
surface coil (hot galvanized steel), 
an axial flow exhaust fan, a squirrel 


cage blower, and a specially designed f 


heat exchanger surface. 

Purpose of the latter is to permit 
the incoming warm outdoor air to be 
cooled by the 40° F. indoor air that 
is being exhausted by the unit. 

Standard models of the Plenumizer 
are designed to supply 900 c.f.m. 
while exhausting 800 c.f.m. This dif- 
ference keeps the fermentation cellar 
under a slight pressure (i.e., the room 
becomes a plenum) so air leakage 
will be outward from the room rather 
than inward. 

Air impurities are removed, of 
course, by the paper filter in the 
fresh air intake. 

After passing through the filter, 
the incoming fresh air goes through 
the exchanger section, one of which 
is located on each side of the unit. 
A series of thin copper plates are 
vertically spaced so that fresh in- 
coming air is pulled down every 


_ other space while the cold room air 


is being exhausted up through alter- 
nate spaces. 

Thus, the heat of the outdoor air 
is transferred to a considerable extent 
to the colder room air being removed 
by the unit, greatly reducing the 
cooling load of the incoming air. 
This heat exchanger section is figured 
to have an efficiency of up to 66.6%, 
according to Detroit Ice Machine. 

In actual operation this means that 
outdoor air coming in at 70° F. 
would be pulled down to 50° by the 
outgoing 40° air. Two thirds of the 
30° temperature difference—20°— 
would be taken care of by the heat 
exchanger. This greatly reduces the 
refrigeration capacity that would be 
necessary if the outdoor air were 
cooled all the way down by coils 
alone. 

After going through this part of 
the system the incoming air then 
passes through the direct expansion 
ammonia coil where its temperature 
is brought well below the room air 
temperature. Most breweries main- 
tain their fermenting cellars at 40°, 
but this will vary somewhat, depend- 
ing on the brewery. 

This insures the dewpoint of the 
fresh air as discharged to the room 
being well below the room tempera- 
ture, so that as it circulates through 
the cellar it can only be superheated 
and thus tends to absorb moisture 
rather than lose it, according to the 
manufacturer. 


“F STORE AND 


‘he Supply House That 
Service Built 


Everything you need 


REFRIGERATION, 


AIR CONDITIONING, HEATING PARTS and SUPPLIES 


Save time and energy . . . order from our new catalog. Efficient 
Same-day service, from men who know your business. Keep your 
stocks complete from our stocks. Wholesale only. : 


2511-2611 LAKE ST. 


LROSE PARK, ILL. 


Although the special heat exchange 
surface in the unit is primarily de- 
signed to cool outside air, it can 
serve in winter to warm the outside 
air when the temperature of the 
latter is below that of the fermenta- 
tion room. The heat transfer effect 

_ obviously works in both directions. 


How ‘Plenumizer’ Works 


rat) ee FILTER | 
N FRESH AUR 
% INTAKE 
y Cor Gas _| N 
FUTERED OvrLeTsS | N 
FRESH AIR 
CONDITION: fxn. FAN 
AUR Te CELLAR OI 
S8iower —Ho( -G)- 
' 
| n ; C0: LawavsT 
FaESH AR a S 
PASS a ovr Door 
Coo nG Con 4 HE - = — 
a a a Wats 
¢ - a a 
SECTION a 
j = = 
_ | FRESH AIR _| | 
> ovreerTs | 
J €0: GAS 
Fier +, 
— FRonr View - = Sie ViEW - 


Principles of the “Plenumizer” developed by Detroit Ice Machine Co. to 
control air conditions in brewery fermentation rooms may have use in 


other air conditioning or refrigeration applications. 


Incoming filtered 


fresh air passes through heat exchanger sections on either side where 
it is cooled by outgoing cold air from the fermentation room, thus 
reducing considerably the refrigeration load. 


Since there must be a low limit 
as well as a high limit on the fer- 
mentation room temperature, some 
breweries have had their Plenumizers 
equipped with heating coils for 
winter service. 

The unit is constructed entirely of 
brass or copper, except for the steel 
direct expansion coil. It comes equip- 
ped with an extension at the top rear, 
housing both the fresh air intake and 
the exhaust. The exhaust air is dis- 


charged vertically downward, and 
because it contains a considerable 
quantity of the heavier-than-air COg, 
it also tends naturally to fall away 
from the intake just above the dis- 
charge opening. 

Where the unit cannot be located 
so that an opening can be cut 
through an outer wall directly behind 
it, the Plenumizer may be connected 
to a suitably located opening by 
means of a double duct arrangement. 
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WATER-COOLED CONDENSING UNITS—Shell and Tube Type 


You can 
increase 


your profits 
because you can 


handle any 


AIR CONDITIONING ¢ REFRIGERATION ¢ OR AIR MOVING JOB 


it 


CURTIS reFriGERATING MACHINE DIVISION 
of CURTIS MANUFACTURING COMPANY 


1912 Kienlen Avenue, St. Louis 20, Mo. 


R-49-17 


Curtis 


The New Curtis line reflects the many 
advantages gained from almost a century of 
accumulated experience in engineering, 
designing and manvfacturing. You can 
— install Curtis equipment with the knowl- 
_ edge beforehand that it will operate 
dependably with the highest degree of 
X efficiency and quietness. Your 
, customer will be happy, your __ 
reputation enhanced, your 
profits greater. Write for : 
complete detailed information __ 
about a Curtis franchise. 


SUCCESSFUL 
MANUFACTURING 


=o S 


Nationally Advertised 
in Saturday Evening Post, 
Time and Newsweek 


. 7 ¢ 7 es ‘ abe: 3 ‘ Fea ee hike : ‘ zs = " : > ae > 7 * Seiet i, Beets - te . ; . a=" Mins a = 
s ne Sg ° ‘ ) 5 > a 
eee | | 
— Leen eee ene eee a ee ee J : : 
ad 
; ‘ 
ime 
en 
L----- . 
! s2acss ‘ a 
| oh yee _— ea r ieee Pa A P ce eg Ek 3 a ‘: 
A eS re : eae - AG 
ae : a oe aa tp ae “ ig 
% 2. ™ 7 “ aie 
— hc . a 
a 4 _— .. He rfl {) , igh 
4 io a * a F. r . A A ¢ . ish i ai : | | il) Cz Gas ~ 
‘ alas RE + : = j i ite : 4 “Pass ws 
Hill: = sat an % SS . ett eet ty i i : 
7 Fa eee |} oC | . 
> yt Fe woe Fl . #  —laaan. FF : 
. a ‘ BA ee * se fe Pe Cy ees , ae ' 
ee i sh i em ini che Be ee , 
: ie a ie e es ie = os | eae cm Gas 
0:4 eae oe 3 a eee a =a 
bed [ £77k f Joes is Sew ee a Eb ensmemsemnyan 
Shc ae SE: Baa O03 oad Siam A iy oe - Sr a ne . 
ode 2) ae . es aaron - 
Pts, pee hs oe ¥ ee ~ . fe i at 
tt no Y- Fg 
ie ee _£ Be a = 
EO Me 4 tr . a ee ie 4 Ey ee. ie 
a bi —sPe sa 
7m le ser . — - : € a cs ’ ( ee ee Se nee ee eee ¢ 
¢ re ee 3 ier. ol eo a ; 
oe 
Pe ak sae gnaw Ri i el a > <a A mena | 
ee ae . 
—— ee 
| cxscbaiameetapessaanemmennaiaiageitaahlaiail latched 
—_ — 
Oe ra 
m ; - ~ a : 
; : a oS : 
> j : 
| J a | | 
4 
4 ' : 
' P | 
| 7 
t j 
. : . _ 
N. : ‘ ———— 
‘ *, =— <= 
w : = = 
: | . equipment = 
». Be 
F : * 
' i PACKAGED TYPE AIR CONDITIONERS —214-8 Ton 
EVAPORATIVE CONDENSERS and COOLING TOWERS a 
Se =< < he 
. S. =e ws ; ; 
4 } j ‘ ae = astns P ba 
. ey ie | | 
s t Sn. @« ‘ 
i 1 ee ey 
; Ce a - An ; 
, eters — CENTRAL TYPE AIR CONDITIONERS—10 and 15 Ton ‘ 
— IO eee | a 
_— te ne ee ee — ee ss Po by. 
: AT ATCT SAE ATI Bs; : Pe t whe cae = 
y's i i ie! rs 
ns. chia | me: 
eer ee aie | = 
ved Lin pn ae w. Pe. ss 
ve ee a ee St AS ao 
S - z ~~" 2 Bes 
[SERVICE ig) PARTS CO. Ae B e 
_—_—__——— oe panes CEILING and FLOOR TYPE AIR HANDLING UNITS 3 
| ieee 
= eee bmn i ee A. go z ——— cca ~ Haid ace Se eee Sa as f. imi... Fikes ON gS PT eae 7 <s abe : — 
Shes = eee a: a a — =. Le i wast - } >. Ss. LS: Se”) nn aaa 
eed nad e iy A ag eK, hare” =, ‘ “a ae + ee ¢ <at + a >. > i a iM gee * 5 - ae a 


22 . AIR CONDITIONING & REFRIGERATION NEWS, DECEMBER 5, 1949 


Picture Report from All-Industry Show 


ded) ee | ; 


Mis-stRTICt SELF-SERVICE 


S54 7 hes es 
ELA Mortar $ 


Introduced by Koch Refrigerator Co. at the All-Industry Show was its model 1407 frozen 
food or ice cream merchandising display case, here being demonstrated by Ronald D. 
Gray. At the left is the model 306 self-service dairy case with three refrigerated shelves. 


\RLO-HeEAt 
Since 1925 “TRANSFER 


Lou Pellegrini of Mar- 
lo Coil Co. 
young visitor to the 
Show, Linda Bostwick, 
daughter of J. W. Bost- 
Servel, the 


shows a 


wick of 
“hidden” control section 
of Marlo’s 
type 
_ tioner designed for use 
with 


new floor 


room air condi- 


circulating water. 


A new sales promotion device—an Eastman Kodak Co. viewer for photographic slides— 

draws a good crowd into the Kerotest Mfg. Co. exhibit. Kerotest mixes up popular 

shots with cartoon sketches that demonstrate the features of its refrigeration valves 
and fittings, and its new ‘“Drizit’’ drier for refrigeration systems. 


WANTED! 
fr TEXAS 


DISTRIBUTOR OPENING OFFICES IN HOUSTON WANTS 
, MANUFACTURERS’ NON CONFLICTING LINES TO SELL 
THROUGHOUT TEXAS ON A COMMISSION BASIS. 


WE ARE ABLE TO WAREHOUSE AND FINANCE IF 
NECESSARY. 


. 
he. 
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| ADDRESS BOX 3343 
ss | AIR CONDITIONING & REFRIGERATION NEWS 


World Import Restrictions Affecting Air 
Conditioning & Refrigeration Equipment 
(6. Iran Through Liberia) 


available, late 


With this article we present another in the special series 
of studies on the present-day import regulations pertaining to our 
industry. This information has been collected from all parts of 
the world with the active assistance of the U. S. Department of 
Commerce, Washington, D. C., and its District: Office in Detroit. 
American export figures for the year 1948 will be added. Our 
readers are advised to retain these articles, as they appear, as 
a similar publication has, so far, not appeared in the press. 

The countries will be treated in alphabetical order. Wherever 
information—dated June to August, 1949—on 
developments of imports of the products of this industry from 
the United States will be added. 


By Eugene Hesz, International Market Analyst and Instructor, 
University of Detroit 


IRAN 


General regulations for imports to 
Iran do not make import licenses 
necessary. However, prospective im- 
ports must come within annual or 
supplementary quotas. A special ex- 
change license is not needed. ‘ 

Refrigerators come within a gen- 
eral quota under thts Iranian foreign 
trade regulation. The total for 1949- 
1950 is about the same as for the 
previous year for this general type 
of machinery, but separate figures 
are not given for refrigerators. 

Before submitting an order abroad, 
the prospective American exporter 
must ascertain from Iranian authori- 
ties whether the quota has been 
exhausted or not. While exchange 
permits are not required, the dollars 
for the imports of refrigerators must 
be obtained in the open market 
where the rate is currently (Septem- 
ber, 1949) about 60 rials to the 
dollar. 

American industry will do well to 
watch carefully the development of 
the great Iranian economic program, 
preparations for which made consid- 
erable progress in 1948. This law, 
which involves a seven-year program, 
will authorize the government to ex- 
pend a total of 21 billion rials. At 
the official rate of exchange of 32 
rials for a dollar, this is the equiva- 
lent of 656 million dollars. 

In 1948 (calendar year), this coun- 
try exported to Iran refrigerators for 
home use for $260,000, parts for same 
for $11,000, commercial refrigerators 
for $28,000, small air conditioning 
units for $68,000, commercial air 
conditioning units for $182,000, aux- 
iliary equipment for $71,000, and 
assembly parts for $8,000. 

The above figures contain a rela- 
tively large amount for commercial 
air conditioning units. This is a 
partial effect of the progressing in- 
dustrialization program. Several 
textile factories have been con- 
structed by the government, not to 
mention other public and private 
industrial enterprises. 


IRAQ 


General provisions make import 
licenses and exchange permits neces- 
sary. The latter are obtained through 
licensed dealers. Merchandise ex- 
ported to Iraq is confiscated on ar- 
rival if license has not been obtained 
first. 

On account of the present dollar 
and other hard currencies shortages, 
Iraq authorities have restricted the 
issuance of import licenses on refrig- 
eration products to soft currency 
countries. This information dates 
from August, 1949, which will ‘ex- 
plain why relatively appreciable 
American exports of the products of 
this industry found their way to 
Iraq in 1948. 

The market for refrigerators in 
Iraq is at present rather limited, 
owing to the very high price of elec- 
tricity which is only available in the 
larger cities. Furthermore, ice is 
often available in sufficient quantities 
for refrigeration purposes at reason- 
able prices. 

Our exports in 1948 amounted to: 
domestic __ refrigerators, $194,000; 
parts for same, $15,000; commercial 


refrigeration units, $41,000; air condi- 
tioning equipment $37,000 (general), 


$51,000 (for room cooling), and 
$21,000 (commercial) ; auxiliary 
equipment, $24,000; replacement 


parts, $16,000; and ice making equip- 
ment, $44,000. 


IRELAND 


Ireland (Eire) requires import li- 
censes only for a limited number of 
products, but not for the products of 
this industry. An exchange permit, 
however, is necessary. 

The limiting factor in the Irish 
market is the shortage of dollar ex- 
change. On account of this limita- 
tion, most refrigerators are being 
purchased in the United Kingdom 
where they can be paid for in pound 
sterling. This also applies to domes- 
tic and industrial air conditioning 
equipment. 

In 1948, we exported domestic re- 
frigerators and parts for $44,000, 
commercial refrigerators for $36,000, 
air conditioning equipment of every 
description for $35,000, auxiliary 
equipment for $17,000, replacement 
parts for $10,000, and ice making 
equipment for $21,000. 


ISRAEL 


Import licenses and exchange per- 
mits are needed. The import license 
usually carries the right to foreign 
exchange. 

Our latest information regarding 
exports to Israel dates from early 
fall, 1949. Nothing indicates that 
there are any prohibitions against 
the importation of _ refrigeration 
equipment. 

Judging by the present policies of 
the Israeli government with regard 
to imports, there doesn’t seem to be 
much possibility that this country 
will be a good market for this type 
of goods in the near future. 

As a result of the huge immigration 


tate, the government now has in 


effect an austerity program to con- 
serve and regulate the resources of 
Israel. Only goods deemed essential 
are permitted to be imported. 

The tariff is not helpful either. 


The duty on refrigerators is listed at 


35% at valorem, and the value is 
expressed as the price which the 
article would bring on a sale in the 
open market which is likely to be 
more than the cost. In addition, re- 
frigerators up to 6 cu. ft. carry a 
15% luxury tax, larger ones a luxury 
tax of 20%. 

Despite all these difficulties, this 
market bears watching as an indus- 
trial and private development pro- 
gram may be expected in the near 
future. For American manufacturers 
interested in the detailed application 
of the import tariff system of Israel, 
we refer to a publication 32614 of 
May, 1949, issued by the Department 
of Commerce, Office of International 
Trade, Areas Div., Middle-East 
Branch, Washington 25, D. C. 

In 1948, our exports to that region 
were not inconsiderable: domestic 
refrigerators, $282,000; parts for 
same, $22,000; commercial refriger- 
ators, $26,000; air conditioning equip- 
ment, $92,000; auxiliary equipment, 
$85,000; and replacement parts, 
$9,000. 


ITALY 


This country has no particuler 
prohibitions regarding imports of ary 
types of air conditioning or refrige -. 
ation equipment. However, all ir.- 
ports are subject to import licensi: zg 
and also require exchange permits. 

The import license is given by te 
Italian Exchange Office, except list .. 
This list includes mostly industri il 
raw materials which require only t’ e 
approval of the Bank of Italy. 

The exchange permit is obtained n 
all cases through the Bank of Ita y 
or its agents. The importer buys | is 
dollar exchange on the free markt. 

In 1948, our exports to Italy 
amounted to: domestic refrigeratc -s 
and parts, $76,000; commercial ; >. 
frigerators, $4,000; air conditioni g 
equipment of every kind, $51,0(); 
auxiliary equipment, $94,000; aid 
replacement parts $6,000. 


JAPAN 


Import licenses are necessary ad 
they carry the right to foreign e-<- 
change. Imports into Japan contin'\e 


‘to be limited to essential commoci- 


ties, such as foodstuffs and raw mate- 
rials for industrial production. 

The latest list of commodities pro- 
grammed for import into Japan does 
not specifically mention refrigeration 
equipment and it would appear, 
therefore, that the import of this 
commodity is not permitted. 

The list is subject to change from 
time to time, notice of which change 
is not always immediately made 
available to the Office of Interna- 
tional Trade. Therefore, traders 
should make direct inquiry to the 
Japanese Ministry of International 
Trade and Industry in Tokyo to 
determine whether their type of 
product has been added to the list. 

In 1948, the United States exported 
to Japan domestic refrigerators and 
parts for the amount of $31,000, com- 
mercial refrigerators for $49,000, 
room air conditioning units for 
$19,000, replacement parts for $1,000, 
and ice making equipment for $4,000. 


KOREA 


Generally speaking, import licenses 
are necessary. Exchange permits are 
not needed but trade takes place on 
a barter basis. 

American exporters who wish to 
sell merchandise to the Republic of 
Korea must get a permit and then 
may do so either on a private or 
government level. Private sales are 
made on a compensatory value basis. 
Americans may sell to Korea ap- 
proved imports in exchange for ap- 
proved Korean exports. This method 
is called “direct barter.” 

American firms may also use “de- 
layed barter.” In this case approved 
goods are exported to Korea, sold 
there in wons (the Korean currency), 
and then the proceeds are used to 
purchase approved Korean _ export 
commodities. The Korean Foreign 
Exchange Bank handles drafts, bills, 
and other documents, resulting from 
Korean foreign trade transactions 
and insures the stability of exports 
in relation to imports. 

In general, trade between this 
country and Korea takes place on a 
government level. American traders 
wishing to sell under the ECA pro- 
gram may do so by selling to the 
agencies of the U. S. Government 
handling procurement for ECA coun- 
tries. Such American firms should 
notify the following agency of their 
desire to receive invitations to bid: 
Bureau of Federal Supply, Purchase 
Branch, Seventh and D Sts. S.W., 
Washington, D. C. 

For further details, especially re- 
garding relevant U. S. export con- 
trols, Korean tariffs, and the fo:m of 


application to be used for int-nded 
barter dealings, we refer to ‘orm 
32946 of June, 1949, of the OC, 
Office of International Trade Far 


Eastern Brancn, Washington, °. ©: 
Our exports to Korea in equi) | 

of our industries in 1948 wer too 

small to merit enumeration he 


LIBERIA 
Import licenses and exchang: ?¢F- 
mits are not required. Becau ~ of 


the general standard of living © 
ports of products of the air « idi- 
tioning and refrigeration indu- ' 
have been in small quantitie 

Since a leading American de\ °P- 
ment company, with domicile in 
York, founded by the late secr ‘'Y 
of state, Stettinius, is actively ~~ 
gaged in furthering the econom 
this small republic, which is situ 
in a tropical climate, a change 
the better may be possible. 

In 1948, we’ exported to Libe’ 
domestic refrigerators and parts 
$18,000, and miscellaneous equipme 
amounting to $5,000. 

(To Be Continued) 
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Fe causs tunguct UST 


Looking over one of Brunner Mfg. Co.'s large V-type compressors with modulation 

control (mounted on front of base) are Frank G. Slagel of Los Angeles, and George 

Mathews, Brunner, along with three other Show visitors who kneel for a better look 
at the unit's construction. 


me 


a 


An operating model in miniature of Bell & Gossett's ‘“Hydro-Flo" 
direct expansion evaporator and condenser for large refrigeration 


installations permitted visitors to watch actual changes in refrigerant 

through glass end partitions. With the operating model are 

Lawrence Arbuckle, manager, refrigeration department, and Ralph 
Patterson, sales manager. 


Gordon G. O'Gara, assistant sales manager fer the John Lees Div. 

of Serrick Corp., goes through his firm's new catalog on metal 

mouldings for commercial cabinets for the benefit of Margaret 
Lauzon of the NEWS staff. 


FEAMINING WAXING TENDENCY OF REFRIGERATION OILS 
é Tees ESM ESUNISG OILS 


Demonstration of laboratory equipment for the determination of low-temperature waxing 
characteristics of oil-refrigerant mixtures was shown by Sun Oil Co. In picture here are 
C. Haines, Lancaster, Pa.; and L. H. Fritz, Mary Hutton, and W. J. Coprock of Sun Oil. 


W. T. Carmody of Sporlan Valve Co. (left) demonstrates new 
solenoid pilot control which is used in place of large capacity 
solenoid valves for positive liquid-line shutoff, to Jorge Montero 
of Havana, Cuba, whose company not so long ago installed 500 J. W. Overend and Carle Payson of Springfield, Mass., test the 

tons of packaged air conditioners in a Havana theater. action of one of Superior Valve & Fittings Co.'s new globe valves 
(% to 4, in.) as R. W. Stiles looks on. Also introduced was a 
new serviceman's ‘‘Freon'’ cylinder valve with spring release. 


D-42 


(perieg 
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AUTOMATIC 
EXPAN S704 


VALVE 


FOR youn PORCELAIN ENAMEL JOBS- 


A Specialist IS THE ANSWER 


V¥ HOUSEHOLD REFRIGERATORS 


One of Standard Refrigeration Co.'s new line of equalized refrigerant distribution 

evaporators, which operate with various types of refrigerant controls, is examined by 

Felix Wierman of Standard; W. lL. Ashfield, Camden, N. J.; and B. J. Beaver, 

Philadelphia. In background are Richard Levine of Standard, and Russell Cook, 
Herman Goldberg Co. 


—Above three pictures by Irving Alter of Harry Alter Co. 


A visitor to the Show watches the latest 

model York automatic ice cube maker 

in action, a glass front permitting a 

view of the mechanism. Signs in the 

York booth heralded the introduction of 

a completely new line of air conditioners 
in January 


Hid 
WL of eCone 
fot AMG 
Bie eve vu Vv HOME AND FARM FREEZER ACCESSORIES 


For over 20 years, The Strong Manufacturing Company 
has produced only top-quality porcelain enamel prod- 
ucts—and are specialists in refrigerator accessories made 
to manufacturers’ most exacting specifications. 


Looking over the model ARL-50 window-type room air conditioner which was part of 
the Frigidaire éxhibit are Ben Levin, Howard Arnold, Inc., New Haven, Conn.; and 
M. M. Talmage and Ted Benson of Frigidaire. 


You can depend on fast, efficient service, on-time de- 
ice: ili alia tien liveries, and quality geared to your production demands. 
exhibits was Wolverine 
Tube Co.'s bid to get 
customers to stock 
adequate supplies of 
its new step coil and 
Trufin bi-metal through 
use of the “You Can't 
Do Business from An 


bs A. F. Bernthal of Bundy Tubi Co. 
Empty Wagon” treme, A. F Berthal of Bundy, Tobing Co. THE STRONG MANUFACTURING CO. 
Davison Chemical Corp. how Bundyweld SEBRING OHIO 
5 


tubing is formed into a serpentine coil 
for a plate-type condenser. 


Send Us Your Specifications and Production Needs 
or 
Write for Complete Information 
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George B. Williams (left), of George H. Williams Associates, Willimantic, Conn., breaks 
off his conversation with Jack J. Sinclair, district sales manager for R. H. Bishop Co., 
long enough to coax a smile from Daughter Sandra Williams. The two had been 
Center of attention here is Liquid Freeze Corp.'s instant-ice discussing Bishop's new model 18LW-A self-serve frozen food and ice cream case, 
machine, a new self-contained flake ice unit. The on-lookers one in the 1950 line of high and low-temperature, wide, open display cabinets. 


are H. A. Rosenberg, manager of Ideal Air Conditioners, 

Toronto, Ont., Can.; E. W. Gallop, of Colonial Stores, 

Norfolk, Va.; E. A. Ostrom, chief engineer and production 

manager of Liquid Freeze; and M. K. Crockett, a refrigera- 
tion mechanic with Colonial Stores. 


7 ale 


Eight different pieces of equipment were lined up in two rows by Tyler Fixture Corp. 
The display included five types of display cases, a reach-in, a beverage cooler, and a 
home freezer. Talking over things in the background are Paul Jackel, Tyler general 
sales manager, and George Gallop, head of National Refrigeration Co., Cincinnati. 
All smiles in the foreground are George R. Sutherland, vice president of Colonial Sales 
Corp., Norfolk, Va., and Dick White, sales manager of Harder Refrigerator Corp. 


Unveiled by Loudon Sales, Inc., was its new automatic ice 

cube machine which is said to supply about 4,000 solid, 

round cubes a day at an operating cost of $4 a month. 

Pictured are John G. Schutz, of Research Products; Shirley 

larson, of Loudon; and R. J. Loudon, president. Booth 

visitors also saw a new bottle cooler with pull-out drawers, 
a new 12-cu. ft. freezer, and a walk-in cooler. 


Byron Halstead (center), president of Halstead & Mitchell, seems to be making a point 

here in the company's booth. He is flanked on the left by D. Gentry, plant representative 

of the company, and William E. Rapp, also of Halstead & Mitchell, and on the right 

by D. E. Rutishauser, chief engineer of Hussmann Refrigeration, Inc., and Charles W. 
Wilmes, Halstead & Mitchell representative in the midwest territory. 


(The News is indebted 
to Austin Jones of 


Kerotest Mfg. Co. for 


Read W. Eldred, sales manager of Paragon Electric Co., is 

talking about his company's Chrono-Spray De-frost-it model many of these Show 

MG3-KT1 for water spray defrosting of cooler plants, unit 

coolers, walk-in boxes, and air conditioning systems. His 

audience consists of F. J. Hunter, Philadelphia representative; 

Gerald G. DeMocko, manager of the industrial division; and 
“Jack" Holmes, merchandising manager. 


pictures.) 
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The BTC ice cube maker, which will make 384 large 
cubes at one freezing, and which has a storage compart- 
ment with separate outside door, is shown to Ben Kline, 
Earl Kitchen Equipment Corp., New York, by Charles Q. 
Sherman of Refrigerated Equipment Corp., national dis- 
tributing agent for the BTC ice cube maker. 
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HARRY ALTER’S 
’ 


DEPENDABOOK! 


NO. 151 


REFRIGERATION Bargains! 
‘ee BARGAINS! 


Page after page 
of bargains in refrig- 
eration parts and 
supplies—some 60% below 
standard prices. Every- 
thing guaranteed as 
described—money-back 
gvarantee...2% discount 
for cash... Get the 
new DEPENDABOOK ‘ss ' Gee 
and stock up. Buy your WHOLESALE ad =s 
1950 needs NOW! =, 
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“Ses Due’ Faber When ames From ary Ar” 


H ARRY ALTER ; Federal Refrigerator's high level triple-deck refrigerated dairy 
THE co. oa lor ard : case (model 3307) is examined by Mrs. Edythe F. Rodman 
1728 SOUTH MICHIGAN AVENUE, CHICAGO 16, udimois me \ 2 of Superior Refrigeration Co., Baltimore, with the aid of 
Kenneth C. Milford, eastern factory representative. 


Brought to the Show by Rigidbilt, Inc., was a new evaporator for 


back-bar applications, one of a new line now being developed for 
jobbers. With it here are H. F. Krantz, sales engineer, and William 
W. Bradfield, president. 


First showing of Ebco Mfg. Co.'s new Oasis air drier, which 

“dries air by refrigeration, removes moisture by the gallon," took 

place at the Exposition. L. P. Benua, Ebco works manager, tells 

Charles P. Staab, sales manager for Gordon A. Mueller, Long 
Island City, N. Y., how it works. 


Robert M. Hedeman, president of Hedeman Products, Inc., and 

L. J. Amendola, assistant to the president, hold up the company's f 

new stainless steel clad ‘‘Koroseal'’ non-toxic beverage tube which 
is said to withstand a bursting pressure of 2,000 Ibs. 


= 


Faw INE 


At the Curtis Refrigerating Machine Div. space, interest was | (9h 

in Curtis’ new 30 to 40-hp. condensing unit equipped with autor -!ic 

capacity reduction. At the left are K. T. Rockey, New “ork 

district manager for Curtis; Gunther Schultz, a sales engi® 2! 

and Harry C. Morrison, vice president. The company also ‘s- 

played a new 20-hp. condensing unit and three new self-contc ed 
air conditioning units. 


Many demonstrations of Imperial Brass Mfg. Co.'s new “Rol-Ai 

flaring tool and gear-type tube benders were conducted during 

the Show. On the job for Imperial here are Ray H. Burk, Bosto"’ 
A. Mitchell, Albany; and M. J. Mitchell, Detroit. 
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- In the Alco Valve Co. exhibit H. L. Consley of York Corp. chats with George Boepple 
(at left) while Arley Baker (far right) shows W. H. Koons of York the new Alco 402 
Ya-ton capacity compact expansion valve for small commercial refrigeration applications. 
(The News is indebted to Austin Jones of Kerotest Mfg. Co. for 
many of these Show pictures.) 
Tecumseh's compact condensing unit assembly for self-contained 
refrigerator assemblies gets the once-over from Harold R. McCombs, 
McCombs Refrigeration Supply Co., Denver; L. W. Larsen of © 
Tecumseh Products Co.; and Charles Shannon, Davis Refrigeration 
Co., Baltimore. OW, f Wi 
A, 40 Years of ki 
L. C. Smith of Kenmore Machine Products shows Alva Witkowski 777 
a service drier assembly, part of its line of driers, strainers, 
capillary assemblers, and accumulators. PHOON 
Air Conditioning Hie 
, UNITS fe 
™ Backed by a program Seems 
‘ of Salestraining, SS 3 
1g National Advertising, ht ZZ 
Dealer Aids. 3 
4 on 
wil 
Kenneth Oppenheim of Lewin-Mathes Co. “Onno 1% to 10-ton units 
(left) shows features of company's %4-in. TYPHOON Air Conditioning Co., Inc. 
copper tubing to Fred J. Stewart of 794 Union St. « Brooklyn 15, N. Y. 
Stewart Mfg. Co., Bloomfield, N. J. 
: : : : ; ke Ey | j ne & ol 
a ok a Demonstration setup to show functioning as a refrigerant desiccant as e Ov7z7eS 0 ie. 
Ray J. Schmitz (second from left), district manager at Colum- of PA-100 Davison refrigeration grade silica gel draws attentive a " Sy 
bus, Ohio, for White-Rodgers Electric Co., talks with visitors spectators at Davison Chemical Corp. exhibit. uy : 
to his company's booth where the complete line of White- 99 site 
Rodgers temperature and pressure controls for refrigeration ee ae ae e fe 6 L, e ‘Aa 
and air conditioning were displayed. The visitors are Joseph - —-- > So i 
F. Devane and Joseph F. Devane, Jr., of Devane Distributing a ‘ 
Co., East Orange, N. J., and Edward Dembek, of Paramount 2 
Freezers, Newark, N. J. In Handy Fo rim sep 
; In response to hundreds of requests 
| ; from Arr ConpiTiONING & REFRIGERATION 
7 i News subscribers, the conductor of its 
, ' “Inside Dope” column has collected and 
grouped his best “Stories of the Week.” 
ey are now available in convenient 
book-form for your reading and workin 
leasure. The book is entitled: “You’ 
ve This One.” 
Everyone will enjoy reading this book, 
we hope, but for the salesman—and for . 
anyone who may be called upon to “say 
a few words” at a meeting—it ‘should 
have especial appeal. 
Here’s why: this book of good stories 
you can tell is potes on thin paper, 
' bound in flexible leatherette, ‘and de- 
A Kold-Hold Co. hold-over cold plate sidewall installation for = to fit neatly into your inside coat 
trucks is explained by C. K. Davis of Kold-Hold to C. F. Reeser ; ae i mune 5 
of Refrigeration Products Corp., Harrisburg, Pa. ik.an ante-room to see Mr. Bigdome, the sales representative 
d PS in e a > can thumb through and pick out four or five pertinent jokes which are 
looking over a model of Frick's “Eclipse” series of ‘“Freon-12 guaranteed to put his prospect in a good mood. 
compressors are (at left) S. F. Dowell, Dowell Electric, Mountain View, 
N. J., and Herman Herfort, Herfort Refrigeration, Paterson, N. J., MOTOR-BASE _ The oe to make a 2 ga one who figures he prec. be Fe gtd 
and (at right) E. J. Lotz, Kerotest Mfg. Co., and R. J. Campbell rise and shine extemporaneously—can consult it surreptitiously while the 
shes ° a sean 4 ADAPTERS toastmaster is doing his stuff. —— it’s jampacked with grand tales, it 
Parkersburg, W. Va. isn’t bulky. Rather, it’s unobtrusive. Looks more like a leather wallet than 
Use that good a book. we 
orphan motor: You can be the life of the party if you’ve memorized some of the anecdotes 
make it fit with '% to % hp.—101-D in this book. Everybody loves a good story well told—and all the jokes in this 
a set of motor ‘%% to 1 hp.—102-C book have been tested on tough audiences, both large and intimate, by the 
adapters. 1 to 3 hp.—103-C author. - 
Within its 236 thin-paper pages more than 200 sure-fire laughs are presented. 
Ppeenrren deslened enpnndy SERVICEMEN SEE YOUR JOBBER fee — use ne profitably, a on your friends. It’s handsomely turned out, 
* a i iat ist t. 
i: shee the leet See a> Motor Adapter Corporation nd will make an appreciate ristmas presen 
erties of copper attracted many 4730 JOY ROAD $4 50 
visitors into the space of DETROIT 4, MICHIGAN PRICE: pact 
American Brass Co. The equip- . P Q 
ment embodies the heat pump (Write for quantity discounts on 5 or more copies.) 
principles of direct and reverse- Order directly from: Business News Publishing Co., 450 West Fort St., 
cycle refrigeration and includes a Available from Detroit 26, Mich. 
coils, tubes, pans, and convec- a is 1/2 to 10 H.P. ; 
tors of copper, as well os | Ti——«~=!#, CLEANABLE BUSINESS NEWS PUBLISHING CO. 
vibration eliminators of bronze. : A r * 
-aiecnbgg : eee DOUBLE-TUBE 450 W. Fort St., Detroit 26, Mich. 
Examining it are Henry Reh Ray Ped “ 
\ bein, head of Rehbein Sales & Mi, ZF COUNTER-FLOW GENTLEMEN : Bertie 
t Service, New Brunswick, N. J., . g WATER-COOLED Please send me .......... copies of “You'll Love This One” at $1.50 per ste 
and Henry E. Voegeli, service | CONDENSERS copy. ( Check enclosed. [J Please bill me. 
engineer for American Brass. B 
Write for literature 
J // PRD scccreccececacdecnncuencenceeéasaunteseneseaseusdedsceeeecectesenta 
4. Mite é Address SORE EEE EEE EEE EEE EE EEE HE EEE EEE EEE EEE EEE EEE EEE EEE EEE HEHEHE Lee ee 
BESSEMER BLDG. fee 
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\ COOLING 
TOWER 


Larkin cooling tower for indoor or outdoor use, featuring new type 


of “wetted surface’ of grid-work of bronze wire screens, is 


inspected by E. H. Simon of Washington, D. C.; C. L. Wyche, 
York Corp.; and James Palmer, of Larkin. 


‘; . 
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Vicky Ratcliffe shows Margaret Lauzon the Wabash Mfg. Co.'s 
“E-Z-Tote'’ add-on type carrier for gas cylinders. It also has uses 
in charging a system. 


, oa . 


Storage compartment in Evans Mfg. Co. open-type double-duty 
vegetable and dairy case is shown to Thomas J. Kurey of Dorchester, 
Mass., by Joseph Evantoff, as Mary Negro looks on. 


Necking over the “Collectometer" coin meter designed for time 

payment selling of commercial equipment are (I. to r.) Wm. J. 

Doherty of Wm. J. Doherty, Inc. (firm handling distribution of the 

device); Robert Schwartz, Robco Corp., New York, and R. R. White- 
side, Whiteside Co., Inc., Waterbury, Conn. 


* 
} 


D. A. DeMore and A. B. Brady, sales engineers for Dole Refrigerating 
Co.; C. C. Ryan, New York branch manager for the company; 
L. F. Hopkins, merchandise manager for National Mine Service, 
Indiana, Pa.; and O. J. Armstrong, another Dole sales engineer, 
contemplate a working model of Dole’s latent heat storage unit. 


Mrs. Emery Thompson of the Emery Thompson Machine & Supply Co. 
checks over the company's model 2HCU-70 stainless steel ice 
cream cabinet with A. L. Sherman (center), the company's Philadelphia 
distributor, and R. A. McCluskey, Emery Thompson general manager. 


Arnold R. Miller (I.) of the Public Service Co. of Baltimore gets the 
inside dope on the Weatherhead Co.'s new large size relief valve 
from Charles H. Boylan, Weatherhead manager of sales. 


Johnson Service Co.'s step controller and recycler as set up for 

use in controlling refrigeration compressors in sequence (with the 

order of starting and stopping changed by the recycler to prevent 

undue wear on any one machine) is explained to Paul Shapiro of 

Superior Refrigeration Supply Co., Kansas City, by Neal J. McCall 
of the Johnson firm. 
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$3.9 Billion Per Year In Appliance Sale: 
By 1960 Forecast In ‘Life’ Advertisemen: 


NEW YORK CITY — By 1960, 
Americans should be spending $3.9 
billion a year for household appli- 
ances—$800 million more than they 
did in the record-breaking year of 
1948. The estimate was made in a 
full-page advertisement for Life 
magazine published recently in New 
York Newspapers under the heading 
“The Decade of Opportunity: 1950- 
1960—How It Will Affect the Home 
Appliance Industry.” 

“In recent years,’ the advertise- 
ment said, “household appliances 
have accounted for a steadily larger 
part of consumer expenditures. The 
tremendous demand—pent up during 
the war—brought peak expenditures 
of $3.1 billion in 1948. The first half 
of 1949, however, sales started to 
slump—they were off about one 
fourth as compared to the first 6 
months of 1948. 

“But then what happened? Ameri- 
ca started to buy appliances again, 
and ‘the shortest slump in history’ 
was over. 

“Right now, appliance expenditures 
are picking up, although: 1949 will 
not equal 1948’s_ record-breaking 
total. But what will they be by 
1960? 

“Conservative estimates point to a 
potential growth of more than 25% 
for the appliance industry in the next 
10 years. This means that by 1960 
America should be spending $3.9 
billion a year for appliances. 

“Here are some of the reasons why 
these expenditures should expand a 
cool $800 million a year by the end 


of the decade: 


“1. By 1960 our population should 
reach 160 million, 10 million more 
people than there are today—3% 
million more families to want, and 
buy appliances for their homes. 

“2. The number of new homes will 
increase even more rapidly than the 
number of families growing 
population and an active replace- 
ment market indicate a potential rate 
of nearly 1,000,000 new dwelling units 
a year for the next 10 years. And 
furnishing these new units will mean 
additional sales for the appliance 
business. 

“3. Families, new and old, will have 
more money to spend. Average 


family income by 1960 should b:; 
$4,029, as against a 1950 average cf 
$3,646. 

“4. Development of new types :f 
appliances, and improvement of exis - 
ing models, should mean new source: 3 
of income for the appliance industr 

“5. The continuing migration .f 
Americans from farms to subur’s3 
and cities should bring new expenc - 
tures for appliances. 

“6. Even on the farms, spreadir zg 
rural electrification and increasi: zg 
demand for city conveniences shou j 
mean a continually expanding rur | 
market for mechanical appliances ’ 

The magazine pointed out that a 
study made by the Twentieth Cer: - 
tury Fund provided the basis for 
most of the facts and figures quoted 
in the message. 


Ben Tassie Dies, 
With G-E on Coast 


SAN FRANCISCO—Ben M. Tassie, 
Pacific district manager of the Gen- 
eral Electric Co.’s appliance and 
merchandise department, died here 
recently. He was 60 years old. 

Widely known throughout the 
western states, Tassie formerly was 
representative for the Manning Bow- 
man Co. on the Pacific Coast. In 
1928 he went to the company’s Meri- 
den, Conn., headquarters, and later 
was made president. Following a re- 
organization of the company, he re- 
signed in 1941 to take charge of 
G-E appliance sales in the west. 


Peerless Electric Gives 
Zissler Executive Post 


WARREN, Ohio—A. F. Zissler has 
been elected executive vice president 
and general manager of The Peerless 
Electric Co., here, according to Ralph 
Kroehle, president. 

Zissler has represented the Peerless 
Electric Co., manufacturer of motors, 
fans, and blowers, in the Rochester, 
N. Y. territory for the last 11 years. 
He will now make his headquarters 
in Warren, Ohio. 


RATES for ‘‘Positions Wanted’’ $5.00 
per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. — Tih. 

ADVERTISEMENTS set in.usual classi- 
filed style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


AVAILABLE EARLY 1950—A personable 
mature executive with broad sales and 
service experience, and exhaustive know- 
how in the commercial refrigeration and 
air conditioning field. Will consider any 
location if move is advantageous. Can 
furnish the highest references as to char- 
acter, integrity, and ability. BOX 3362, 
Air Conditioning & Refrigeration News. 


FIELD SERVICE and application engi- 
neer—16 years experience in all phases of 
refrigeration from coast to coast. Also 
have administrative and sales experience. 
Desire position as service manager or field 
service representative. Not afraid of work 
and free to travel. References. BOX 3366, 
Air Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


AIR CONDITIONING application engineer 
wanted by a leading firm. Capable of 
preparing job surveys and_ electrical, 
plumbing and sheet metal layouts. Must 
be experienced installation supervisor. 
Self-contained and remote up to 20 tons. 
No selling. Write giving complete details. 
G. 4 H., 575 Walton Avenue, Bronx 51, 
BR. Y. 


AIR CONDITIONING and refrigeration 
engineer, as assistant to chief engineer, 
for largest dealer-contractor in Toledo, 
Ohio. We prefer young man, college de- 
gree, some experience. Familiarity with 
Carrier equipment or Carrier factory 
training. desirable. Write full details to 
THE HAUSMAN STEEL COMPANY, P. 
O. Box 416, Toledo, Ohio. 


CLASSIFIED ADVERTISING | 


ing and training dealer organizations in 
Mid-West. Large established manufac- 
turer with complete line. Our organiza- 
tion knows of this ad. Write BOX 3365, 
Air Conditioning & Refrigeration News, 
giving complete details as to qualifications. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit exchange 
and rebuilding. We will rebuild and 
convert your unit to ‘“‘Freon-12.’’ One year 
guarantee. Write for price list and 
shipping instructions. ADVANCE RE- 
FRIGERATION COMPANY, 829 East 
MeNichols Road, Detroit 3, Michigan. 


WELL KNOWN sealed compressors % 
H. P. ‘‘F-12’’ high temperature. Suitable 
for any domestic replacement; while they 
last $23.00 each. F.O.B. Detroit. 100 in 
stock. Also rebuilding on all sealed units. 
Write for price list. BRIGHT’S REFRIG- 
ERATION, INC., 14410 East Jefferson, 
Detroit 15, Mich. Valley 2-5955. 


HERMETIC UNITS—New, complete, fan 
cooled ‘‘F-12" units. 110 volts; 60 cycles. 
One year written warranty with each unit. 
Specify for normal or low temp. 4 HP— 
$30.00; 44 HP—$35.00. Pressure or tem- 
perature control, $4.50 extra if desired. 
KEL KOLD CO., INC., Johnstown, N. Y. 


AUTOMATIC ICE cubers, immediate de- 
livery, new stock, original crates. Will 
sell to distributors or dealers. Orders 
filled as received. An opportunity to cash 
in on this ready market. For deiails 
write BOX 3358, Air Conditioning & 
Refrigeration News. 


BUSINESS OPPORTUNITIES 


FOR SALE: Established wholesale re- 
frigeration supply business, locate in 
large Florida city. Growing co: ‘ern 
showing a profit and wonderful poss »ili- 
ties. Owner unable to give proper © ten- 
tion due to other interests. Contact °OX 
3364, Air Conditioning & Refrige:.-iom 
News. 


SCHOOLS 


SALES ENGINEER—Must have engineer- 
ing experience in household refrigeration. 
Prefer man 30 to 35 years of age. Interest- 
ing position is offered by well-known 
manufacturer of major refrigerator com- 
ponents. Reply BOX 3359, Air Condition- 
ing & Refrigeration News. 


EXPERIENCED STORE fixture, food 
equipment and commercial refrigeration 
salesman wanted for Buffalo, New York 
area. Experience in store planning and 
layout necessary. Excellent opportunity 
for right man. Give full details on back- 
ground and experience in first letter. 
Write BOX 3363, Air Conditioning & 
Refrigeration News. 


WANTED—EXPERIENCED commercial 
refrigerator salesman capable of appoint- 


DETROIT AIR Conditioning Institv.> 8 
accepting applications for enrollme: i2 
fall term classes starting Decemb° 4. 
Fully GI approved courses in air © »4di- 
tioning, refrigeration, heating, ventile i708. 
sheet metal layout, heat pump engi:.°¢l 
ing. Write for free information. DET!)IT 
AIR CONDITIONING INSTITUTE, | Pt: 
D, 4125 Grand River, Detroit 8, Mich “22- 


MISCELLANEOUS 


NORGE SEALED units remanufact red 
and exchanged. Immediate delivery ‘°o™ 
stock, 1 year guarantee. Write for prices 
and shipping instructions. Complete Nors® 
engineering service. 22 years experi nce: 
MODERN REFRIGERATION CO., iNC:: 
12541 E. McNichols Road, Detroit 5. 
Michigan. 
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TEV External 
Equalizer (1) 


In the last few years we have 
been hearing more and more about 
internal and external equalizers on 
thermostatic expansion valves, If we 
study this subject to its conclusion, 
we become involved in pressure drop 
across the evaporator, erratic valve 
operation, temperature fluctuation, 
loss of capacity of the condensing 
unit, increased running time, and 
greater operating costs. 

In the first place, we need not 
concern ourselves very much with 
the so-called “internal equalizer,” as 
it is built into the valve itself. In- 
ternal equalization by one means or 
another, is an integral and necessary 
feature of any well designed thermo- 
static expansion valve. 

Secondly, an internal equalizer can- 
not take the place of an external 
equalizer, except in thermostatic ex- 
pansion valves that use no feeler 
bulb, but which instead connect the 


FOR MAXIMUM 
EFFICIENCY 


USE 
CHICAGO SEALS AND 
VALVE PLATES 


Precision lapping, superior 
construction and simple 
installation make Chicago 
seals ideal for replacement. 


Only Chicago valve plates have replace- 
able seats. Replacements for over 340 


compressor models. 
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5 GUIDES IN 


Re» cerators COMPLETE—1950 trade-in prices 

El ‘rie Ranges and descriptions of over 6000 

Ge: Ranges appliances. 

We hore AUTHORITATIVE—Selentifically 

Vaccum Checked by Independ- 
C saners ent dealer panel. 


Order one today for every salesman. 
Stil! $5. 6 te 25 ecoples, $4 each. 


5 
| X°RDA Guide Company 
2° N. Carroll St. 
Medison 3, Wis. 
SONG WG sédccnsies coples of the 1950 5-In-! 
| “ARDA Trade-In Gulde. 
| Name 
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Refrigeration Problems 


and their Solution 
by Paul Reed 


For Service and Installation Engineers 


coil outlet through the body of the 
valve. 

Third, an external equalizer is at 
best a device that is used to help the 
valve operate effectively in spite of 
poor evaporator design. It does not 
cure the faulty design, whose bad 
effects continue to exist as before and 
continue to affect condensing unit 
capacity, running time, and cost of 
operation. 


EXTERNAL CONDENSERS HELP 
THE TEV ONLY 


External equalizers are used for 
one purpose only—to enable the 
thermostatic expansion valve to feed 
the evaporator reasonably well even 
though the pressure drop across the 
evaporator is excessive. That is all 
it does; all it can do; and all it is 
expected to do. It does not lessen 
the pressure drop nor the bad effects 
thereof. 


The exception to this statement— 
that the external equalizer is neces- 
sary only on evaporators of faulty 
design in that they have too small 
or too long coils and thus have ex- 
cessive pressure drop—is in the case 
of evaporators having several parallel 
rows of coils fed by one expansion 
valve through pressure distributors. 
These pressure distributors usually 
consist of restrictor tubes of equal 
length giving equal pressure drop, 
and are aimed at distributing the 
refrigerant equally to the several 
rows of coils. An expansion valve 
with external equalizer is necessary 
on such a coil, for the pressure dis- 
tributors are inherently high pres- 
sure drop devices. 


CONDITIONS WITH NO 
PRESSURE DROP 


Before we take up the action of 
the external equalizer, let us take a 


look at the evaporator itself. In Fig. 


1 we have an evaporator fed by a 
thermostatic expansion valve that is 
adjusted to maintain a 10° super- 
heat. That is, the valve feeds refrig- 
erant into the evaporator so that 
there is a rise in temperature of the 
refrigerant of only 10° by the time 
it comes to the point where the 
feeler bulb is attached. 


The main part of the evaporator is 
operating at 20°, so the temperature 
at the bulb is 30°, thus there is a 
10° superheat or warm-up of the 
“Freon-12” from the poiont X which 
is where the last of the liquid 
“Freon-12” is evaporated, to point Y, 
where the feeler bulb is attached. 


The saturation pressure of “Freon- 
12” corresponding to 20° is 21 p.s.i.g., 
so under these conditions as shown, 
the pressure in the evaporator is 21 
p.s.iig. That is, 21 psig. is the 
pressure just at the outlet of the 
expansion valve, throughout the 20° 
part of the coil, and also throughout 
the 10° superheat part and at point 
Y where the feeler bulb is attached. 


So in Fig. 1, we have assumed that 
there is no pressure drop across the 
evaporator coil, for the pressure is 
21 p.s.i.g. throughout. The valve 
keeps the coil “fully active” down to 
point X (feeds enough liquid into the 
coil so that there is some liquid left 
up to that point) and thus maintains 
a 10° superheat that allows the tem- 
perature at Y to rise to 30°. 

The pressure under the diaphragm 
of the valve is 21 p.s.ig. and above 
it is 28% p.s.ig. which corresponds 
to 30°. The difference of 7% p.s.i.g. 
is required to operate the valve and 
maintain the 10° superheat. 
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HEAVY-DUTY “Cr0ss-Fl 


Two outstanding innovations by 
Remco — Molded Du-Cal drierite 
discs as the ideal drying agent for 
liquid line application; and Spun 
Ends os the idea! leckproof. joint 
less body design. 

Available in either Flere End or 
Integral Sweat End Connections. 
In 1, 2, 3, & S Ton Capacities. 
Send for Literature & Prices. 


INCORPORATED 
“ZELIENOPLE, PA. 
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CONDITIONS WITH 5 P.S.L 
PRESSURE DROP 


Now let’s suppose that instead of 
this coil being made of % in. tubing, 
we make it of % in. tubing, but 
otherwise just the same length, same 
valve, same machine, same refriger- 
ant—everything the same except the 
tubing size. We will assume that 
reducing the size of the tubing causes 
a 5-lb. pressure drop through the 
coil, whereas before, with the % in. 
coil there was no appreciable pres- 
sure drop. 

Let us see in Fig. 2, what this 
did to the temperatures. At the out- 
let of the expansion valve there is 
no difference; the pressure is 21 
p.s.ig., so the temperature is 20°. 


At point A, which is one fifth 
way of the coil, the pressure has 
dropped 1 p.s.i, to 20 p.s.i.g. instead 
of 21 p.s.ig. Therefore, the refriger- 
ant temperature would be slightly 
over 18° instead of 20° (see “Freon- 
12” pressure-temperature table). 


At point B the pressure drop is 
2 p.s.i.g. so the pressure is 19 p.s.i.g. 
instead of 21 p.s.i.g. and the tem- 
perature would be 17° instead of 20°, 
and so on down to the end of the 
coil where the pressure is 16 p.s.i.g., 
corresponding to slightly more than 
12°. So at that point, the coil is 
8° too cold, for it is 12° instead of 
20°. This low temperature so close 
to the feeler bulb, chills the bulb and 
causes it to pinch the valve off until 
the bulb point is 30°. The pressure 
under the diaphragm is still 21 
p.s.i.g., so the bulb must be 30°, 
corresponding to 28% p.s.i., so as to 
maintain the difference of 7% p.s.i. 
required to operate the valve. 


Thus point X where superheating 
begins, goes back up the coil as 
shown in Fig. 3, 18° away from the 
bulb instead of 10° away. Thus, 
because of the 5 p.s.i. pressure drop, 
the valve is maintaining an 18° 
superheat instead of a 10° superheat. 


This means that more of the coil 
must be devoted to superheating, 
leaving less of it active, which is the 
part that refrigerates. The super- 
heating part gives very little refrig- 
eration. 


In other words, the coil is being 
starved. 


THE EXTERNAL EQUALIZER 
LINE 


To enable the valve to operate with 
its correct 10° superheat under this 
excessive pressure drop condition, a 
small % in. line is run from the out- 
let of the coil, as shown in Fig. 4, 
back to the valve, just underneath 
the diaphragm. This puts 16 p.s.i.g. 
under the diaphragm instead of 21 
p.s.ig. Now the bulb has to warm 
up only to 24° in order to produce 
the 23% p.s.ig. pressure above the 
diaphragm, which makes a difference 
of 7% p.s.i.g. from the 16 p.s.ig. 
below the diaphragm, and this is the 
difference in pressure required to 
operate the valve. Also this gives 
the 10° superheat (24° — 14°). 

So we see that the external equal- 
izer is simply an expedient that must 
be resorted to in order to offset the 
excessive pressure drop of the evapo- 
rator. If the evaporator had a 
negligible pressure drop, the external 
equalizer would not be necessary. 

(To Be Continued) 
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MORE FROZEN FOOD STORAGE 


EQUALIZED REFRIGERANT DISTRIBUTION 


refrigerants, 


Steel, all 
Evaporators. Sizes 3% to 10 cubic 


Stainless 


feet. 
Write for bulletin E-4 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, Ill. 
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SHELL AND COM CONDENSERS 


_ How External Equalizer Solves Problem 
Of Pressure Drop 
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Fig. 1—Evaporator with no pressure drop. 
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Fig. 2—Evaporator with 5 p.s.i. pressure drop, showing how this pressure 
drop would affect feeler bulb of the TEV. 
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Fig. 3—Evaporator partially starved due to excessive superheat of TEV 
resulting from 5 p.s.i. pressure drop. 
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Fig. 4—How the external equalizer reduces pressure under the diaphragm 
of the TEV so as to maintain 10° superheat. 


Booklet Compares Heat Exchange Methods 


LANSING, Mich.— Tank heating 
and cooling is described and illus- 
trated in a new six-page bulletin 
just released by the Kold-Hold Mfg. 


. Co. here. 


A direct comparison is made be- 
tween the Platecoil and pipe coil 
methods of heat exchange. The bulle- 


tin shows how Platecoil takes only 
>. 


half the tank space, yet heats faster 
than pipe coil. 

The 10 advantages of Platecoil are 
described in relation to savings in 
time, money, and manpower for the 
user. Those who desire copies of the 
Bulletin may secure them by writ- 
ing the Kold-Hold Mfg. Co., Lansing, 
Mich. 
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FROZEN FOOD 
DISPLAY CASES 


HOWARD 


Heavy Duty, Below Freezing 
4” Fibergias Insulation 6” Fiberglas Insulation 
Size 66” High 7°10” High @6” High 7°10” High 
46" x7 $254.40 $296.40 $296.80 $345.80 
65" x7 320.40 366.00 373.80 427.00 
65” x 10° 412.80 472.80 481.60 551.60 
65” x11" 444.00 507.60 518.00 592.20 
85” x7’ 385.20 440.40 449.40 513.80 
8'5” x 10° 493.20 559.20 575.40 652.40 
85” x11" 523.20 598.80 617.40 698.60 
85” x15 602.40 703.20 702.80 822.40 
8'5” x 189” 750.40 861.60 870.80 1005.20 
123” x 10° 643.20 722.40 750.40 842.80 
PR nominate MT 12°4” x1 ., 688.80 771.60 803.60 900.20 
- 12°4" x1 873.60 970.80 1092.00 1132.60 
ALSO DISPLAY. Pocons. — 12°4” x 189” 1058.40 1170.00 1322.00 1365.00 
BEVERAGE — REACHINS 
COOLERS 


507 ARCH STREET, 


ALL STEEL CLAD 


SECTIONAL 
WALKINS 


WITH A BACKGROUND OF 
OVER 50 YEARS EXPERIENCE 


DISPLAY 
CASES 


REFRIGERATOR COMPANY INCORPORATED 


PHILADELPHIA 6, PA. 
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AIR CONDITIONING & REFRIGERATION NEWS, DECEMBER 5, 1949 


Deepfreeze Executives Inspect New Line 


G. H. “Rock” Smith, vice president and general manager of Deepfreeze 


Div., Motor Products Corp., looks on as G. F. Weisenbach, general sales 
manager, points out features of the new Deepfreeze refrigerator. 


Line Is Expanded-- 


(Concluded from Page 1, Column 5) 
a $2 million advertising and sales 
promotion program will be con- 
‘“ ducted in 1950 to push the new lines. 

Deliveries are scheduled for shortly 
after the first of the year. 

Leo G. Jacques, vice president and 
general manager of Motor Products, 
announced during the conference that 
a new plant is being built in Marion, 
Ohio, for the company. He said that 
it will cost $3.5 million, including 
equipment and inventory, and that 
refrigerator parts will make up part 
of the output. 

The refrigerator line was presented 
by B. G. Sanderson, manager of re- 
frigeration sales. He pointed out 
that a full-width freezer compart- 
ment with a capacity of 50 pounds 
of frozen foods is a feature of the 
deluxe models. 

Other features include plastic meat 
trays, a butter conditioner, adjusta- 
ble shelves, and “swing shelves” to 
hold left-overs or odd items. Separate 
front compartments of the crispers 
permit storage of small items. 

The freezer compartment of the 
standard 9 and 11-cu. ft. models is 
in the center and holds 24 Ibs. of 
frozen foods. Bottles can be stored 
on either side of it. 

All of the ranges are in white 
porcelain enamel. The apartment 
model has four burners, while the 
37-in. model is: equipped with three 
burners, a deepwell cooker, one oven, 
and one storage drawer. 

Features of the 40-in. model in- 
clude three burners, a deepwell 
cooker, one oven, three _ storage 
drawers, and a deluxe back splasher 
in which are incorporated a fluores- 
cent lamp and a timer. 

The top-model (RD-1) has a rais- 
able deepwell cooker, multi-heat 
switches, a single oven, a high back 
splasher, and a fluorescent light and 
timer. 
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for draft and bottle 
beverage coolers... 
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PRODUCTS 


3 


. 


IDEAL cooter corporation 
2953 EASTON AVE., $7. LOUIS 6, MO. 


BETTER COILS... 
FOR BETTER COOLING 
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Army Cites Reasons-- 


(Concluded from Page 1, Column 4) 
coolers had been consulted about the 
definition and all had agreed that 
the Westinghouse phraseology was 
most satisfactory. 

Francis P. Kerr, head of the re- 
frigeration unit of the Quartermaster 
Corps, also admitted that the defini- 
tion was taken from Westinghouse 
after consultation with other manu- 
facturers, but he denied that West- 
inghouse wrote the complete specifi- 
cations. 

Col. Robert Howard, head of the 
Chicago Quartermaster’s office, as- 
serted that the order in question had 
been broken down into four sizes. 
He said that Westinghouse had sub- 
mitted the low bid on three sizes 
and Sunroc had low bid on the fourth. 

He explained that Westinghouse 
received the contract because its ag- 
_gregate bid on the 796 coolers was 
$392.44 under that of Sunroc. 

Questioned on the quality of the 
coolers received, Col. Howard as- 
serted that arrangements had already 
been made with the Bureau of Stand- 
ards for testing them. 

Col. Howard told the committee 
that he received only 11 of the 58 
letters that Morrison said he had sent 
to the Chicago Quartermaster’s office 
during July, August, and September 
without receiving any satisfaction. 


Illegal Discount - - 


(Concluded from Page 1, Column 3) 


typical result of this policy, two 
Omahans each got a large gas re- 
frigerator last August through the 
two directors in question, at a cost 
of $265.65 each. Other MUD cus- 
tomers paid $379.50 for the same 
model. 

Questioned concerning the World- 
Herald statement, three MUD direc- 


—@ tors said that the discount policy 


should be overhauled to end abuses. 
The three all are Republicans and 
were not charged by the newspaper 
with abuses in buying appliances for 
others. Two of these directors de- 
clared that in their opinion MUD 
should get out of the appliance busi- 
ness altogether, and Director Frank 
Frost added: 

“I don’t think we should be in- 
volved in anything which private 
business can take care of satisfac- 
torily.” 

Sales Manager J. E. Walsh of MUD 
pointed out that MUD has no way to 
check whether an employe really is 
paying for a “gift” appliance or is 
using his discount to help a friend 
buy a refrigerator or range at a 
bargain. Ordinary employes are re- 
quired to sign statements that they 
will use the appliance themselves 
or give it as a gift, he added, but 
directors are not required to do so 
and are automatically given a 30% 
discount whether they ask it or not. 

One of the directors named by the 
newspaper as buying a large number 
of appliances at discount, declared 
the items billed to him were. given 
by him as gifts except for those 
bought for his own use. Nine of the 
appliances went to ex-G.I.’s, he 
stated. The second director said he 
gave some of his appliances as gifts, 
but for others he was repaid by the 
persons who got the appliances at 
cut-rate prices. 

Latter director explained that ob- 
ject of the discount is to promote the 
use of gas “to keep them off elec- 
tricity—to keep them gas-minded.” 


Naep Committees Meet 
Next Month In Chicago 


NEW YORK CITY—Major prob- 
lems facing distributors of electrical 
appliances, television, and radio, will 
be considered by three product com- 
mittees of the National Association 
of Electrical Distributors at meetings 
scheduled at The Drake in Chicago 
during January. 

The association’s major appliances 
committee will meet on Jan. 11, 
under the chairmanship of K. G. 
Gillespie, Jenkins Wholesale Div., 
Kansas City. 

The second meeting, “that of the 
radio, television, and tubes committee 
of which Benjamin Gross, Gross Dis- 
tributors, New York City, is chair- 
man, will be on Jan. 12. The elec- 
trical housewares committee (the 
former small appliances committee) 
will meet on Jan. 16 with C. A. 
D’Elia, D’Elia Electric Co., Inc., 
Bridgeport, presiding. 


Automatic Firing - - 


(Concluded from Page 1, Column 5) 


bination gas-oil conversion burners 
and forced warm-air furnaces, and 
liquid petroleum tobacco curers for 
tobacoo areas. 

Now located at 6504 Olive St. 
Blvd. here, the firm intends to 
occupy its new quarters’ shortly 
after the first of the year, Wurdack 
declared. 

Besides Wurdack, officers of Auto- 
matic Firing Corp. include Sidney 
Strauss and James Lee, vice presi- 
dents, and Evelyn S. Wurdack, secre- 
tary and treasurer. 


Return of Reg. W 


(Concluded from Page 1, Column 3) 


strikes or layoffs would put this 
dealer in the hole. 

To get around this problem some 
of these small dealers are reportedly 
offering discounts to get the business. 
On a $200 refrigerator, say, they’ll 
accept $20 down, and slash another 
$40 off the price, winding up with a 
“down payment” on paper of $60. 
This paper can then be sold, but the 
dealer in the meantime, has greatly 
reduced his profit. 

It’s not only the small dealer, how- 
ever, who is wondering whether the 
return of Regulation W or something 
similar might not be a good idea. 
Large department stores in some 
cities are likewise in competition with 
the “no money: down” outlets, but 
store policy prevents offering the 
same terms. Top executives and 
credit managers of some of these 
department stores are privately say- 
ing now, “we wish we had Reg. W 
back again.” 

Even some‘of the large “instalment 
houses” and big dealerships who are 
able to finance their own paper on 
“no down payment” sales are said 
to be eyeing the credit situation 
closely. 

The problem here is competition 
with the automobile. 

In New York City, for example, 
some used car dealers are selling on 
the basis of “no down payment, 
three years to pay,” and at fairly 
reasonable interest rates. Used cars 
in some other areas are being adver- 
tised at ridiculously low down pay- 
ments, such as $11.11 on a $1,000 car. 

The average factory worker with a 
take-home pay between $50 and $60, 
who purchases a car at these terms 


Seen- - 


is virtually out of the market ‘or 
appliances or furniture for the nxt 
two or three years, it is pointed o it, 

Thus, all factors in the retail apy \i. 
ance field might be inclined to look 
kindly on the idea of restoring Reg». 
lation W, at least the requireme: ts 
for one third down, 18 months /or 
automobiles. 

Another group that might bri ig 
pressure to restore government cre lit 
controls is the bankers who are in 
competition with finance compani:s, 
Frequently unable to meet the terns 
offered by these competitors, bank: rg 
would find themselves on an eq :al 
footing if uniform terms were est:.b- 
lished by law. 

As yet, however, there has been 
no concerted movement to ask Con- 
gress for restoration of credit con. 
trols, although the Federal Reserve 
Board itself is on record with the 
request that it be granted permanent 
authority to regulate consumer credit 
as conditions demand. 

General economic developments in 
the next two months will probably 
hold the key to Congressional action, 
if any, but a major question that 
will most certainly be involved if 
re-enactment of controls is considered 
is whether such a move might not 
put too much of a damper on business 
activity. — 

Sales of appliances and ars 
zoomed last summer when Regulation 
W was allowed to die on June 30, 
Opponents of such controls would 
undoubtedly suggest that if business 
needs anything it would be encour- 
agement, not a deterrent. 

This approach may have consider. 
able bearing on action by Congress 
since 1950 is a big election year. 
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STANDARD and CUSTOM BUILT 


by 


NATIONAL LOCK COMPANY 


SURFACE -+‘‘THRU-THE-DOOR” ¢ EDGE-MOUNTED TYPES 


ALSO 


MANUFACTURERS OF STANDARD AND CUSTOM=BUILT 


@ SHELF SUPPORTS 


WRITE US FOR FULL INFORMATION AND DESIGN DETAILS 


THERMOPLASTICS and THERMO SETTING 
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NATIONAL LOUK COMPANY 


ROCKFORD e@ ILLINOIS 


REFRIGERATOR HARDWARE DIVISION 
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